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Abstract:
Amid the spreading of  COVID-19 globally since March 2020, Facebook 
has played a vital role in spreading information about the virus, its 
effects, and its consequences. However, the viral nature of  Facebook 
and its ease of  spreading the information helped in circulating the 
misinformation about the virus and made it hard for its users to seek 
the correct sources of  information about COVID-19 Pandemic among 
the millions of  misinformed posts and content on it. Hence, large 
populations of  our world were facing the COVID-19 and an infodemic 
along with it. This is where digital literacy shows up as a vital skill to 
be possessed by the users of  Facebook to find and evaluate information 
about COVID-19 Pandemic to help them understand the current 
situations and consequences of  the ongoing pandemic. The paper 
tackles the role of  digital literacy as a skill possessed by Egyptian users 
in combating misinformation of  COVID-19 Pandemic on Facebook 
amid the breakthrough of  the pandemic since March 2021. The paper 
also sheds light on the relevance of  the topic on SDG no.3 (Good 
Health and Well-being) and SDG no.4 (Quality Education). A survey 

was conducted to collect primary data to test the hypotheses of  the paper’s 
suggested model. 
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The results indicate that the chosen sample from Egyptian Facebook 
users have a low level of  digital literacy skills despite their high level 
of  education and income. Moreover, the results prove that information 
sharing, status-seeking, and information overload are associated with 
sharing fake news on COVID-19 Pandemic by them. The paper rec-
ommends adopting digital literacy programs for Egyptians, as it will 
develop needed skills to navigate and use the internet and social media 
safely especially during the ongoing pandemic, which will reflect posi-
tively on their quality of  education and their health.  

 
Introduction:
COVID-19 Pandemic has become one of  the most significant news 

in Egypt since February 14th 2020 when the Egyptian Ministry of 
Health had announced the first case of  COVID-19 in Egypt. The news 
about the pandemic has gained significant importance when Egypt 
imposed nationwide lockdown on March 17th 2020 as a quarantine to 
contain the situation and flatten the curve of  the number of  cases that 
had increased rapidly back then. The total lockdown for quarantine 
was a huge trigger for Egyptians to follow the news on COVDI-19, 
in television, radio and most particularly through social media, 
which prioritized COVID-19 news as the first news in the Egyptian 
media agenda and that was the same case for the whole world. 
Alongside the pandemic, an infodemic about COVID-19 Pandemic 
has started especially on social media, since it is not censored. Social 
media, especially Facebook, have witnessed and still a widespread of 
information on COVID-19, and large portion of  it are incorrect and 
misinformed. 

Misinformation is defined as sharing and communicating incorrect 
and inaccurate information without knowing (Jack, 2017). Moreover, 
misinformation about health topics especially on social media contributes 
into the infodemic, which results in confused and risky behaviors that 
can negatively affect the health. Henceforth, interventions are needed 
for social media users, especially Egyptian Facebook users, to combat 
infodemic of  COVID-19 Pandemic and avoid sharing misinformation 
on COVID-19 on Facebook.  

Guess et al. (2020) stated that digital media literacy played a role 
in encountering misinformation, as it works as an intervention to 
decrease the perceived accuracy for misinformed and fake news on 



المجلة العربية لبحوث الاعلام والاتصال -  العدد 35   أكتوبر/ ديسمبر ٢٠٢١ 

102

social and digital media that have negative implications in the real 
world. Nevertheless, Guess et al. (2020) argued that digital media 
literacy should be reinforced from time to time as the strengths of  its 
skills tend to decline over time if  it didn’t reinforce with recurring 
interventions. 

1 . Literature Review:
Global data showed that 59% of  the whole population of  7.75 

billion were internet users, 49% were active users on social media, the 
percentages were higher compared to 2019 percentages, with the most 
used social media platforms were Facebook, Youtube, and Whatsapp. 
The increased percentage number is normal due to the reduced amount 
of  face-to-face communication and quarantine restrictions while the 
internet can easily connect people with similar ideas and interests. 
Consequently, it makes fertile soil for the growth of  infodemic, which 
in turn influence peoples’ decision-making and behaviors due to the 
very limited time to evaluate and analyze the accuracy of  information 
(Sari, 2021). 

1.1 . Misinformation and Fake Information on Social Media:
Rubin (2019) stated that fake news was classified into two main 

categories misinformation and disinformation, which refer to 
incorrect, inaccurate, and misleading information. Misinformation is 
not intended it may include errors or inaccuracy. Disinformation is 
intended deception with false and misleading information. Hancock 
(2012) called misleading information “digital deception” as an intended 
control of  information that creates false conclusions. 

There are several motivations for misinformation like making money, 
polarizing people, or shifting blame, on the other hand, it may happen 
because of  ignorance, individual egos, or misguided intention (Posetti 
& Bontcheva, 2021).

Social Media has a complicated role in the mental health of  people, 
it can provide positive and supportive communication during physical 
isolation as well as it can increase depression and anxiety based on 
the spread of  distressing information (Primack et al., 2017; Figueroa 
& Aguilera, 2020).  Many studies showed that misinformation and 
fake news could cause negative effects on public health, especially in 
the context of  pandemics fake news plays in masking and hiding the 
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correct and healthy behaviors while promoting wrong practices and 
information, which lead to the increase of  the pandemic spread result 
in poor mental and physical outcomes (Tasnim et al. 2020). 

A . Misinformation on COVID-19 through Social Media:
Recent studies that investigated the dissemination of  COVID-19 

Pandemic misinformation had reported that there were perfect 
conditions for the misinformation and rumors to find their way 
between social media and to be adopted by general users. Moreover, 
lockdowns and restrictions on everyday activities around the world 
was one of  the main triggers for this misinformation growth, due to 
the ease use of  social media networks and they were the only outlet 
for people to spend their time. Thus, increasing their consumption 
and engagement by sharing medical content regarding the pandemic 
(Bruns et al., 2020; Apuke & Omar, 2021). 

A study conducted in Spain also had reported that Facebook, as well 
as Whatsapp, was the most used social media platform to learn about 
COVID-19 (Fernández-Torres et al., 2021).

It is also noticeable that social media contributed to the excessive 
flow of  information about COVID-19, which resulted in spread of 
misinformation on COVDI-19 Pandemic on social media. the recent 
report conducted from more than 8000 from six countries showed 
that one-third of  the respondents were exposed to a huge amount 
of  misleading information regarding COVID-19 Pandemic on social 
media (Figueroa & Aguilera, 2020; Nielsen et al., 2020; Apuke & Omar, 
2021).

B . Infodemic on COVID-19 on Social Media: 
The World Health Organization (WHO) has described the flow 

of  information that accompanied the COVID-19 pandemic as an 
infodemic (Ghebreyesus, quoted in United Nations, 2020a), the pattern 
of  disseminated information included virus origins, spreading causes, 
symptoms, and treatment of  the virus and remedies were rapid and 
uncontrolled in both online and offline social networks and media 
outlets. Untested experimental drugs and folk remedies either found 
their way to be media mainstream by sharing them on social media 
or even echoed by celebrities, politicians, and sometimes untrusted 
doctors (Lewis, Holland & Govender, 2021). 
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Some of  this misinformation peddled fake cures or treatments like 
eating garlic, or saltwater and injecting with bleach, (WHO, 2020).  
High consumption level of  alcohol, drinking bleach, and using sun 
ultraviolet rays, hydroxychloroquine as a treatment for the virus were 
some of  the rumors declared by celebrities and politicians like the US 
President Trump and Brazilian President Jair Bolsonaro who also 
claimed that (Constine, 2020). On the other hand, some of  the fake 
news contained conspiracy theories claiming that the virus is man-
manufactured and bioengineered in Wahan, or this virus was the 
result of  the 5G (fifth Generation) technology (Anderesen et al., 2020; 
Cohen, 2020; Moscadelli, et al., 2020). 

Following these rumors and pieces of  misinformation may lead 
to serious health problems or death. (Sari, 2021). The spreading of 
misinformation, rumors and conspiracy theories reflect the low level 
of  people’s trust in official information sources and services available 
to them, in which it can slow the crucial medical interventions and 
policies and increase the situation’s complexity (Naeem & Boulos, 
2021). 

Sari (2021) stated that in a social media analysis that investigated 
“rumors, stigma and conspiracy theory”, that was spread through 
online platforms like Facebook, Twitter, and online newspapers, it 
was identified that 2311 reports in 25 languages from 87 countries. 
Percentages were divided from the mode of  transmission and deaths 
(24%), prevention efforts (21%), treatment (19%), and the origin of  the 
virus (15%), with 82% of  the claims being false.

An infodemiological study stated that infodemic led to stigma and 
perception bias towards China that it was the main reason behind 
the COVID-19 (Roozenbeek, et al, 2020). Ofcom (2020) conducted a 
poll in UK and US to measure the exposure of  fake news and results 
were 46% of  the UK population reported being exposed to fake news, 
similar results were reported by Mitchell & Oliphant (2020) in the US 
which were 48% were exposed to fake news. 

Infodemic and misinformation of  COVID-19 have led to disrupted 
and critical mental health in 93% of  worldwide countries (WHO, 
2020), Li et al. (2020) also found that 25% of  those videos contained 
misleading information which reached 62 million views worldwide in a 
recent analysis on the most viewed YouTube videos about COVID-19  
( as cited in Linden, Roozenbeek & Compton, 2020).
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Some countries introduced public awareness campaigns to counter 
fake news, like the UK with the partnership with WHO made “#Stop 
the spread”, in which they promote verified news and public health 
advice. The UK also established a “rapid response unit”. In India, they 
established a chatbot via Whatsapp to counter misinformation related 
to COVID-19. (Posetti & Bontcheva, 2020). Figueroa & Aguilera 
(2020) stated that large social media platforms started to take steps 
to erase any false data or even conspiracy theories using AI (Artificial 
Intelligence) and spread reliable information from WHO. China 
started to take over this infodemic by providing online mental health 
education via social media platforms. 

1.2 . Digital Literacy and Social Media Usage:
Digital literacy is one of  the notions of  Media and Information 

Literacy. UNESCO (2018) defined digital literacy as “the ability to access, 
manage, understand, integrate, communicate, evaluate and create information 
safely and appropriately through digital technologies. Digital literacy is also 
referred to as computer literacy, information-communication-technology 
(ICT) literacy, information literacy, and media literacy.” 

Kaeophanuek, Na-Songkhla, & Nilsook, (2018) conducted a study to 
identify digital literacy skills and their results revealed that to develop 
digital literacy the person should practice three skills which are: 
information management skills, digital tools usage, and the creation of 
new content of  information. These skills are developed by improving 
cognitive skills (Owen, Hagel, Lingham, & Tyson , 2013). 

Korany (2020) argued that the sample of  her study positively acquire 
digital literacy and its skills. In addition, they relied on social media 
by 20% when they switched to online learning due to the lockdown to 
gain digital literacy skills, however, a formal training in the technical 
skills of  digital literacy was recommended in order to ensure how to 
learn and use them positively. 

Goodyear et al. (2021) found in their study people tend to respond 
to social media in health-related content, and that social media can be 
used for health-related behaviors, they also ensured in their study the 
value of  social media in understanding information and interacting 
with them. 

Hence, social media users should acquire an adequate level of  digital 
literacy skills that enable them to deal with health-related content 
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and topics in a positive manner, aid them in extracting beneficial 
information that would help their health, and avoid misinformation 
and fake news. 

Media and digital illiteracy is the engine for fake and hoax news to 
be disseminated between societies especially on digital media, with the 
emergence of  fake news people often panic and make wrong decisions 
due to their lack of  needed skills to validate and fact check the origin of 
the message. The consequences would lead to a fertile soil for rumors 
and misinformation; this led to many negative impacts, like stress and 
mental discomfort, which indeed affects the psychological state of  the 
person (Saptanto, 2018). 

Priatna (2018) stated that people need good media and digital literacy 
skills to avoid any fake or hoaxes news, many studies conducted 
digital health literacy using different measuring instruments. People 
generally, and young ones especially, need digital literacy skills as 
these skills make it possible for them to place information in context 
and to distinguish fiction from facts (Bulfin and McGraw, 2015). The 
negative impacts of  the COVID-19 infodemic urged the need for 
digital literacy skills. 

Sari (2021) conducted a survey on Indonesian digital literacy and the 
study found that 30-60% of  the survey respondents had been exposed 
to hoaxes and fake news while only 21-36% were able to identify hoaxes 
and fake news during the COVID-19 Pandemic. 

According to UNESCO (2011), digital literacy has become a vital 
element due to the penetration of  ICT in all aspects of  today’s life. 
The skills of  digital literacy transcended the basic level of  the ability 
to handle computer and technological gadgets into encompassing 
skills that enable “the use and production of  digital media, information 
processing and retrieval, participation in social networks for creation and 
sharing of  knowledge, and a wide range of  professional computing skills.”

Therefore, digital literacy and its skills are needed as an essential 
form of  educational asset for social media users to be used like a tool 
to critically use and analyze social media platforms and their messages 
to avoid misinformation and combat an infodemic especially in cases of 
an ongoing pandemic like COVID-19. 

1.3 . Infodemic, Digital Literacy & SDGs: 
Montoya (2018) stated that digital literacy is included under the 
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4.4.1 indicator, which measures “how many youth and adults have the 
right information technology skills, giving them a path of  better jobs for 
youth (people aged 15 to 24 years) and adults (aged 15 years and older)” 
under the fourth SDG ‘Quality Education’. Furthermore, Montoya 
(2018) argued that digital literacy is considered an essential skill for 
everyone everywhere and everyone should know how to benefit and 
make use of  the existing technologies for a better future. Hence, digital 
literacy should be included in the education of  individuals; otherwise, 
individuals will face the danger of  being eliminated in a seemingly full 
digital world. 

In ‘Will the COVID-19 pandemic threaten the SDGs?’ (2020), 
COVID-19 Pandemic is attributed as a threat to reverse the achieved 
advancements in the third SDG ‘Good Health and Wellbeing’ that aims 
to “ensure healthy lives and wellbeing for all” due to interrupting or 
neglecting medical services such as childhood vaccination programs, 
health services for cancer screening, family planning, or non-COVID-19 
infectious diseases to fight COVID-19 pandemic. Moreover, an article 
from the United Nations in Western Europe stated that the sudden 
emergence of  COVID-19 Pandemic destabilized the global health 
care systems around the world and shook the preparedness of  health 
ministries. 

Hence, infodemic on COVDI-19 Pandemic would be an extra burden 
on the current fighting efforts against the pandemic, and an extra 
threat to the efforts done in this particular SDG. As it hinders people 
from seeking the right source of  information and impose obstacles on 
implemented medical policies that people might object about them due 
to being argued against from a false source. 

2 . Research Problem:
Globally, people are immersed and bombarded with much 

information about the virus since COVID-19 Pandemic has spread 
all over the world. Scientists are still exploring the novel virus and 
evolving an understanding for it; national and international public 
health organizations are communicating updates about the status the 
pandemic, its mutations and cases; and people are expressing their 
thoughts about the pandemic, its progress, and vaccines through 
different traditional and digital mass media. Moreover, digital media 
generally and social media specifically imposed itself  as a mainstream 
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medium that facilitated communication about COVID-19 Pandemic 
particularly when lockdowns were forced at the beginning of  the 
pandemic. Furthermore, social media enforced itself  as a mean of 
socialization, and COVID-19 Pandemic was and still is the topic of  the 
hour that mainly imposes itself  in almost every conversation on social 
media. Consequently, all of  these formulated perfect conditions for 
misinformation that contributed into an infodemic about COVID-19 
Pandemic. Conversely, digital literacy and its skills have the ability to 
enable its possessors to filter and evaluate online information, which 
in return can eliminate misinformation and stop infodemic about 
COVID-19. 

Henceforward, the research problem is formulated as follows:
Identifying and measuring factors that result in sharing fake news 

on COVID-19 Pandemic by Egyptian Facebook users, as well as 
identifying how digital literacy as a set of  possessed skills by them 
influence such factors in order to combat misinformation about the 
pandemic.

3 . Research Objectives:
The research aims to:
•	 Measure the level of  digital literacy skills of  Egyptians Facebook 
users. 
•	 Distinguish the contributing variables in sharing fake news on 
COVID-19 Pandemic on Facebook by Egyptian Facebook users. 
•	 Illustrate the influence of  digital literacy and its skills possessed 
by Egyptian Facebook users on contributing variables in sharing fake 
news on COVID-19 Pandemic on Facebook. 

4 . Research Significance:
The public had been attracted to rumors since old ages; as rumors 

travel and go viral when the events are important to people’s lives, like 
in the COVID-19 Pandemic, people were scared and worried about the 
virus and what it might lead to (Ali, 2020).  

Posetti & Bontcheva (2021) also stated that fake news threatens 
individuals and societies as a whole, it also might lead to disasters as 
individuals tend to ignore scientific advice, losing trust in governments 
and policymakers; which highlights the importance of  digital literacy 
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and its skills to help them in identifying the fake news especially online. 
Misinformation has effects in different life aspects such as politics, 
health, social life, and technology (McDougall, Brites, Couto, & Lucas, 
2019; Smith, 2019; Chou, Gaysynsky, & Cappella, 2020; Freelon & 
Wells, 2020; Rampersad & Althiyabi, 2020).

Therefore, digital literacy can put an end to sharing fake news and 
misinformation on crucial health topics such as COVID-19 Pandemic, 
and cut the vital source of  formulating an infodemic along with it as 
the world currently faces. 

5 . Theoretical Framework: 
The paper is based on the model of  “Fake News Sharing on 

COVID-19” by Apuke and Omar (2021). The model consists of  six 
external variables are driven  from The Affordance Theory and 
Cognitive Load Theory, as follows: Information Sharing, Status 
Seeking, Self-Expression, Trust in Information, Information Overload, 
and News-Find-Me Perception. In addition, the model consists also of 
demographic variables that influence sharing fake news on COVID-19 
Pandemic, such as Education, Gender, and Age. 

5.1. External Variables of  the Model: 

Figure 1: Model of  Fake News Sharing on COVID-19 by Apuke & Omar (2021)
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5.1.1 . First: Information Sharing: 
According to Apuke & Omar (2021), the ease of  posting and 

sharing information on social media contributed in the excessive flow 
of  information about COVID-19 Pandemic since the start of  the 
pandemic. Bicher & Fathy (2020) contended that social media provide 
the opportunity for its users to share false information, especially there 
is an option of  anonymity on those online platforms that facilitates 
sharing without being questioned or held responsible. Moreover, fear 
and anxiety of  the users from the pandemic contributed in instantly 
sharing any received or provided information on social media about 
COVID-19 Pandemic without verifying its authenticity. Hence, it 
resulted in virally circulating numerous messages that contained false 
information about COVID-19 Pandemic on social media.  

5.1.2. Second: Status Seeking: 
Apuke & Omar (2021) argued that social media users have the 

desire to disseminate information and share content on social media 
for seeking status and gain recognition among their networks. They 
consider sharing information a contribution to the community that 
heightens their senses of  self-importance and self-status. It also 
promotes their knowledge among their network and satisfies their 
need for likes, shares, retweets, and comments that enhance their 
self-importance & status. Hence, the desire to seek status sometimes 
surpasses authenticating the information included in a social media 
post about the COVID-19 Pandemic. 

5.1.3. Third: Self-Expression: 
Social media users incline to express themselves through their 

sharing their opinions and experiences regarding several topics on their 
accounts (Bicher & Fathy, 2020). In addition, Apuke & Omar (2021) 
claimed that self-expression is always a significant value especially on 
social media. They defined this term in their study as “social media 
ability to permit expressing one’s feelings, thoughts, or ideas pertaining 
COVID-19” (Apuke & Omar, 2020, p.5). Therefore, they argued that 
self-expression might lead to freely express their opinions and feeling 
regard COVID-19 Pandemic and share unverified information, which 
resulted to an infodemic of  false posts and tweets on the pandemic 
disseminated to millions of  people around the world. 
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5.1.4. Fourth: Trust in Online Information: 
In their proposed model, Apuke & Omar (2021) believed that 

individuals, who consider social media as their primary source 
of  being updated and informed, presume that it is reliable and 
trustworthy. Therefore, they are more prone to consume fake news and 
misinformation as well as sharing them. Islam et al. (2020) supported 
such claim by arguing that online trust is one of  the various reasons 
for sharing fake news online. 

5.1.5. Fifth: Information Overload: 
According to Pan American Health Organization ‘PAHO’ (2020), The 

WHO argued that an infodemic has happened along with COVID-19 
Pandemic due to the increased access to internet and social media that 
had led to enormous production and consumption of  mostly false 
information about the pandemic. In the same context, Apuke & Omar 
(2021) argued that individuals might not be able to effectively handle 
an enormous amount of  produced and shared information when they 
are exposed to it. Hence, an information overload occurs, and it further 
reduces their ability to verify information in circulated messages 
especially on social media and distinguish between false and correct, so 
the probability of  contributing to an infodemic with false information 
would be higher in such case.

 
5.1.6. Sixth: News-Find-Me Perception: 

In the last external variable, Apuke & Omar (2020) defined news-
find-me (NFM) as “the extent to which individuals believe they can indirectly 
stay informed about public affairs through general internet use, information 
received from peers and connections within online social networks despite not 
actively following the news” (p. 6). They resonated the existence of  NFM 
due to the perceived importance of  social media as their predominantly 
source for finding news and no need for following other media 
especially traditional mass media. Apuke & Omar (2020) contended that 
individuals who hold NFM perception rely on self-curated networks to 
get news that they find important on their timelines without actively 
seeking them. Based on this premise, Apuke & Omar (2020) argued 
that those individuals are susceptible to consume and share false news 
about COVID-19 Pandemic on social media. 
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5.2. . Demographic Variables: 
In their study, Apuke & Omar (2021) found that education had a 

significant influence on sharing fake news; individuals with lower 
education levels tend to share fake news on the COVID-19 Pandemic 
more than individuals with higher levels due to their ability to 
distinguish between what is fake or not. On the other hand, age 
and gender had no significant influence in their study. However, the 
influence of  the three demographic variables of  the model would be 
considered in this paper. 

5.3. .Suggested Update for the Model: 

Figure 2: A Suggested Update for Apuke & Omar (2021) Model by Bicher & 
Fathy (2021)

Based on the literature, digital literacy and its skills is considered an 
intermediate variable in the model that should contribute in combating 
sharing fake news on COVID-19, which consequently would help in 
combating the infodemic. The skills of  digital literacy are obtained 
from Van Deursen, Helsper & Eynon (2014) as following: 
a) Operational Skills: technical skills in using online platforms and 
the Internet, such as going to different webpages, adjusting privacy 
settings on social media platforms, the level of  readiness to deal with 
technical problems while using the internet and digital media, and 
uploading and downloading content on social media. 
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b) Information Navigation: skills in looking for information online, 
such as finding the appropriate keywords to search with online, looking 
for information online, verifying retrieved information from different 
sources, the need to have a course to search and verify information, 
and level of  confidence in personal evaluation of  verified information. 
c) Social Skills: skills used in social and communicative activities that 
place on digital platforms, such as deciding who to follow, unfollow or 
being friend with on social media, appropriate personal information 
to share (when and what), and appropriate behavior to act upon in 
different situation on social media. 
d) Creative Skills: skills used in formulating and creating content 
online, such as writing comments and engaging on social media, safe 
online engagement and contribution, and the ability to create new 
content from online images, music or video. 
e) Mobile Skills: skills in using mobile devices, such as installing and 
removing application on a mobile device, and tracking the cost of 
using data and applications. 

6 . Research Hypotheses: 
The researchers assume that digital literacy can lessen sharing 

fake news on COVID-19 Pandemic on social media, and as a result 
combat the infodemic about the pandemic. It acts like a filter that 
enables individuals to think thoroughly about the posts in which they 
encounter on social media and make a decision about their worthiness 
and authentication in order to share them or not. Therefore, 
individuals who possess higher digital literacy skills would have lower 
contributions in sharing fake news on COVID-19 Pandemic compared 
to individuals with lower digital literacy skills.  

Based on the suggested model, the six external variables (information 
sharing, status seeking, self-expression, trust in online information, 
information overload, and news-find-me perception) are considered the 
independent variable that affects sharing fake news on COVID-19, which 
is considered the dependent variable. Additionally, digital Literacy and 
its skills is added to the model as an intermediate variable based on the 
recommendation of  Apuke & Omar (2021) who suggested that their 
model are needed a mediator that would increase understanding of 
fake news sharing. Moreover, according to the literature, Facebook 
was the chosen social media platform in which the suggested model 
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would be applied on. 
Accordingly, there are six research hypotheses to be measured in this 

paper as follows: 
•	 H1: Information sharing is positively associated with sharing fake 
news on Facebook on COVID-19 Pandemic for individuals with low 
digital literacy. 
•	 H2: Status seeking is positively associated with sharing fake news 
on Facebook on COVID-19 Pandemic for individuals with low digital 
literacy. 
•	 H3: Self-expression is positively associated with sharing fake news 
on Facebook on COVID-19 pandemic for individuals with low digital 
literacy. 
•	 H4: Trust in online information on Facebook is positively associ-
ated with sharing fake news on COVID-19 pandemic for individuals 
with low digital literacy. 
•	 H5: Information overload is positively associated with sharing fake 
news on Facebook on COVID-19 Pandemic for individuals with low 
digital literacy. 
•	 H6: News-find-me perception is positively associated with sharing 
fake news on COVID-19 pandemic for individuals with low digital lit-
eracy. 

7 . Research Methodology: 
The research paper is a quantitative study. A survey was conducted 

and an online questionnaire was used as its tool for data collection, 
to identify and measure how the illustrated six external variables 
in the model affect sharing fake news on COVID-19 Pandemic, and 
identify how digital literacy as possessed skills by Egyptian Facebook 
users influence such external variables as an intermediate variable to 
lessen sharing fake news on COVID-19 Pandemic in order to combat 
misinformation about it. 

The questionnaire was statistically validated via SPSS. Cronbach’s 
Alpha was used to measure reliability statistics for the questionnaire ; 
and it has scored 0.702. 

  
7.1 .Research Sample:

The questionnaire was online due to the nature of  the paper and 
the characteristics of  the data sample. The researchers selected a 
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nonprobability purposive sample for the paper. Despite the sample 
doesn’t represent the whole population, but it represents the specific 
segment from the society who fit the following characteristics: 
•	 Upper middle & middle class from age of  18-49 from both genders. 
•	 They live in urban cities such as Cairo, Giza, or Alexandria. 
•	 They have 24/7 access to the internet and smartphones. 
•	 They have a Facebook account and moderately to extensive active 
users.

This specific segment was selected for the paper because their 
data input will specifically facilitate measuring the possibility of 
correlation between the six external variables and sharing fake news 
on COVID-19 on Facebook and the influence of  digital literacy and 
its skills possessed by Egyptian Facebook users as an intermediate 
variable on these correlations. 

8. Data Analysis and Results:
Measurements of  digital literacy skills, sharing fake news on 

COVID-19 Pandemic, and six external variables of  the suggested 
theoretical model was measured using a three-point Likert scale, 
in which one symbolizes agree, two symbolizes neutral and three 
symbolizes disagree. The final sample size was 300 respondents, divided 
equally into 150 females and 150 males. The online questionnaire has 
been distributed online for three weeks starting from the last week 
of  October (23/10/2021) until the end of  the first two weeks of 
November (15/11/2021) on Facebook social and COVID-19 Pandemic 
support groups.

The age of  the respondents ranged from 18-35, 48% of  them are from 
25-29, 23% are from 18-24, and 20% from them from 30-34, while only 
8% are from 35 and up. The respondents fall under the category of 
middle and upper middle classes, 40% of  them are having an income 
per month of  3,000-6,000 EGP, 27% of  them are having an income 
of  6,000-10,000 EGP, and 18% are having an income of  more than 
14,000 EGP. Fifty percent from the respondents are proceeding in a 
postgraduate degree; following 47% are holding a bachelor’s degree. 
The survey was evenly distributed between females and males. 

Despite the high level of  education and income, 82% of  the 
respondents demonstrated low level of  digital literacy, while 18% 
demonstrated medium level. None of  the respondents scored a high 
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level of  digital literacy. The highest age range that shared COVID-19 
Pandemic news is 25-29; and they were proceeding a postgraduate 
degree from middle and upper middle class with a monthly  income 
of  3,000 to 14,000 EGP. They were also the highest age range with 
low digital literacy. The study results haven’t found any significant 
influence of  gender on the level of  digital literacy skills as well as on 
sharing fake news on COVID-19 Pandemic, which complies with the 
findings of  Apuke & Omar (2021). 

8.1.1. .Results of  Suggested Updated Model & its Hypotheses: 

According to the results of  the survey, the hypotheses have been 
statistically tested via SPSS for both cases of  low and medium levels of 
digital literacy. Pearson Chi-Square was used to test the hypotheses. 

•	 H1: Information sharing is positively associated with sharing fake 
news on Facebook on COVID-19 Pandemic for individuals with low 
digital literacy: 

Table (1) Information Sharing and Sharing Fake News on Facebook

Chi-Square Tests

 Digital Literacy Skill:

Information Sharing Value df

 Asymptotic
 Significance

(2-sided)
Exact Sig.
(2-sided)

 Exact Sig.
)(1-sided

Low Pearson Chi-Square 5.981b 2 .042

Likelihood Ratio 5.777 2 .056

 Linear-by-Linear
Association

2.516 1 .113

N of  Valid Cases 244
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Medium Pearson Chi-Square .052c 1 .819

 Continuity
Correctiond .000 1 1.00

Likelihood Ratio .052 1 .819

Fisher’s Exact Test 1.000 .652

 Linear-by-Linear
Association

.048 1 .827

N of  Valid Cases 56

Total Pearson Chi-Square .816a 2 .090

Likelihood Ratio .122 2 .077

 Linear-by-Linear
Association

.230 1 .135

N of  Valid Cases 00

In the first hypothesis, Pearson Chi-Square between Information 
Sharing and Sharing Fake News on Facebook is significant for individuals 
with low digital literacy skills (P-Value = 0.042< 0.05) but it is 
insignificant for individuals with medium digital literacy skills (P-Value 
= 0.819 > 0.05). Hence, the first hypothesis is accepted.   

•	 H2: Status seeking is positively associated with sharing fake news 
on Facebook on COVID-19 Pandemic for individuals with low digital 
literacy.

Table (2) Status Seeking and Sharing Fake News on Facebook

Chi-Square Tests

Digital Literacy Skill:

Status Seeking Value df

 Asymptotic
 Significance

(2-sided)

Low Pearson Chi-Square 6.916b 2 .031

Likelihood Ratio 6.802 2 .033

Linear-by-Linear Association .103 1 .749

N of  Valid Cases 244

Medium Pearson Chi-Square 1.397c 2 .497

Likelihood Ratio 1.778 2 .411

Linear-by-Linear Association .008 1 .927

N of  Valid Cases 56

Total Pearson Chi-Square 7.761a 2 .021

Likelihood Ratio 8.260 2 .016

Linear-by-Linear Association .371 1 .543

N of  Valid Cases 300
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In the second hypothesis, Pearson Chi-Square between Status Seeking 
and Sharing Fake News on Facebook is significant for individuals with 
low digital literacy skills (P-Value = 0.031< 0.05), but it is insignificant 
for individuals with medium digital literacy skills (P-Value = 0.497> 
0.05). Hence, the second hypothesis is accepted.   

•	 H3: Self-expression is positively associated with sharing fake news 
on Facebook on COVID-19 Pandemic for individuals with low digital 
literacy.

Table (3) Self-expression and Sharing Fake News on Facebook

Chi-Square Tests

 Digital Literacy Skill:

Self-Expression Value df

 Asymptotic
 Significance

(2-sided)

Low Pearson Chi-Square 1.279b 2 .528

Likelihood Ratio 1.504 2 .471

Linear-by-Linear Association .339 1 .560

N of  Valid Cases 244

Medium Pearson Chi-Square 3.740c 2 .154

Likelihood Ratio 4.609 2 .100

Linear-by-Linear Association 3.314 1 .069

N of  Valid Cases 56

Total Pearson Chi-Square 1.812a 2 .404

Likelihood Ratio 2.694 2 .260

Linear-by-Linear Association .066 1 .797

N of  Valid Cases 300

In the third hypothesis, Pearson chi-Square between Self-Expression 
and Sharing Fake News on Facebook is insignificant for both, individuals 
with low digital literacy skills (P-Value = 0.528 > 0.05) and individuals 
with medium digital literacy skills (P-Value = 0.154 > 0.05). Hence, 
the third hypothesis is rejected.   
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•	 H4: Trust in online information on Facebook is positively associ-
ated with sharing fake news on Facebook on COVID-19 Pandemic for 
individuals with low digital literacy.

Table (4) Trust in Online Information and Sharing Fake News on Facebook

Chi-Square Tests

Digital Literacy Skill:

Trust in Online Information Value df

 Asymptotic
 Significance

(2-sided)

 Exact
 Sig.

(2-sided)

 Exact
 Sig.

(1-sided)

Low Pearson Chi-Square 4.196b 2 .123

Likelihood Ratio 4.198 2 .123

 Linear-by-Linear
Association 2.892 1 .089

N of  Valid Cases 244

Medium Pearson Chi-Square .782c 1 .376

 Continuity
Correctiond .076 1 .782

Likelihood Ratio .790 1 .374

Fisher’s Exact Test .567 .392

 Linear-by-Linear
Association .711 1 .399

N of  Valid Cases 56

Total Pearson Chi-Square 3.945a 2 .139

Likelihood Ratio 4.176 2 .124

 Linear-by-Linear
Association 3.027 1 .082

N of  Valid Cases 300

In the fourth hypothesis, Pearson chi-Square between Trust in Online 
Information and Sharing Fake News on Facebook is insignificant for both, 
individuals with low digital literacy skills (P-Value = 0.123 > 0.05) 
and individuals with medium digital literacy skills (P-Value = 0.376 > 
0.05). Hence, the fourth hypothesis is rejected. 
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•	 H5: Information overload is positively associated with sharing fake 
news on Facebook on COVID-19 Pandemic for individuals with low 
digital literacy.

Table (5) Information Overload and Sharing Fake News on Facebook

Chi-Square Tests

 Digital Literacy Skill:

Information Overload Value df

 Asymptotic
 Significance

(2-sided)

Low Pearson Chi-Square 4.352b 2 .021

Likelihood Ratio 4.961 2 .084

Linear-by-Linear Association 4.202 1 .040

N of  Valid Cases 244

Medium Pearson Chi-Square 1.421c 2 .491

Likelihood Ratio 1.801 2 .406

Linear-by-Linear Association .260 1 .610

N of  Valid Cases 56

Total Pearson Chi-Square 6.097a 2 .047

Likelihood Ratio 7.284 2 .026

Linear-by-Linear Association 5.440 1 .020

N of  Valid Cases 300

In the fifth hypothesis, Pearson chi-Square between Information 
Overload and Sharing Fake News on Facebook is significant for 
individuals with low digital literacy skills (P-Value = 0.021 < 0.05), 
but it is insignificant for individuals with medium digital literacy skills 
(P-Value = 0.491 > 0.05). Hence, the fifth hypothesis is accepted. 
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•	 H6: News-find-me perception is positively associated with sharing 
fake news on Facebook on COVID-19 Pandemic for individuals with 
low digital literacy.

Table (6) News-Find-Me Perception and Sharing Fake News on Facebook

Chi-Square Tests

 Digital Literacy Skill:

News-Find-Me Perception Value Df

 Asymptotic
 Significance

(2-sided)
 Exact Sig.

(2-sided)

 Exact
 Sig.

(1-sided)

Low Pearson Chi-Square 2.648b 2 .266

Likelihood Ratio 2.277 2 .320

 Linear-by-Linear
Association .984 1 .321

N of  Valid Cases 244

Medium Pearson Chi-Square 2.037c 1 .154

 Continuity
Correctiond .413 1 .521

Likelihood Ratio 2.793 1 .095

Fisher’s Exact Test .455 .273

 Linear-by-Linear
Association 1.852 1 .174

N of  Valid Cases 56

 Total

Pearson Chi-Square 1.904a 2 .386

Likelihood Ratio 1.751 2 .417

 Linear-by-Linear
Association .186 1 .666

N of  Valid Cases 300

In the sixth hypothesis, Pearson chi-Square between News-Find-Me 
Perception and Sharing Fake News is insignificant for both, individuals 
with low digital literacy skills (P-Value = 0.266 > 0.05) and individuals 
with medium digital literacy skills (P-Value = 0.154 > 0.05). Hence, 
the sixth hypothesis is rejected. 

9. Discussion of  Findings: 
Three external variables have been proved in positive association with 

sharing fake news on COVID-19 on Facebook, which are Information 
Sharing, Status Seeking, and Information Overload. Information overload 
has been proved the most influential external variable that affects 
sharing fake news on COVID-19 Pandemic on Facebook (P-Value 
= 0.021 < 0.05), then status seeking (P-Value = 0.031< 0.05), and 
finally information sharing (P-Value = 0.042< 0.05) by Egyptian 
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Facebook users with low digital literacy. On the other hand, the 
hypotheses of  those three external variables have been rejected for 
the individuals with medium level of  digital literacy, which indicates 
that digital literacy as a set of  skills plays a factor in sharing fake news 
on COVID-19 Pandemic on Facebook. These findings comply with 
findings of  Prianta (2018) and Bulfin & McGraw (2015) about the role 
of  digital literacy in combating misinformation and distinguishing 
fake news. 

Fear and anxiety from the COVID-19 Pandemic in addition to 
possessing a low level of  digital literacy might have contributed in 
instantly sharing encountered fake news posts about the pandemic 
without verifying them on Facebook by the study sample. Consequently, 
instantly sharing those information contributed in building up 
the ongoing infodemic. As a result, the sample couldn’t handle the 
occurred information overload, and they got locked up in an endless 
loop of  sharing fake news on COVID-19 Pandemic that nourishes 
the infodemic, in which causes information overload and social media 
fatigue for them. On the other hand, sharing information could reflect 
status seeking by the sample to distinguish themselves as important 
individuals to their communities through providing information about 
the pandemic that causes fear and anxiety because of  its ambiguity. 
Additionally, their low digital literacy level couldn’t help them in 
verifying the shared news, hence, they ended up sharing fake news on 
COVID-19 Pandemic on Facebook, which can deteriorate the situation 
as stated by Tasnim et al. (2020). 

The hypotheses of  Self-Expression, News-Find-Me Perception, and 
Trust in Information have been rejected for both individuals with low 
and medium level of  digital literacy. Hence, these external variables do 
not influence sharing fake news on Facebook on COVID-19 Pandemic 
by Egyptian Facebook users whether they possess a minimum level 
of  digital literacy or not. The findings indicate that the sample 
might not like to express their thoughts and feelings on COVID-19 
Pandemic rather than showing to their network their keenness on 
the topic through disseminated information to gain recognition and 
status. However, further investigation is needed to identify the reason 
beyond not trusting online information despite their sharing of  news 
on the pandemic by themselves. The sample also does not  solely rely 
on the timeline of  their Facebook accounts to know the latest news 
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on COVID-19 Pandemic despite their low level of  digital literacy. 
Therefore, further investigation is needed to know the other types of 
media and sources that they rely on when they look up for news about 
the pandemic. 

Although the sample of  the survey  possesses a high level  of  education 
and income, however, 82% of  them have a low level of  digital literacy 
and the rest of  them have a medium level. Moreover, 91% of  the 
sample are young adults and adults millennial who are labelled “digital 
natives”. According to Velasco (2020), millennials are distinctive about 
the use of  technology and growing up during the booming of  internet, 
laptops, cellphones and social media. Eastman et al. (2014) argued that 
social media is distinguished as one of  the facets of  millennials, and 
hand-held electronic gadgets are considered as one of  their body parts 
(as cited in Velasco, 2020). Therefore, their low level of  digital literacy 
is in spite of  being digital natives. This indicates they need proper and 
formal education about digital literacy as a part of  their educational 
attainment besides  their personal efforts and firsthand experience 
with digital media and technology. This indication complies with the 
findings of  Montoya (2018) and Korany (2020) that stressed on the 
proper inclusion of  digital literacy in education of  individuals in order 
to use digital tools in a positive way. 

Conclusion:
Information sharing, status seeking and information overload have 

been proven positively associated with sharing fake news on COVID-19 
on Facebook by young adult and adult Egyptian users from middle 
and upper-middle class from both genders who have low level of 
digital literacy skills. On the other hand, self-expression, news-find-
me perception, and trust in information have been rejected. The study 
sample possess low level of  digital literacy skills despite their high 
educational level and income, and being digital natives. Digital literacy 
can have a role in combating misinformation on COVID-19 Pandemic 
and stopping the infodemic about it. Digital literacy is related to SDG 
no.4 (Quality Education) as higher education does not necessarily  
mean a high quality one or reflects the necessary skills for today’s 
world. Infodemic and misinformation contribute to SDG no.3 (Good 
Health and Well-being) as same as COVID-19 Pandemic as they might 
hinder the progress of  provided medical services and policies due to 
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the hardship of  sending and receiving the correct information from 
both parties, audience and health institutions. 

Limitations:  
1. The results of  the study cannot be generalized overall the Egyptian 
population and on all social media platforms; the study mainly focuses 
only on specific segment of  Facebook users. 
2. A specific  number of  the respondents should be larger but the time 
was limited. 

Recommendations:
1. Future research can expand on identifying the reasons of  the re-
search sample of  not trusting online information on COVID-19 Pan-
demic on Facebook despite sharing such news by themselves for their 
Facebook timeline. 
2. Future research can expand on identifying the other types of  media 
and sources that the research sample rely on when they look up for 
news about the pandemic.
3. Future research can expand on identifying the correlation between 
the level of  education and level of  digital literacy skills, and reasons 
beyond possessing low level of  digital literacy skills. 
4. Replicating the study with the included updated model on different 
and broader samples. 



المجلة العربية لبحوث الاعلام والاتصال - العدد 35   أكتوبر/ ديسمبر ٢٠٢١ 

125

References:
1. Acun, I. (2020). The Relationship among University Students’ 
Trust, Self-Esteem, Satisfaction with Life and Social Media Use. In-
ternational Journal of  Instruction, 13(1), 35-52.
2. Ali, I. (2020). The COVID-19 Pandemic: Making Sense of  Rumor 
and Fear: Op-Ed. Medical Anthropology: Cross Cultural Studies in 
Health and Illness, 39(5), 376–379. https://doi.org/10.1080/014597
40.2020.1745481
3. Apuke , O. D., & Omar , B. (2021). Social media affordances and infor-
mation abundance: Enabling fake news sharing during the COVID-19 
health crisis. Health Informatics Journal , 2-23.
4. Andersen, K. G., Rambaut, A., Lipkin, W. I., Holmes, E. C., and Gar-
ry, R. F.(2020). The proximal origin of  SARS-CoV-2. Nat. Med. 26, 
450–452. doi: 10.1038/s41591-020-0820-9
5. BBC News (2020). Ofcom: COVID-19 5G Theories are “Most Com-
mon” Misinformation. www.BBC.co.uk. Available online at: https://
www.bbc.co.uk/news/technology-52370616 (accessed April 21, 2020).
6. Bicher , L. A., & Fathy , S. A. (2020 ). Ethical Considerations for 
Using Social Media: “Is It Okay to Share?”. Arab Journal of  Media & 
Communication Research, 172-187.
7. Bruns, A., Harrington, S., & Hurcombe, E. (2021). Coronavirus 
Conspiracy Theories: Tracing Misinformation Trajectories from the 
Fringes to the Mainstream. In Communicating COVID-19 (pp. 229-
249). Palgrave Macmillan, Cham.
8. Bulfin, S., & McGraw, K. (2015). Digital literacy in theory, policy 
and practice: old concerns, new opportunities. Teaching and digital 
technologies: Big issues and critical questions, 266-281.
9. Cho, H., Li, W., Shen, L., & Cannon, J. (2019). Mechanisms of  social 
media effects on attitudes toward e-cigarette use: motivations, medi-
ators, and moderators in a national survey of  adolescents. Journal of 
medical Internet research, 21(6), e14303.
10. Chou, W. Y. S., Gaysynsky, A., & Cappella, J. N. (2020). Where we 
go from here: Health misinformation on social media. American Jour-
nal of  Public Health, 110(53), S273–S275. https://doi.org/10.2105/
AJPH.2020.305905
11. Cohen, J. (2020). Scientists “Strongly Condemn” Rumors and 
Conspiracy theories about Origin of  Coronavirus Outbreak. Sci-
ence Magazine. Available online at: https://www.sciencemag.org/



المجلة العربية لبحوث الاعلام والاتصال -  العدد 35   أكتوبر/ ديسمبر ٢٠٢١ 

126

news/2020/02/scientists-strongly-condemnrumors-and-conspira-
cy-theories-about-origin-coronavirus (accessed February 19, 2020).
12. Constine, J. (2020). Facebook Deletes Brazil President’s Corona-
virus Misinfo Post. Tech Crunch. Available online at: https://tech-
crunch.com/2020/03/30/facebook-removes-bolsonaro-video/ (ac-
cessed March 31, 2020).
13. Corriere Della Sera. Available online: https://www.corri-
ere.it/tecnologia/20_aprile_07/coronavirus-5gsono-correla-
ti-teoria-complotto-che-ha-fatto-incendiare-antenne-inghilter-
ra-030d0aaa-7845-11ea-98b9-85d4a42f03ea.shtml  (accessed on 15 
July 2020).
14. Craufurd Smith, R. (2019). Fake news, French Law and democratic 
legitimacy: lessons for the United Kingdom? Journal of  Media Law, 
11(1), 52–81. https://doi.org/10.1080/17577632.2019.1679424
15. Egypt COVID-19: Response and Recovery Interventions of  the 
United Nations in Egypt . (2020). Retrieved from United Nation: Of-
fice on Drugs and Crimes : https://www.unodc.org/documents/mid-
dleeastandnorthafrica//2020/COVID19/COVID_19_Egypt_Final.
pdf
16. Fernández-Torres, M. J., Almansa-Martínez, A., & Chamizo-Sán-
chez, R. (2021). Infodemic and fake news in spain during the COVID-19 
pandemic. International journal of  environmental research and public 
health, 18(4), 1781.
17. Figueroa, C. A., & Aguilera, A. (2020). The need for a mental health 
technology revolution in the COVID-19 pandemic. Frontiers in Psy-
chiatry, 11, 523.
18. Freelon, D., & Wells, C. (2020). Disinformation as Political Com-
munication. Political Communication, 37(2), 145–156. https://doi.org
/10.1080/10584609.2020.1723755
19. Freeman, D., Waite, F., Rosebrock, L., Petit, A., Causier, C., East, 
A., et al. (2020). Coronavirus conspiracy beliefs, mistrust, and compli-
ance with government guidelines in England. Psychol. Med. 1–30. doi: 
10.1017/S0033291720001890 [Epub ahead of  print].
20. Gee, J. P. (2012, October). The old and the new in the new digi-
tal literacies. In The Educational Forum (Vol. 76, No. 4, pp. 418-420). 
Taylor & Francis Group.
21. Goal 3: Ensure healthy lives and promote well-being for all at all 
ages. (2020 ). Retrieved from United Nations in Western Europe : 



المجلة العربية لبحوث الاعلام والاتصال - العدد 35   أكتوبر/ ديسمبر ٢٠٢١ 

127

https://unric.org/en/sdg-3/
22. Goodyear, V. A., Boardley, I., Chiou, S. Y., Fenton, S. A., Makopou-
lou, K., Stathi, A., ... & Thompson, J. L. (2021). Social media use in-
forming behaviours related to physical activity, diet and quality of  life 
during COVID-19: a mixed methods study. BMC public health, 21(1), 
1-14.
23. Guess, Andrew M.; Lerner, Michael; Lyons, Benjamin; Mont-
gomery, Jacob M.; Nyhan, Brendan; Reifler, Jason; Sircar, Neelanjan 
(2020). A digital media literacy intervention increases discernment 
between mainstream and false news in the United States and India. 
Proceedings of  the National Academy of  Sciences, (), 201920498–
. doi:10.1073/pnas.1920498117 
24. Hague, C. (2010). It’s Not Chalk and Talk Anymore”: School ap-
proaches to developing students’ digital literacy. Retrieved April, 3, 
2019.
25. Hamm, M. P., Shulhan, J., Williams, G., Milne, A., Scott, S. D., & 
Hartling, L. (2014). A systematic review of  the use and effectiveness of 
social media in child health. BMC pediatrics, 14(1), 1-15.
26. Hancock, J.T. (2012), “Digital deception: when, where and how 
people lie online”, in Joinson, A.N. et al. (Eds), The Oxford Handbook 
of  Internet Psychology, Oxford University Press, p. 508.
27. Hartley, K., & Vu, M. K. (2020). Fighting fake news in the COVID-19 
era: policy insights from an equilibrium model. Policy Sciences, 53(4), 
735-758.
28. Islam M.A, Barna SD, Raihan H, Khan M. NA, Hossain M.T 
(2020) Depression and anxiety among university students during the 
COVID-19 pandemic in Bangladesh: A web-based cross-sectional sur-
vey. https://doi.org/10.1371/journal.pone.0238162
29. Jack, C. (2017), “Lexicon of  lies: terms for problematic informa-
tion”, Data & Society Report, available at: https://datasociety.net/out-
put/lexicon-of-lies/ (accessed December 15, 2018).
30. Jones, B. D., Baumgartner, F. R., & De La Mare, E. (2005). The sup�-
ply of  information and the size of  government in the United States. 
Seattle: Center for American Politics and Public Policy, University of 
Washington.
31. Kaeophanuek, S., Na-Songkhla, J., & Nilsook, P. (2018). How to 
Enhance Digital Literacy Skills among. International Journal of  In-
formation and Education Technology, 8(4).



المجلة العربية لبحوث الاعلام والاتصال -  العدد 35   أكتوبر/ ديسمبر ٢٠٢١ 

128

32. Karpati, A. (2011). Digital Literacy in Education. Retrieved from 
Global Development Commons : https://gdc.unicef.org/resource/
digital-literacy-education
33. Kornay, H. (2020). Measuring Digital literacy skills of  mass com-
munication studnets in Egyptian universities during the online learn-
ing process through covid-19 pandemic. Egyptian Journal of  Mass 
Communication Research, 387-427.
34. Krause, N. M., Freiling, I., Beets, B., and Brossard, D. (2020). 
Fact-checking as risk communication: the multi-layered risk 
of  misinformation in times of  COVID-19. J. Risk Res. 1–8. doi: 
10.1080/13669877.2020.1756385 [Epub ahead of  print].
35. Lewis, M., Holland, K., & Govender, E. (2021). The Interdisciplin-
ary Communication Dynamics of  the COVID-19 Pandemic. In Com-
municating COVID-19 (pp. 1-18). Palgrave Macmillan, Cham.
36. Li, H. O.-Y., Bailey, A., Huynh, D., and Chan, J. (2020). YouTube as 
a source of  information on COVID-19: a pandemic of  misinformation? 
BMJ Global Health 5:e002604. doi: 10.1136/bmjgh-2020-002604
37. McDougall, J., Brites, M. J., Couto, M. J., & Lucas, C. (2019). Digital 
literacy, fake news and education. Cultura Y Educacion, 31(2), 203–
212. https://doi.org/10.1080/11356405.2019.1603632
38. Merchant, R. M., & Lurie, N. (2020). Social media and emergency 
preparedness in response to novel coronavirus. Jama, 323(20), 2011-
2012.
39. Mitchell, A., and Oliphant, J. B. (2020). Americans Immersed in 
COVID-19 News; Most Think Media Are Doing Fairly Well Covering 
It. Pew Research Center. Available online at: https://www.journalism.
org/2020/03/18/americansimmersed-in-COVID-19-news-most-
think-media-are-doing-fairly-wellcovering-it/  (accessed March 18, 
2020).
40. Moorhead, S. A., Hazlett, D. E., Harrison, L., Carroll, J. K., Irwin, 
A., & Hoving, C. (2013). A new dimension of  health care: systematic 
review of  the uses, benefits, and limitations of  social media for health 
communication. Journal of  medical Internet research, 15(4), e1933.
41. Moscadelli, A., Albora, G., Biamonte, M. A., Giorgetti, D., Inno-
cenzio, M., Paoli, & Bonaccorsi, G. (2020). Fake news and COVID-19 
in Italy: results of  a quantitative observational study. International 
journal of  environmental research and public health, 17(16), 5850.
42. Naeem, S., & Boulos, M. (2021 ). COVID-19 Misinformation On-



المجلة العربية لبحوث الاعلام والاتصال - العدد 35   أكتوبر/ ديسمبر ٢٠٢١ 

129

line and Health Literacy: A Breif  Overview . International Journal of 
Environment Research and Public Health , 1-12 .
43. Naslund JA, Aschbrenner KA, McHugo GJ, Unützer J, Marsch LA, 
Bartels SJ. Exploring 272 opportunities to support mental health care 
using social media: A survey of  social media users with mental illness. 
Early intervention in psychiatry. 2019;13(3):405-13.
44. Nielsen, R. K., Fletcher, R., Newman, N., Brennen, J. S., & Howard, 
P. N. (2020). Navigating the ‘infodemic’: How people in six countries 
access and rate news and information about coronavirus. Reuters In-
stitute.
45. Ofcom (2020). Half  of  UK Adults Exposed to False Claims about 
Coronavirus. Available online at: https://www.ofcom.org.uk/about-of-
com/latest/featuresand-news/half-of-uk-adults-exposed-to-false-
claims-about-coronavirus (accessed May 18, 2020).
46. Owen, S., Hagel, P., Lingham, B., & Tyson, D. (2016). Digital li�-
teracy. Available: http://www.deakin.edu.au/__data/assets/pdf_
file/0017/38006/digital-literacy.pdf
47. Sanders, L. (2020). The Difference between What Republicans 
and Democrats Believe to be True about COVID-19. YouGov. Avail-
able online at: https://today.yougov.com/topics/politics/articles-re-
ports/2020/05/26/ republicans-democrats-misinformation (accessed 
May 26, 2020).
48. PAHO, & WHO. (2020). Understanding the infodemic and mis-
information in the fight against COVID-19. Washington, D.C. : Pan 
American Health Organization.
49. Posetti, J., & Bontcheva, K. (2020). Disinfodemic: deciphering 
COVID-19 disinformation. Policy brief, 1.
50. Priatna, Y. (2018). Hoax: An Information Society Challenge. Record 
and Library Journal, 4(2), 92-98. DOI 10.20473/rlj.V4-I2.2018.92-98
51. Primack, B. A., Shensa, A., Escobar-Viera, C. G., Barrett, E. L., Si-
dani, J. E., Colditz, J. B., & James, A. E. (2017). Use of  multiple social 
media platforms and symptoms of  depression and anxiety: A national-
ly-representative study among US young adults. Computers in human 
behavior, 69, 1-9.
52. Rampersad, G., & Althiyabi, T. (2020). Fake news: Acceptance by 
demographics and culture on social media. Journal of  Information 
Technology and Politics, 17(1), 1–11. https://doi.org/10.1080/1933
1681.2019.1686676



المجلة العربية لبحوث الاعلام والاتصال -  العدد 35   أكتوبر/ ديسمبر ٢٠٢١ 

130

53. Roozenbeek, J., Schneider, C. R., Dryhurst, S., Kerr, J., Freeman, 
A. L., Recchia, G., & Van Der Linden, S. (2020). Susceptibility to mi�-
sinformation about COVID-19 around the world. Royal Society open 
science, 7(10), 201199.
54. Rubin, V. L. (2019). Disinformation and misinformation triangle: A 
conceptual model for “fake news” epidemic, causal factors and interven-
tions. Journal of  documentation. Vol. 75 No. 5, pp. 1013-1034. https://
doi.org/10.1108/JD-12-2018-0209
55. Sari, K. A. K. (2021) COVID-19 Infodemic: Underlining the impor-
tance of  digital literacy skills.
56. Shu, K., Sliva, A., Wang, S., Tang, J., & Liu, H. (2017). Fake news 
detection on social media: A data mining perspective. ACM SIGKDD 
Explorations Newsletter, 19(1), 22–36.
57. Tasnim, S., Hossain, M., & Mazumder, H. (2020). Impact of  ru�-
mors or misinformation on coronavirus disease (COVID-19) in social 
media. https ://doi.org/10.31235 /osf.io/uf3zn .
58. The #stopthespread campaign, coordinated by WHO with nation-
al governments worldwide, https://www.who.int/news-room/fea-
ture-stories/detail/countering-misinformation-about-covid19.
59. Understanding the infodemic and misinformation in the fight 
against COVID-19. (2020). Retrieved from The World Health Orga-
nization : https://www.who.int/health-topics/infodemic/understand-
ing-the-infodemic-and-misinformation-in-the-fight-against-covid-19
#tab=tab_1
60. Velasco, J. (2020). Millennials as Digital Natives: Examining the 
Social Media Activities of  the Philippine Y-Generation. Social Scienc-
es & Humanities Journal, 1939 - 1957.
61. Van Der Linden, S., Roozenbeek, J., & Compton, J. (2020). Inocula�-
ting against fake news about COVID-19. Frontiers in psychology, 11, 
2928.
62. Van Deursen, A.J.A.M., Helsper, E.J. & Eynon, R. (2014). Measu�-
ring Digital Skills. From Digital Skills to Tangible Outcomes project 
report. Available at: www.oii.ox.ac.uk/research/projects/?id=112
63. Williams, G., Hamm, M. P., Shulhan, J., Vandermeer, B., & Hartling, 
L. (2014). Social media interventions for diet and exercise behaviours: 
a systematic review and meta-analysis of  randomised controlled tri-
als. BMJ open, 4(2), e003926.
64. Will the COVID-19 pandemic threaten the SDGs? (2020). 



المجلة العربية لبحوث الاعلام والاتصال - العدد 35   أكتوبر/ ديسمبر ٢٠٢١ 

131

The Lancet Public Health, 1. doi:https://doi.org/10.1016/S2468-
2667(20)30189-4
65.  World Health Organization (2020a). Coronavirus 
disease (COVID-19) advice for the public: Mythbusters. Available on-
lin  at: https://www.who.int/emergencies/diseases/novel-coronavi-
rus-2019/advice-for-public/myth-busters  (accessed May 5, 2020).


