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Abstract

This study identifies the in-
formation sources of the foreign non-
Arab residents in Egypt about the
current events and investigates the
role of the Egyptian and international
newspapers and magazines in pro-
viding them with such information
about the important issues and af-
fairs, shedding lights on the foreign-
ers' motivations behind reading the
different kinds of newspapers and
magazines and the gratifications ob-
tained by such usage.

Within the framework of the uses
and gratifications approach and me-
dia dependency theory, the study
employs both quantitative and qual-
itative data analysis methods to
come up with deeper illustrations
and explanations. 250 respondents
participated in the survey while 10
foreign residents participated in the
in-depth interviews.

The findings of the research
showed that foreign residents in
Egypt tended to depend on a mix of
sources to acquire information about

the current affairs including Egyptian
media, media from their homelands
as well as international media out-
lets. A positive corretation was found
between the length of the foreigners'
stay in Egypt and the degree of their
dependence on the Egyptian Arabic
language television, newspapers
and magazines to get Information
about the current events.

Keywords: Information, non-Arab
residents, current events, Egypt.

introduction

Since the outbreak of the 25th of
January revolution in 2011, the es-
calation of political events in Egypt
with unprecedented speed has led to
a more imperative need for providing
the foreign non-Arab residents in
Egypt with an accurate picture about
the current affairs which directly in-
fluence their lives, families and work
here.

Settling down in a new society can
be one of the most dynamic and
complex processes in an individual's
life. Previous literature found out that

foreigners and expatriates tend to
have different communicative needs
and activities from the native citizens
living in a certain country, especially
if they encounter some hardships
because of the language barriers
and the cultural difference in the
hast country.

Therefore, studying the in-
formation sources, especially the
media outlets, which foreign non-
Arab residents depend on to acquire
information about the current events
and affairs in Egypt became a ne-
cessity that cannot be ignored.

Such media and news sources
play a vital role in forming the for-
eigners' knowledge about the palit-
ical issues as well as their opinions
and attitudes towards them which
significantly influence their political,
cultural, economic and investment
activities and praclices in Egypt and
affect the image they will eventually
convey to their countries and home-
lands when they return back, wheth-
er they are diplomats, business awn-
ers, students, university
professors,...etc.

Literature review

In spite of all the variations and
circumstantial differences between
expalriates, immigrants, international
students and refugees, all in-
dividuals crossing cultures, face
some common challenges as their
pioneers lived of up rootedness and
gradually established working re-
lationships with their new milieus.
The gap between the familiar and
comfortable surroundings of home
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and the unfamiliarity of the host en-
vironment limits their ability to func-
tion effectively (kim, 2000, p.4).

Thus, the researcher decided to
broaden her review of the literature
to include studies about anyone who
left his homeland to live in another
country, despite of his/her classifica-
tion to provide a deeper under-
standing the role of the different me-
dia outlets in providing anyone who
lives outside the boundaries of his
home country with infermation about
current events.

A number of studies were con-
cerned with studying the foreign
workers and expatriates in any for-
eign country and exploring their dif-
terent motives to consume host and
homeland media for different pur-
poses. People were found to retain
their senses of community to their
hometowns despite living abroad
(Kluber, 2013). The salient motives
for expatriates' use of different me-
dia were surveillance (news and in-
formation) learning new things, get-
ting in touch with their home-country
and companionship or feeling less
lonely (Al-Shagsi, 2013).Unlike the
acculturation process of the inter-
national students in which internet
was always the most used medium
(Yang, Wu, Zhu, Southwell, 2004),
television was found to be the most
used medium between overseas Fil-
ipino workers of older ages, followed
by the printed media, the Internet,
and the radio (Paragas, 2006).

Other researchers focused more
on media usage among foreign stu-
dents and how consuming host
country media can help them ac-
quire language and communication
competence and acculturate.

In his study, Qian (2009) jound out
that using host mass media have
major influence on the Chinese stu-
dents’ acquisition of host com-
munication  competence,  per-
ceptions of and acculturation to
Canada. However, Lee's study
(2005) investigated the relationship
between mass media usage pat-
terns of Koreans living in Kentucky
and their degree of acculturation.
The findings revealed that there
was not only a significant negative
relationship between acculturation
and usage of the Korean language
on the Internet, but also there was a
significant relationship among mar-
ital status, age, and degree of ac-
culturation.

Moreover, a large number of
studies paid special attention to the
central role media played in the
lives of the immigrant families, es-
pecially, the television, and how im-
migrants changed their media con-
sumption when they moved across
cultural boundaries.

Given the assumption that mass
media reflects the cultural values of
a society, Moon and Park (2007) in-
vestigated the effects of American
and Korean mass media on Korean
immigrants’ acculturation process.
The results showed that the ex-
posure to American mass media
was a significant positive predictor
for the acceptance of American cul-
tural values and a significant neg-
ative predictor of the affinity for Ko-
rean cultural identity.

Lee (2004) based his research
on in-depth interviews with 10 Ko-
rean immigrants who watched Ko-

rean sateliite television. The findings
here showed that Korean satellite
television contributed much to the re-
inforcement of the viewers' ethnic
identity. In addition, satellite tele-
vision replaced other Korean ethnic
media due to its real time news de-
livery. However, an earlier l[andmark
study found out that while the im-
migrant groups did not increase their
total media consumption, their con-
sumption across different media
types followed both assimilation and
ethnic affirmation models. This ac-
culturation process seemed to be af-
fected by immigrants' original media
consumption behavior and language
ability (Lee&Tse,1994) .

Huang (1993) employed a uses
and gratifications approach to ex-
amine media consumption and ac-
culturation among Chinese im-
migrants in Silicon Valley in the
USA. The findings also showed a
clear pattern of media use among
the subjects: they sought and used
the Chingse-language media heavily
for information and entertainment
and used only some English-
language media, mostly for en-
tertainment and language learning
purposes.

Recent studies focused more on
the central role of the internet and
social media in the lives of the for-
eigners whether they are expatriates
or immigrants as an information
source and a tool for accelerating
the integration and acculturation pro-
cesses. Hattingh, Matthee & Lotriet
{2014) examined the internet usage
among expatriates living in the King-
dom of Saudi Arabia. The results
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demonstrated that Internet is an in-
tegral part of the lives of expatriates
and it is more than just a medium
that facilitates communication as ex-
patriates used the internet as an
everyday tool for communication, en-
tertainment purposes, e-commerce
activities, online banking, reading
online news, ete.

On the other side, to describe the
role of the social media in the lives
of Hispanics in the United States, Li
and Tsai (2015) examined how Eng-
lish and Spanish social media usage
affected Hispanic users' accultura-
tion into the American culture trying
to investigate the unique effects of
different social media platforms on
Hispanic acculturation. [t was found
that English social media usage
helped them develop strong arienta-
tion towards the mainstream Amer-
ican culfure, while Spanish social
media consumption reinforced their
ethnic Hispanic cultural identifica-
tion.

Because ethnic media, that is any
medialby and forCethnics in a host
country with content in ethnic lan-
guages, was popular among ex-
patriates and immigrants in some
countries, some researchers paid at-
tention to investigating the ethnic
media use by foreigners in different
host countries and how they can sat-
isfy their needs for information and
whether they hinder or help the ac-
culturation process. A recent study
investigated ethnic media use by So-
malis living in Canada. The results
indicated that Somali media played
an important role in the context of a
double constraint; that is, the ad-

aptation to the host society and the
difficult situation in the country of or-
igin (Houssein, 2013).

Similarly, it was proved that Ko-
rean immigrants in United States
pursued their salient cognitive
needs, followed by internal security
needs and identity-related needs
from the Karean ethnic media that
were responsive to the pending is-
sues or evenis of America and es-
pecially to the issues related to im-
migrants such as the change in
immigration and nationality act (Pae,
2001).

However, within this context, large
number of Arab and foreign re-
searchers were interested in stud-
ying the role of the Arabic media, es-
pecially the Arab satellite channels,
in the lives of the Arab foreigners
and immigrants residing in various
European countries and how they
can help them maintain ties with their
homelands and preserve their own
ethnic identity and mother language.

in his study, El-Rabaie (2011) ex-
amined the exposure habits of Arab
immigrants in Sweden to the Arabic
satellite channels. The findings of the
study showed that Arab immigrants
in Sweden paid a lot of attention to
watching Arabic satellite channels,
High percentage of the respondents
believed in the importance of the role
the Arabic satellite channels played
as a way for preserving their original
culture and identity and spreading
them among the sons of the Arab
communities. Rizkallah and Razzouk
(2006} showed that the primary mo-
tive for watching Arabic TV among
Arab American households in the US

was to keep informed about what
was happening in the country of or-
igin and around the world. The place
of birth whether in the US or in the
country of origin, and the length of
time in the U. S. appeared to have
an impact on the TV viewing habits
of Arab Americans.

On the other side, many Egyptian
and Arab scholars investigated the
information sources that Arab com-
munities in Egypt depend on to ac-
quire information about the current
events and some of them con-
centrated on the role of the press
(newspapers and magazines) in pro-
viding the Arab residents with the re-
quired information about the im-
portant current issues.

In a recent study at Cairo Uni-
versity, Said, S. (2014) examined
the role of newspapers in providing
the Arab residents in Egypt with in-
formation about the current issues.
The findings pointed out that 71% of
the respondents cared about getting
information about current issues.
The most important media ocutlets
the sample depended on to get in-
formation from were Egyptian news-
papers and magazines (70.5%), the
Arabic newspapers and magazines
(58.3%) followed by the foreign
newspapers and magazines, inter-
net, then, Egyptian and Arabic sat-
ellite channels.

Rasheed (2008) also sought to
identify the different information
sources the Iragi community in
Egypt depended on to follow up de-
velopments of the internal affairs in
Irag. The results demonstrated that
most of the sample subjects de-
pended on mass media, especially,
satellite channels with a percentage
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that reached 82.3% for the following
reasons: Knowing what happens in
lraq, the Arab countries and the
world, keeping a track of the ex-
clusive news the news satellite chan-
nels broadcast and their com-
prehensive coverage of all local,
Arabic and international events.

Goals of the current study:

The study sought mainly to in-
dentify the main information sources
the foreign non-Arab residents in
Egypt rely on to gain information
about the current events and the de-
gree of their dependence on such
sources, especially the journalistic
sources (newspapers and mag-
azines). A number of sub-goals that
emerge as follows:

+ Exploring the role the news-
papers and magazines play in pro-
viding foreign residents with in-
formation about the current events
and recent issues.

= Finding out the motivations be-
hind the foreigner's dependence on
the different homeland, host-country
and international newspapers and
magazines.

- Identitying the main topics the
foreign residents show more interest
to seek information about as well as
the main current issues that occupy
their minds nowadays and stating
the names of the main Egyptian and
international newspapers, mag-
azines and news sites the re-
spondents regularly read.

» Examining to what extent the
foreign residents perceive the Egyp-
tian Arabic and foreign language
newspapers and magazines as cred-

ible, balanced and objective in com-
parison to other international jour-
nalistic sources.

+ Measuring the foreigner's daily
and weekly exposure rates to the on-
line and printed newspapers and
magazines.

« Investigating the percelved
credibility of the print and online
newspapers and magazines from the
respondents' points of view.

Hypotheses

In light of the above literature re-
views as well as the assumptions of
the uses and gratifications and me-
dia dependency thearies, this study
sought to lest the following hypoth-
eses;

H1: There's a positive correlation
between the foreigner's motivations
behind reading print and online
newspapers and magazines and the
gratifications obtained.

H2: The longer the foreign res-
idents stay in Egypt, the more likely
they will depend on the Egyptian Ar-
abic language media to acquire in-
formation about the current events.

H3: The perceived credibility of
the print and online newspapers and
magazines is positively correlated to
the foreigner's exposure rates to
them.

H4: There are no significant differ-
ences in the degree of dependence
on print and online newspapers and
magazines between:

- Males and females (gender of
respondents)

* temporary and permanent res-
idents (type of residence)

H5: The more instrumental and rit-
ualized matives the foreign residents
have behind reading Egyptian news-
papers and magazines, the greater
degree of dependence they tend to
have on them,

Research Methodology:

The survey research method was
utilized in the current study. The sur-
vey was conducted on a sample of
250 foreign non- Arab residents in
Egypt to identify the main sources
they depend on to keep track of the
current events and investigate their
motivations behind reading the dif-
ferent kinds of Egyptian and inter-
national newspapers and mag-
azines.

However, the current study was
not only restricted to the quantitative
research methods but also used the
qualitative methods through con-
ducting 10 in-depth interviews with
10 foreign residents in Egypt (7
males and 3 females) from differant
nationalities from around the world.
This provided the researcher with
clear explanations and illustrations
for the quantitative results and
helped dig deeper behind the rea-
sons of the ditferent phenomena and
variables studied in this research.

Sampling Setting:

The survey was conducted be-
tween May and August 2015 on a
convenience sample of 250 re-
spondents of the foreign residents
who have been living in Egypt for
more than 6 months and are 18 or
more than 18 years old in order to
be aware of the current events that
take place around them. The ques-
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tionnaire was distributed in two gov-
ernorates {Cairo and Giza) in a large
number of foreign embassies, con-
sulates, cultural centers, inter-
national schools, foreign universities
as well as some centers for teaching
Arabic for the non-native speakers.

The sample included both males
and females from 18 to more than
55 years old. The questionnaire was
mainly distributed in English, how-
ever, an Arabic version was given
for those foreigners who could not
speak English but could learn Arabic
during their stay in Egypt.

The sample contained foreign res-
idents in Egypt from 48 countries
around the world that can be clas-
sified by continents as follows:

» Europe: {81 respondents from
17 European countries)

« Asia: (68 respondents from 12
Asian countries)

» Africa: (82 respondents from
17 countrigs)

- United States of America: (37
American respondents from different
states).

+ Australia: (2 respondents)

In addition, 10 in-depth interviews
were conducted with 10 foreign res-
idents in Egypt (7 males and 3 fe-
males) from different nationalities (1
American, 1 Finnish, 1 Chinese, 1
Japanese, 1 Nigerian, 1 Dutch, 1 Ko-
rean, 1 Tajikistani, 1 Tanzanian and
1 French) aiming to deepen the
study and find some clear explana-
tions and illustrations for its different
results. Each interview lasted from
30 to 45 minutes. The age of the
participants ranged from 20 to 55.

Data Collection Tools:
This study depended on the ques-

tionnaire as the main data collection
tool. The study also depended on in-
depth interviews with 10 foreign res-
idents in Egypt as a tool for col-
lecting more in-depth explanations
and illustrations.

The paper-and-pen survey was
distributed and the researcher was
present all the time during the data
collection process. The gues-
tionnaire employed closed-open and
closed-ended questions to make it
easier for the respondents and to
save some time because of the
questionnaire's length. The ques-
tionnaire consists of 14 questions in
addition to 7 personal questions at
the end. Some of the questions con-
sisted of two or three parts.

Theoretical framework

Uses and Gratifications theory

The uses and gratifications ap-
proach focuses on the consumer
—the audience member- rather than
the message. Unlike the powerful-
effects tradition, this approach im-
agines the audience member to be a
discriminating user of media (Li~
tlejohn & Foss, 2008, p. 300-301).0

Blumler, Katz, and Gurevitch
(1974) say that the audiences are
“active” and responsible for selecting
media in order to satisfy their de-
sires. Blumler, Katz, and Gurevitch
explain the original idea of the Uses
and Gratifications approach as fol-
lows:

Compared with classical effects
studies, the uses and gratifications
approach takes the media consumer
rather than the media message as its
starting point and explores his com-

munication behavior in terms of his
direct experience with the media. It
views the members of the audience
as actively utilizing media content
rather than being passively acted
upecn by the media. Thus, it doesn't
assume a direct relationship be-
tween messages and effects, but
postulates instead the members of
the audience put message to use
and that such usage act as inter-
vehing variable in the process of ef-
fect (p.12)

In other words, the audience is as-
sumed to be active and goal-
oriented. The audience members
are largely responsible for choosing
media to meet their own needs. In
this view, media are considered to
be only one factor contributing to
how needs get met, and audience
members are assumed to have con-
siderable agency: they know their
needs and how lo gratify those
needs (Littlejohn & Foss, 2008, p.
dona

Through the previously mentioned
analysis of literature, it appears that
the uses and gratifications theory
presents a sound framework for ex-
plaining the reasons behind foreign-
ers' usage of a cerlain medium, their
actual media behavior, the re-
lationship between the expected and
obtained gratifications.

Therefore, the uses and grat-
ifications theory will provide an ap-
propriate framework for the current
study that aims to identify the in-
formation sources of the foreign res-
idents in Egypt about the current
events. The theory helps examine




media usage among non-Arab for-
eigners in Egypt and define their
communicative needs and different
instrumental and ritualized motives
behind reading newspapers and
magazines from the host country
{Egypt) on one side and from their
homelands on the other.

Media Dependency Theory

Sandra Ball-Rokeach and Meivin
Defleur {1976) originally proposed
dependency theory. Like uses and
gratifications theory, this approach
rejects the casual assumptions of
the early reinforcement hypothesis,
the old idea that media simply re-
inforce previously held attitudes. To
overcome this weakness, these au-
thors take a broad systems ap-
proach. In their model, they propose
an integral relationship among audi-
ences, media, and the larger society.
(Littlejohn & Foss, 2008, p. 302-
303)0

The first relationship, between the
society and the media, affects media
access and availability as important
antecedents to an individual's ex-
perience with the media. The second
relationship, between the media and
the audience, is the key variable in
the model because it affects how
people might use a mass medium.
The third relationship is between the
society and the audience. Societies
influence consumers' needs and mo-
tives for media use and provide
norms, values, knowledge and laws
for their members (Rubin & Windanl,
1986, p. 185).

The dependency theory brings
forth many unique propositions and
functions.00 As Sandra Rokeach and
Melvin DeFleur explain (1976),0 “The

basic propositions of the De-
pendency Theory can be brought to-
gether and summarized as follows:[1
The potential for mass media mes-
sages to achieve a broad range of
cognitive, affective, and behavioral
effects will be increased when media
systems serve many unique, and
central information functions."d This
again reiterates the idea that the
more the medium has to offer, the
more useful it will become. (p.7)

?The main focus of this theory is
the relationship betweenOmedia and
its audiences. In theDpresent modern
world, it is found that individuals
highly depend on media to satisfy
alrange of their needs. These needs
couldOrange from political, to fashion
to entertainment (Yang, " Media De-
pendency Theory", n.d.).

The literature on media de-
pendency suggests that citizens are
mare likely to turn to mass media as
a source of reassurance and in-
formation during periods of political
instability, and in doing so; they are
more likely to be influenced by mass
media (DeFleur & Rokeach, 1976,

p.7).

It reinforces the notion that in pe-
riods of transition, mass media — at
the broadest level — can serve as a
source of infermation to help under-
stand political developments. Cit-
izens of countries in transition are
likely to be heavy media consumers
in order to reassure or Inform them-
selves, and it is anticipated that
these individual-level patterns of me-
dia use will be weakened as in-
stitutional reform progresses (Pye,
1963, p. 164).

The Media dependency theory

also provides an appropriate frame-
work for examining how and why for-
eigner residents in Egypt depend on
various types of mass media to get
information about the current events,
espectally during the unstable polit-
jcal circumstances and successive
crises Egypt has been witnessing
since the early days of revolution. It
will also allow the researcher to ex-
amine the size and exlent of de-
pendence on the different media
sources and help identify the role of
the Egyptian foreign language press
as a source of information and un-
derstand the intermediate and the
demographic varfables that affect
the audience's dependency on the
mass media.

Foreigners and Mass Media: A
Quick Glance

Due to the developments of trans-
portation means, the crossing of bor-
ders has become easier and less
complicated as tens of thousands of
people tend to cross the borders of
different countries seeking quality of
life, family unification or political asy-
lum (Elias, 2003, p.2),

Millions of people change homes
each year crossing cultural bgun-
daries—from immigrants and ref-
ugees resetlling in search of a new
life, to temporary sojoumers finding
employment  overseas, govern-
mental agency employees, Peace
Corps volunteers, military personnel,
and exchange students, to name
only a few. Settling down in a new
society can be one of the most dy-
namic and complex processes In an
individual's life. Personal and cui-
tural changes are enmeshed in con-

2]




tinuous pracesses of discovery, up-
heaval and crisis {Elias & Lemish,
2008, p.21}.

Researchers have used the uses
and gratifications theory in defining
how displaced audiences use the me-
dia in their new communities. Ex-
patriates were found fo have different
personal needs which include: (a)
physical safety, (b} the ability to com-
municate with family and friends
quickly and frequently, (c) quality of
education, (d) availability of medical
resources, (e) need for entertainment,
(f) the ability to buy/obtain home coun-
try products, (g) the ability to integrale
with local community (Hattingh & Mat-
thee & Lotriet, 2014, p. 25).

The analysis of the literature on
the uses and gratifications of ex-
palriates, immigrants and foreign
residents in different countries
proved that foreigners and ex-
patriates can depend on media from
their homeland, host country or even
international media from other coun-
tries aiming to achieve different sets
of uses and gratifications and satisfy
certain motives other than the pre-
viously mentioned motives of the na-
tive audiences (Paragas, F. 2008,
P.283, 284).

The "nward' and 'Outward’ mode!
for understanding the importance of
the mass media in the lives of im-
migrant families:

Nelly Elias and Dafna Lemish
(2008) introduced an initial model for
understanding the place of the mass
media in the lives of immigrant fam-
flies. The model distinguishes be-

tween two primary challenges that
the immigrant family has to face:
‘outward' integration, which means
the social and cultural adaptation to
the host society, and ‘inward’ in-
tegration which can be defined as
the efforts to preserve internal family
unity and shared cultural heritage
that is shattered due to moving to an-
other country. The former requires
preserving the shared cultural her-
itage, and first and foremost, the
mother tongue is necessary for eve-
ryday communication between family
members. (p. 36, 37)

These different paths of in-
tegration, which could also be seen
as the main challenges that im-
migrant families have to confront, are
expressed in different media roles. In
integration ocriented ‘inwards’, the
media’s roles include vesting moth-
er-longue linguistic  skilis, trans-
mitting cultural heritage and spend-
ing time with family members. For
integration oriented ‘outwards’, the
media contributed by vesting host-
language skills, adopting local youth
culture and spending time with peers
and many others.

Using mass media from the
host country:

During the acculturation stage, the
most salient mass communication
needs of the foreign residents or im-
migrants become mainly concentrat-
ed on the acquisition of various kinds
of information from and about the
host scciety while the second need
is usually the improvement of lan-
quage Competence of the host coun-
iry. The third salient mass com-
munication need is the acquisition of

knowledge about the host country's
culture, which embrace norms, val-
ues, customs, education, history, re-
ligion, attitudes and behaviors ac-
cepted and practiced by the ongoing
system.{Qian, 2009, P. 183,194)

Mass media in the host language
facilitates the newcomers’ ac-
ceptance of the host cultural values
and adaptation motivation (Stilling,
1997, p. 77). Thus, mass com-
munication enables newcomers 1o
learn about the host culture beyond
their interpersonal  environment.
Within this context, Kim found a pos-
itive correlation between host lan-
guage competence and host media
use in a study about Southeast
Asian refugees while Shah (1991)
found a strong association between
host media use and cross-cultural
adaptation in Asian Indian im-
migrants (p.311})

Using mass media from the
homeland

The ethnic interpersonal re-
lationships and homeland media use
ald newcomers' short-term adjust-
ment to the new environment (Cui et
al., 1998). While ethnic interpersonal
relationships allowing newcomers a
link to their ethnic background, me-
dia from the hometand provide them
with information, services and up-
dates from their own culture (Kim,
2001). Accarding to Kim, as “many
strangers initially lack host com-
munication competence and do not
have access to the resources they
need to be self-reliant, they tend to
seek out and rely heavily on ethnic
community assistance” (p.77)

in other words, media in the for-
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eigners’ mother tongue serves a
double role. On the one hand, itis a
means of learning about the new so-
clety and about ways to adapt to it
(Hwang and He, 1999; Viswanath
and Arora, 2000; Walker, 1999). At
the same time, it also preserves the
immigrants’ cultural heritage and
strengthens the sense of intra-group
solidarity. Accordingly, it may be
claimed that the global media is one
of the central factors shaping and
developing  transnational com-
munities in different diasporas (Elias
& Lemish, 2008, p.22).

Foreigners in Egypt: A Quick
Glance

Throughout history, Egypt has
been welcoming foreigners from
around the globe who used to come
for the purposes of studying, work-
ing, tourism or escaping from un-
stable political conditions or civil
wars in their countries.

Over years, foreigners have made
significant contributions to Egyptian
economic, social, and cultural activ-
ities, perhaps never so dramatically
as they did after World War 1. In the
years roughly from 1918 until 1948,
they began to reshape the Egyptian
economy (Tignor, 1980, p.416).

The 25th of January revolution
and the transitional stage Egypt
passed by during and after 2011 in-
fluenced the numbers of foreigners
in Egypt dramatically as they wit-
nessed severe unprecedented de-
cline. The Egyptian revolution car-
ried a challenging transition phase,
starting out with problems such as
low foreign direct investments {FDI)
and high budget deficit (Abdou &
Zaazou, 2013, p.29).

The latest reports of the Central
Agency for Public Mobilization and
Statistics, over the past years point-
ed to the noticeable decrease in the
number of foreign employees work-
ing in the private and investment
sectors that reached (18234) for-
eigners in 2011 and decreased in
2012 to reach (16712) and then de-
creased again in 2013 to reach
(14699) and then (13486) in the lat-
est records in 2014 which is a se-
rious indicator about the influence of
the terroristic attacks and political
unrest Egypt has witnessed during
the last years which obliged dozens
of foreign residents to leave Egypt
and return back to their home coun-
tries because of security concerns.

On the other side, statistics
showed that the total number of the
foreign employees in the govern-
mental and public/public business
sectors In Egypt reached 560 for-
eigners in 2014 compared to 956 far-
eigners in 2013, which indicates a
decline of 41.4% due to the de-
crease in the number of foreign em-
ployees especially in Petroleum Sec-
tor after June 30 revolution.

The previous insightful indicators
about the current circumstances in
Egypt and the numbers of the for-
eigners living here asserts how the
media outlets those foreign residents
are exposed to might play a vital role
in influencing their understanding
and forming their image about the lo-
cal current situations and might also
affect the extent to which they feel
safe or worried about their future
which gives this study a specfal im-
portance during this critical period of
time.

Results:

Finding 1: Media Usage among
foreign residents and motivations of
reading newspapers from the for-
eigner's homeland, and from the
host country:

In order to investigate the extent
to which the respondents depend on
the different media outlets to acquire
information about the current events
in Egypt, the respondents were
asked to identify the degree of their
dependency on various media sourc-
es. 39.9% of the respondents re-
ported that they (always) depend on
the internet news websites and so-
cial media to get information about
the Egyptian current events while
22.9% reported that they (always)
depend on interpersonal com-
munication including discussions
with friends and attending seminars
for the same purpose.

The reasons of this lie behind the
vital role internet and soclal media
play to maintain foreigners' social
connections with families and friends
back home as well as helping them
acculturate to the host society and
make new friendships with some of
its members. In addition, new media
could also provide them with an eas-
ily accessible source for information
around the clock,

The biggest percentage of the re-
spondents' answers (34.23%) in-
dicated that they depend on Al-
Ahram Weekly newspaper as the
main Egyptian foreign language
newspaper to acquire the needed in-
formation about the current events.
However, Al-Masry Al-Youmn was the
main Egyptian Arabic language
newspaper the biggest percentage
of respondents (28.96%) seek in-
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formation from, followed by Al-
Ahram newspaper that came at the
second place with {25.83%).

Among the international news-
papers and magazines the re-
spondents, The Guardian came on
the top with a percentage that
reached 25.58% while New York
Times newspaper came at the sec-
ond place with 24.87%. On the other
side, Al-Ahram online came at the
top of the news sites the re-
spondents prefer to read regularly
with 36.9%, followed by Egypt in-
dependent at the second place with
24,3%.

When the respondents were
asked to choose the kinds of news
they prefer to read, (25.9%) of the
respondents reported that they were
concerned with reading political
news while (19.9%) said they prefer
social news and (17.3%) indicated
that they prefer to read news about
arts and culture.

On the other side, the study find-
ings partially accepted the validity of
the hypothesis "The longer the for-
eign residents stay in Egypt, the
more likely they will depend on the
Egyptian Arabic language media to
acquire information about the current
events" as Pearson correlation anal-
ysis proved the existence of a pos-
itive correlation in both cases of the
Egyptian Arabic newspapers and
magazines and the Egyptian Arabic
television.

On the contrary, no correlation be-
tween the length of stay and the re-
spondent's dependence on Egyptian
Radio was found as Pearson Cor-
relations equals (.34) and (Sig=
0.594) when (N=248).

The relationship between the in-

strumental and ritualized motives of
the foreign residents behind reading
Egyptian newspapers and their de-
gree of dependence on them was
also evaluated on two levels. The re-
sults proved the existence of a pos-
itive correlation between the foreign-
er's instrumental motivations of using
Egyptian foreign language news-
papers and magazines and the de-
gree of their dependence on them as
a source of information when (Pear-
son correlation = .236) which is sta-
tistically significant at the 0.01level
(Sig=.000) when N= 225,

Similarly, the Pearson correlation
also proved the existence of a pos-
itive correlation between the foreign-
er's ritualized motivations of using
Egyptian foreign language news-
papers and magazines and the de-
gree of their dependence on them (
Pearson correlation = .161) which is
statistically significant at the 0.05 lev-
el (Sig=.015) when N=227.

On the other side, the instrumental
motives behind using Egyptian Ar-
abic newspapers was found to be
positively correlated to the degree of
the respondent’s dependence on
them. However, no correlation be-
tween the ritualized motives and the
foreign resident's dependence on the
Arabic newspapers and magazines
was found.

This was explained by most of the
respondents in the gualitative study
who reported using Arabic language
press mainly to acquire more in-
formation about the local affairs and
for learning Arabic language more
than entertainment or compan-
ionship because the Arabic language
is campletety unfamiliar for them and
different from their own languages

and cultural backgrounds so they do
not depend mainly on them for
achieving the entertainment and
companionship goals.

Finding Il: Exposure rates to the
printed and online newspapers and
magazines and their perceived cred-
ibility from the foreigners' point of
view:

As for exposure rates to print and
online media, the majority of re-
spondents (47.7%) of the re-
spondents revealed that they read
printed newspapers and magazines
once a week while (23.4%) indicated
that they read them twice. On the
other side, (28.8%) of the re-
spondents declared that they read
online news sites more than 4 days
a week while (21.8%) read them 4
days a week and 18.3% read them
once a week. The higher exposure
rates to the online newspapers,
magazines and news sites indicate
their popularity as a source of in-
formation about the current events
between the foreign residents in
Egypt.

Similarly, 62.0% of the re-
spondents who read print news-
papers and magazines revealed that
they usually spend less than an hour
daily on reading them. However,
37.6% of the respondents who read
online media reported that they usu-
ally spend from one hour to less
than two hours cn reading onling
newspapers and news sites while
35.8% said they read them for less
than one hour daily.

As expected, a positive correlation
was revealed between the foreign-
er's motivations behind reading print
newspapers and magazines and the
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gratifications obtained by reading
them. {Pearson correlation = ,474)
that is significant at the level .01
(.000) when (N= 209). Similarly,
Pearson correlation analysis also
proved the existence of a significant
correlation between motivations of
reading online news sites and the
gratifications achieved (Pearson cor-
relation = .465) that is significant at
the level .01 (.000) when (N= 255),
This correlation also confirms the ac-
tive audience context as foreign res-
idents choose to depend on printed
or online media because they have
certain motives and seek to achieve
certain gratifications.

In addition, the study findings re-
jected the hypothesis saying "The
perceived credibility of the print and
online newspapers and magazines
is positively correlated to the foreign-
er's exposure rates to them” as no
significant correlations were found
between the credibility of the printed
newspapers and online news sites
and the foreigner resident's ex-
posure rates to them.

Also, the T-Test revealed that
there is no statistical differences be-
tween males (M =6.58, SD =1.98)
and females (M = 6.95, SD = 2,136)
in their dependency on printed news-
papers and magazines when (t=
.962) which is not statistically sig-
nificant as (Sig=0.338). Similarly,
there are no statistical differences
between males (M =4.425, §D
=1.767) and females (M = 3.94, SD
= 1.77) in their dependency on on-
line news sites when {t= 1.37) which
is not statistically significant as
(Sig=.174).

However, significant differences in

the degree of dependence on printed
newspapers and magazines were
noted between permanent (M
=7.167, 8D =2.197} and temporary
foreign residents (M = 6.409, SD =
1.884) residents when (= 1.955)
which is statistically significant as
(Sig=0.053). Yet, no significant differ-
ences in the degree of dependence
on online news sites between perma-
nent and temporary foreign residents
were proved.

Finding Ill: Comparison between
the Egyptian foreign and Arabic lan-
guage press and international press
in terms of objectivity, credibility and
balance:

During the times of crises and po-
litical unrest in Egypt, the results in-
dicated that 39.7% of the re-
spondents reported that they depend
more on international press while
34.7 reported that they tend to de-
pend on the Egyptian Arabic lan-
guage press during such times and
only 25.6% indicated that they de-
pend on Egyptian foreign language
press during these critical periods.

?As expected, in comparison to
the Egyptian foreign and Arabic lan-
guage press, international news-
papers and magazines occupied the
first place in all the evaluation criteria
that were given to the respondents.
59,1% of the respondents said inter-
national newspapers and magazines
have higher credibility, 55.8% re-
ported that they have sufficient cov-
erage for the events. Also, 50.2%
said they have greater network of
correspondents on spot, 54.5% be-
lieved they provide wider range of in-
formation and facts, 60.8% indicated
that they provide a balanced pres-

entation of all the points of views.

Discussion

Previous literature showed that
media play an instrumental role in
the lives of expatriates, immigrants,
foreign students, refugees or any
other foreigners living in any country
in the normal circumstances. How-
ever, when it comes to Egypt, the
media sources were proved to be of
utmost importance for the foreign
residents who are surrounded by all
these political transitions and secur-
ity concerns. Thus, they resorted to
many information sources and pre-
ferred to depend on more than one
media outlet to get a clearer image
about what is really happening.

It was logical to find out a positive
correlation between the length of the
foreigners' residence in Egypt and
their exposure rates to the printed
and online newspapers and mag-
azines which would enable them to
know more about what is going on
inside Egypt or even acquire in-
formation about the current events in
their home countries.

This also explains why differences
were found between those who in-
tend to live in Egypt permanently
and those who intend to stay tem-
porarily in terms of their degree of
dependence on the printed media as
those who intend to live permanently
showed more interest in buying the
printed newspapers and magazines
to read them and know more about
what is happening in Egypt than
those who want to stay only for a
short period of time,

As the time passes and the for-
eigners start to learn the host coun-
try's language, the host country me-
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dia become a vital component in
their lives as it helps them ac-
culturate to the new society's cul-
ture, norms, values, customs and
traditions and learn its official lan-
guage proficiently. This is what the
one of the hypotheses revealed as it
showed that the longer the foreign
residents stay in Egypt, the more
likely they would depend on the
Egyptian Arabic language television,
newspapers and magazines to ac-
quire information about the current
events in Egypt and adapt to the
Egyptian society. These results go
with the findings of the previous
studies and researches.

During their stay in the host coun-
try, the foreign residents were found
to use the difterent media outlets se-
lectively because they have certain
instrumental and ritualized motiva-
tions in min, The results showed that
the more the foreign residents have
certain motivations behind reading
printed or online newspapers and
magazines in their minds, the more
likely they would achieve the grat-
ifications sought by using them.

In brief, the current study turns the
attention to two main crucial issues;
the first is the image the international
media try to convey all the time
about the local Egyptian situation as
well as the important role the Egyp-
tian media must play to provide a re-
alistic image about what is going on
in Egypt for both the foreign res-
idents inside Egypt and the inter-
national readers around the world.
As most of the interviewees in the in-
depth interviews explained, the inter-
national media portray Egypt as a
hot zone and concentrates only on
its local conditions when there are

major strikes, terroristic attacks or
political or economic crises.

Although most of the respondents
said they do not feel scared in Egypt
and they are not very worried about
the future here, they insisted that all
of their families back in their home
countries see Egypt as a scary place
with obscure future because of what
is published in the internaticnal me-
dia and even in the media in their
homelands. However, most of them
still find international media outlets
better information sources than
Egyptian media that lack credibility
and freedom of expression from their
point of view. This directs the atten-
tion to a second crucial issue related
to the quality of the journalistic con-
tent provided by the Egyptian media,
and the assessment of the local and
international foreign readers for it.

Here, we should move to an im-
partant aspect which is how Egyptian
media outlets, whether they are is-
sued in Arabic or foreign languages,
must pay special attention to de-
veloping their professionalism stan-
dards and improving their reputation
among foreigners inside and outside
Egypt and how the big media in-
stitutions can introduce a strategy for
turning their media product into a
considerable information source for
people who want to know about
Egypt's local alfairs from around the
world.
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