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Abstract
A green organizational identity relates to the extent to which employees
belong to the organization as a whole rather than to the units in which
they work or their professional area of specialization, and the individual’s
identity is strongly related to the organization’s green organizational
identity, as the organizational identity can have an effective impact on

individual behavior within and outside the business, or it is the distinct
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personality For the organization, which was perceived by the prevalent
values, which appear in the organization's communication abroad, so this
study attempted to know the role of green organizational identity in
improving environmental compliance.

The results of the study showed the presence of statistically insignificant
differences between male and female employees of the faculties of
Damascus University in the role of green organizational identity in
improving their environmental commitment, and the presence of
statistically significant differences between the type of college for the
respondents in the role of green organizational identity in improving their
environmental commitment, and also showed the existence of non-
Statistically significant among all age groups of the respondents in the
role of green organizational identity in improving their environmental
commitment, in addition to the presence of statistically significant
differences between the job positions of the respondents in the role of
green organizational identity in improving their environmental commitment,
and the presence of a statistically significant correlation relationship
between each type variable College with organizational identity, and
environmental commitment.

Based on these results, a number of recommendations were presented,
including the necessity of paying attention to showing the organizational
identity of Damascus University’s colleges among their employees,
enhancing their importance in improving their environmental commitment,
and strengthening those colleges for their environmental role among their
workers by enhancing their green organizational identity, assuming their
environmental responsibilities, and improving Its environmental

commitment.

Key words: organizational identity, green organizational identity,

environmental commitment.
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