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Abstract: 

The aim of the current research is to develop a proposed 

vision to confront the administrative problems in general 

secondary schools in light of the principles of competitive 

advantage, by identifying the theoretical and conceptual 

framework of general secondary education in Egypt, identifying 

the most important administrative problems in public secondary 

schools, and identifying the theoretical and conceptual 

framework for the competitive advantage of public secondary 

schools. General secondary education. The research used the 

descriptive research method, and the research found some 

proposals to confront the administrative problems in public 

secondary schools in light of the principles of competitive 

advantage, the most important of which: The focus in education 

policy is on the principle of lifelong learning, Attention to the 

employment of technology and the maximum use of it in 

education, Improving and developing the educational process, 

Consolidating the belief of continuous improvement of human 

skills and capabilities, by involving the human element itself in 

the competitive process, between current and future generations, 

Developing the positive attitudes of teachers by investing their 

energy, creativity and new ideas, which helps the principal to 

raise the morale of teachers and strengthens their human 

relationship, Attention to the development of relations with the 

local community, Helping students acquire correct values and 

develop a strong personality to face future challenges. 

 Key words: Competitive advantage - General secondary 

education 



 ( 38) المجلد                

671 
 
 



 ( 38) المجلد                

671 
 
 



 ( 38) المجلد                

611 
 
 



 ( 38) المجلد                

616 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 Competitive Advantage



 ( 38) المجلد                

611 
 
 



 ( 38) المجلد                

611 
 
 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

617 
 
 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

616 
 
 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 



 ( 38) المجلد                

617 
 
 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

611 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

111 
 
 

 

 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

116 
 
 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

111 
 
 

 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

111 
 
 

 

 

 

 

 

 

 

 

 



 ( 38) المجلد                

111 
 
 



 ( 38) المجلد                

111 
 
 



 ( 38) المجلد                

111 
 
 

https://0810g281k-1105-y-https-search-mandumah-com.mplbci.ekb.eg/Databasebrowse/Tree?searchfor=&db=&cat=&o=0120&page=1&from=


 ( 38) المجلد                

117 
 
 

Korankye, A. (2013): Total Quality Management (TQM): "A Source of 

Competitive Advantage. A Comparative Study of 

Manufacturing and Service Firms in Ghana", International 

Journal of Asian Social Science, 3(6),  1293.  

Nderitu, Joyce Wanjiku. (2016). "Strategies for Sustainable Competitive 

Advantage in Christian Universities in Nairobi, Kenya – 

Awareness Gap: A Case of Pan Africa Christian University". 

International Journal of Innovative Research & 

Development. 5(4), March, 81-98. 

Porter, Michael E (2006): What is strategy, Harvard Business Review Nov 

– Dec. 

Salmi, J. (2009): The Challenge Of Establishing Word-Class 

Universities, Washington. DC, World Bank. Schwab. Klaus, ed.  

Sarah Grand-Clement (2017): Digital learning: Education and skills in the 

digital age, This report was produced following a consultation at 

St George’s House, as part of a programme of events in the 

Corsham Institute 2017 Thought Leadership Programme. 

Copyright: RAND Corporation and Corsham Institute. 

 

 

 

 

 


