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The Relationship between Mall Attractiveness and Post-Purchase
Cognitive dissonance: The mediating Role of impulse buying
Applied to its customers in Egypt
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Abstract:

This research has endeavored to examine the presumed causative
relations between a set of mall attractiveness dimensions that were
identified during the recent literature review as determinants of impulse
buying and post- purchase cognitive dissonance, using a sample of 400
customers from Egypt Malls. Pearson correlation coefficient was used in
order to determine the correlation between research variables, result in a
significant positive relationship between these variables, in addition;
regression and path models were used to test the effect hypotheses of the
research and to reveal the total effects (direct and indirect) of mall
attractiveness dimensions on post- purchase cognitive dissonance when
impulse buying inserted as a mediator. The results showed a positive
significant effect for all dimensions of mall attractiveness on impulse
buying and post- purchase cognitive dissonance, except for the
attractiveness of services that also found to have a significant effect on both
impulse buying and post- purchase cognitive dissonance, but it was a
negative effect, and finally it was found that impulse buying fully mediated
the relationship between all of these dimensions and post- purchase
cognitive dissonance.

Key words: Mall Attractiveness, Impulse Buying, Post-Purchase Cognitive
dissonance.
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