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The Impact of Automated Teller Machines

on Marketing Performance
An Applied Study In Kafrelsheikh’s Commercial Banks
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Summary:

The aim of this study is to explore the impact of Automated teller
machine (ATM), Core services & price on marketing performance by
applying to the customers of Kafrelsheikh’s Commercial Banks . A
Questionnaire was designed to measure study hypotheses on sample of
500 customer, 436 lists were retrieved, the examination showed that
there were 50 questionnaire that were not valid for analysis, so there
were 386 valid questionnaire for analysis and study. This Study will make
a significant contribution to the Automated Service Quality generally &
In Kafrelsheikh’s Commercial Banks In particular because of Scarcity of
studies.
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