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cpoedall 138 Lpati o A il il any WS A5 jalia
Al g ellgionall 48 Lpulad) juabiall Jis o coaiall o QB sl Sl -7
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-(Anderson & Weitz, 1989) iakaicll ao 28l 8 o @l il Jra

Trust Conceptualization : A& aalial Jualil

St AR ol Gagmdlh Jla (o liaY) it e Ul (b ot L3 il ) ol
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(e 48N la (Ganesan, 1994) 1 135,5 . Cannon, 1997; Smith & Barclay, 1997)
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JS Gilgiag bl iyl i Jamy obily peiiall daghatdl el sgally ¢ LAY Cipall
Lyl 480 2y « (Stuart, Jan et al,, 2009) Ll [aial 48580 Lo ae G e
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o L 168 Gy (Albrecht, 2002) 4 tisies sl oo Lo elal e 5ailly 5,8l
bl b o ol iy ¢ ada Dyglladl el la) Gle Al 3 eyl oyl 5,08 Ll
(Morgan & Hunt, L&l b o ik alaie) 4504 Ll e Liad Cijad LS ¢ 27

- Y14



cabyaally cabailly cl)leall de gane Lol e AUSH Caypd (Say Rl cilinyadl e . 1994)
A Bl Wle ) (3 AT Gl o i of Gl e 3 Cajlall

@ el LUK anb QA greaall el o Gusetdl Jlaa B A Sl Gam,
o Gl Jay 558 Laay 38 ol ol Gllaie ellia ellgiadt Hhi Zeay ab L ellgiond)
«(Ebrel,2004)aeal 335a o pdsiall (gimall a8 aliall A2 (saay cdilalisf Al
o aiall 13a 58 aae iay 2a cAadgiall sagall s Al jate by ol LUSH e,
Dol s Wl o) alad) eyl elaiy (Voeth & Rabe, 2004)ellgaud) 48 oy
S5 -(Doney & Cannon, 1997; Moorman et al., 1993) aligiual 48 o Llay
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cmlall @lSidy and e cLay) Jlas & W (Crosby et al., 1990) g 48 e
el oy (oo slaie ) AilSe) of aayg 28 Ailally #OaY cileasyy Cilapdl Jlas ()
Legle adiny ) Auledl cleridl aal a Trustworthiness a8l 5 )lxally ¢ Reliability
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(ileny ol ellgiond) olad 38,80 s )5S 38 (Sichtmaan, 2007)aslad 3,80 il e
Ol sl daadlly sagall (e el o 45,800 Lilas s, « Behave Opportunistically
G il L) olay cilegledd) Y llgiudl i) LS @il aay o(Ripperger, 1998) aic
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«Prestigious 3V ¢Attractive i ally « Likable Jsiaall Jie Adslye LLally aic
(Peter Liasat sy Ly lagleall jraad cilallaadi sia JS 051, <Dynamic SSaalipally
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18 o ofiald) e asaall afieys (Allport, 1994) s ) o Ao gene edelis Je ol
@il e 480 Lakad) Ul G3gm, (Chu, 2009) 4313 3,8 G 4l {paads Law o4
AR ya 0yl ge el e Bllagy eyl Rt e S oyl pia Lpbany Adaiydl
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@3l Ly ciliasi LS (Tohnson & Swap, 1983) 4ayshis il 13 @ pSatll il
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Gludly Jaliy} lia (S LS sy ARG e A iyha o 4D o} ) cldjall s LS
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LS Al e Line alBle Gl e 20l A adll o Gum (Jaliie il D @l ine
<iludys 3isiy (Barber, 1983) ASjidall mill e sty cnpSiy e Bliall L e lus 430
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Luball &l Gl gl <55, . (Delgado-Ballester et al., 2003) o5¥ 85 Ll @llgiundll
a4 ol Planned  Behavior Theory Jakaall elsludt 4y Uiy adf ) ciliagi
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e Lasill e adf e Ll Caymy LS .(Morgan & Hunt, 1994) Lo Jaliall gl 3lal
il 3yl adas A 55l Fiag 40 LeS cagd Lpnilly e Ld ADle e Lliall 4D 4185
£ s Rmaatll Jlia) f Laadll 43l Cajay LS .(Moorman et al., 1993) cura sai Jle
i aif e Laad ayays «(Anderson & Weitz, 1989) dune A8le igh) te 13} ¢llig (pyea
VG e WS PR E R 9 Slalie ]y lS e e s A Ll Al
il o)l Capuny A8l a3 cat iy il Y Glld mang By §ydiue ADe e Lalially
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Sxis .(Gruen et al., 2000; Kim et al., 2006; Sanchez & Lniesta, 2004) iDaly
Laaly Jallt Ak el (gysmey bl (sSe ojlicly N1 Al e cluhall e gl
o Lad wluball 5 LS . (Bendapudi & Berry, 1997; Hennig-thurau et al., 2002)
LS (s e B b 2000 Gat) Raia g AN Gyl oy Y1 o () B Bagad Jlae
(De Ruyter et al., 2001 ; Ranaweera & Prabbu, &l lylay by ddaly Huly o
.2003)

- YYAL




lea Al AT (ge Cpe g 25y N bl juld

aball asas (A AV e gaill 136 uSaiyy cAffective Commitment (g)pedl ol5ily1 —
(Garbarino & Johnson, 1999; Sharma & &SUl) sai ellgiuall Aylay) jelis 4l
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e A0l oLl s llgiaal Laale Jany A 0l Ufiall o Sl ol Lol e
(el il Aniia (gad Jalally S0 ol ol il Jle Cijes LS (Monroe, 1979) lelaty
. (Zethaml, 1988) 4assy Wy 4jde Jasy Ll wllginall ilSjae e

alidgy Cgliy asedall o s Ml ¢ adisiy 535y iay aseie 5o Al pgie J";\)-’;J
Ol (e 22l o Bow Le inas J(Rvald & Gronroos, 1996) Lal ) Gedd e
DAl A s aagy cpaiall prinall (il Lagll (e Aglitey Lt Glagd (o (gleany cpilial
Y piadl el o ygin of Gras Loa ity . AV o g IS iy ciladgy cile,
sl oy llgioadl lale Juany 3 Wiall G Trade-off duaylie Llee Llie any ellgiod)
Ol iz Gl U apeiall 30 Jilas sy g -l Hdas Lgny oo lldy clglanty )
Loty - Lelandy 1 oSl Judas Ladly cllgiondl Lsle a0 aifgall S Uiall (ilaty o580
¢ Social “eliayly ¢ Functional ikl Lol et (e 2l o Ll (e
.(Churchill 1989 ; Gould, 1992) . Experiential 5,54l Lja; Personal das il
(Best, 1997 ;  Ja-dally Llally canSily Jaally o)y2) adlss I 4aill callaall sy
. Zethaml, 1988)

ray i e Aalaa JS (gt (o Lelilad oy of oy cbacally Wil e S o Jaady,
(Ravald & Al 318 oy A8l 535a p el o e guall il of caay Lul el
O AN a3l Juadl J<2 ellgionall Aail o ggie Julat o5 &y .Gronroos, 1996)
J ellgindt Loadgty A1 Lol aggda (o Bl S of e adl) e Apadll Baill o g4de
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