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Abstract "

There are two different types of viral marketing, Internet-based and
street level. Viral marketing at the street level will be primary focus of this
study

The purpose of this study is to measure the Impact of Street Level Viral
Marketing on Attitudes and Purchase Intentions of Customers: An Empirical
Study on Mobile Phone Sets in Dakahlia Governorate.

Four research questions and four hypotheses were tested to determine

~ whether there is a positive effect or not, is there a positive correlation between

attitudes and purchase intensions of customers, is there any significant

differences in the impact of street level viral marketing on attitudes and

purchase intentions of customers due to selected demographic variables, such
as sex, residence, and age.

A quantitative method with deductive approach are chosen in this
research. In order to collect primary data, a questionnaire was designed and
randomly data have been collected from sample size of £++ customers
(distributed between male and female, rural a and urban areas, and according to
age) of the mobile phone sets in Dakahliaia' Governorate, Egypt. The SPSS for
windows is used to process the primary data.

According to the results of testing research hypotheses (HY, HY, HY,
and H¢), the null (H+) hypotheses (exception HY/Y) have been rejected. On the
other hand, the alternative hypotheses (exception HY/Y) have been supported.
The results show that there is a positive effect of street level viral marketing on
attitudes and purchase intentions of customers. The findings conclude that there
is a significant correlation between attitudes and purchase intensions of
customers. However, the study shows that there is significant differences in the
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impact of street level viral marketing on attitudes and purchase intentions of
customers due to selected demographic variables, except to age group in HY.

The study made a number of recommendations. Some of them for further
research and the other for the marketers. A adia . Y
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