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Abstract

The current study aims to achieve two objectives: First, suggest a scale to
measure the country image of Egypt through the perceptions of foreign
tourists, and identify its dimensions. Second, analyze the impact of country
image dimensions of Egypt on the determinants of the long-term relationship
of satisfaction, trust and commitment to achieve sustainable tourism
development. The researcher tested the relationship between dimensions of
country image of Egypt, satisfaction, trust and commitment. The data were
collected using survey from 470 tourists who visited Egypt at least once
during their stay in some Egyptian tourist destinations. The researcher also
carried out a statistical analysis to test the causal relationships between the
research variables using structural equation modelling (SEM) to determine
linear relationships between the various variables. The most important results
of the study were as follows: (1) There were six dimensions of country image
of Egypt, as well as the dimensions of trust and commitment. (2) there is an
impact of the country image of Egypt on tourist’s satisfaction. (3) Finally,
there is impact of country image on satisfaction, trust and commitment to
Egyptian destination.
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slafiny) dafld : 3ala
Dear Sir,
I would like to thank you in advance for kindly filling out this questionnaire. This
is a part of research aimed at identifying the country Image of Egypt as a tourism
destination. The data collected is not used at any purposes except this research.
Please choose the answer that applies to you accurately for each statement. Please
put a circle on the suitable number knowing that:
1= Extremely Disagree 2= Disagree 3= Neutral
4= Agree 5= Extremely Agree

First: Country Image of Egypt
a. Context of Residence

1. The Atmosphere: fashionable / exotic, mystical.
2. High standards of cleanliness

3. Variety of entertainment activities

4.  There are symbolic places

5. There are national parks

6. An attractive environment
C

7

8

9

RR(R|R k|-
N N[NNI N
R S S
||l in|un

Wwlwlw wlw

onditions of Living
Easy access to tourist attractions

Different accommodation options

. High security level
10. A good hospitality and kindness of the people
11. A good quality of services
¢. Natural Attractions

N I
NN (NN N
wlw|w|lw|lw
E- RN
vlu|un|n|n

12. The beautiful scenery to admire 1 4
13. The beautiful beaches and attractions around 1| 2| 3| 4| 5
14. The floral variety 1| 2| 3| 4| 5
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15. Assuitable climate 1| 2| 3| 4|5
d. The Welcome to Tourists
16. Agents (police and other officials) helpful and honest 1| 2| 3| 4| 5
17. Easy immigration procedures and single Customs 1| 2| 3| 4| 5
18. easy shifts 1| 2| 3| 4| 5
e. Cultural Attractions
19. The gastronomic / culinary diversity to discover 1| 2| 3| 4|5
20. There are museums, historic buildings and monuments 1| 2| 3| 4|5
21. Different crafts and local customs to discover and | 1| 2| 3| 4| 5
admire
f. Quality and price of services
22. A good quality / cost of goods and services 1| 2| 3| 4| 5
23. areasonable price 1| 2| 3| 4|5
24. alot of services and ease of communication 1| 2| 3| 4| 5
Second: Trust
a.  Kindness
25. | have trust in the ability of this destination to satisfy me | 1| 2| 3| 4| 5
26. | feel safe in this destination 1| 2| 3| 4|5
27. Going to this destination values the efforts 1| 2| 3| 4| 5
b. Honesty
28. this destination is honest with tourists 1| 2| 3| 4| 5
29. this destination provides safety 1| 2| 3| 4|5
30. tourist destination has at heart the interest of tourists 1| 2| 3| 4| 5
31. This destination has everything it takes to please the | 1| 2| 3| 4| 5
tourist
32. People in this destination are not trying to rip tourists 1| 2| 3| 4| 5
¢. Competence and professionalism
33. This destination offers a variety of attractions to | 1| 2| 3| 4| 5
entertain tourists
34. This destination has the infrastructure that ensure the | 1| 2| 3| 4| 5
comfort of the tourist
35. this destination and | share the same values 1| 2| 3| 4| 5
36. People in this destination are benevolent towards | 1| 2| 3| 4| 5
tourists
Third: Commitment
a. Emotional Commitment
37. 1 am proud to tell people around me that | have made a | 1| 2| 3| 4| 5
living
38. The experience in this destination again deserves to be | 1| 2| 3| 4| 5
lived
39. | often recommend to my relatives this tourist | 1| 2| 3| 4| 5
destination
40. |tend to praise and defend this destination 1| 2| 3| 4| 5
41. If necessary, | will make some sacrifices to get back in | 1| 2| 3| 4| 5
this destination
b. Normative Commitment
42. 1 will make a maximum effort to perform again atripto | 1| 2| 3| 4| 5
that destination
43. lintend to revisit this destination 1| 2| 3| 4|5
44, This destination merit | devote much effort to return 1| 2| 3| 4|5
45. For me this tourist destination is part of the best 1| 2| 3| 4| 5
46. | have to help this destination to improve to appeal more | 1| 2| 3| 4| 5
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47. 1 am committed to return to this destination 1| 2| 3| 4

c. Calculated Commitment
48. It will cost me not to return to this tourist destination 1| 21 3| 4

49. | will feel guilty for not recommending this destination 1| 2| 3| 4

Measuring Satisfaction:

(Please put a circle on a suitable number)

1= Not satisfied at all 2= Dissatisfied 3= Neutral
4= Satisfied 5 = Very satisfied.

What is your level of satisfaction in general based |1 |2 |3 | 4
on your experiences gained from your visit to Egypt
as a tourist destination.
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