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0.000 2.919 0.384 ahxu)
0.000 2.654 0.400 Llaay)
0.000 7.704 0.120 alatl]
0.000 10.696 0.100 Sl gl
0.000 4.700 5.686 alall Jass il

Lshall odleal Al el 8 bl Gageill Al 2B (ggine il 2gng ) @Sl uin s
¢(2.654) Lyl ((2.919) @haiad) ¢(2.205) @il il e Fodad caly Cus cdopadl Ligal)
(Sig= 0.000< 0.05) 0.05 Lisise (s5isn 2ic Ligina lgaras Ciela Ay (10.696) Jualsil) ¢(7.704) alail
(Dealsilly calerll (Laliia¥) ¢ 3hana¥) ciall) ol Gasedl) slad < ol 0 05 o dsiall o 4l iy Las
Al dpaidll e i) Ljadl dsall Lghall oSl A0 da@ll sl JS 5 aal e gpiea il
eDland A5 )aal) dagil) 5 a8yl Bageil] plall Javigiall il digina cufh a8 Gl ) dlia) o(aieaslly cduilalal
(Sig= 0.000< 0.05 (e die dgina daii A9 4.700 il F dad o Cum dujeadl Ligall dashal)
0.05)

14 paal) dugal) Jaghadl) edlanl Au0al) Aadl) slaaf (B B Gaged] Mlaf il jLad)

OSa dipadl digall bgladll el ASpaal) dall sl B ol Gagudll alad Ll Al Gl L
bl il sl e Test of Between Subjects Effects Jiiws 2 J<I 48541) dginall Lupy (e Salil)
p A Jsandl (e LS

A0 dall slad 8 a8l Basutl) aladl 5l 2l MANOVA sawial) cplil) dalas 35 (5) o8 Jpaal

14 peaall Lugall Jaghadll $Dlaal

Aol Al Aol 4ol Al A<50dll dagdl) ala
Aaa ) Jaakalal) Al duaddll Telaay! el Basal) alad
5.447 3.727 3.695 4.091 4.103 F .
0.000 | 0.000 | 0.000 | 0.000 [ 0.000 P -
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7.369 3.689 5.776 5.506 3.936 F

ahaiy|
0.000 0.000 0.000 0.000 0.000 P.
7.739 3.734 4.464 3.436 6.837 F

Llaayl
0.000 0.000 0.000 0.000 0.000 P.
10.235 3.051 7.694 24.379 | 17.454 F \
0.000 0.000 0.000 0.000 0.000 P. o
12.506 23.876 25.515 5.976 5.396 F

el
0.000 0.000 0.000 0.000 0.000 P.
6.921 3.826 5.663 3.983 4.700 F

RIS

0.000 0.000 0.000 0.000 0.000 P.

Aaiil) aladd 8 el Bagedll dlad il dud)al MANOVA saaidl gulill Jilas Jsaa (g 33))s i) auis
Ang i (grie o SO el Gal daa pae o aSE 8 Ljead) digall Jaghadll oDlasd AS)d)
(Jealsilly caleill cdalia¥) ¢ 3hamu¥) cdall) (bl Gapuill i)l 2D (goina LG sa Culi Cun (el
bl Al daad sl dhelinl)) djadl Lsal) bghdll oSlead A0 dedll sl e 2 IS
eyl WS ¢(Sig= 0.000< 0.05) 0.05 (s5ise die Ligina 2el) paend Z0] paen ol 2y o(Lakasll
Lpadd) Lsal) Jaghall oDleal ASaal dadll slad 8 byl B1geall alall Jaugiall (gina il 3gag bl
Ligine AS)0al) Lol alaad prand 0N Ciela Cun o (Daadaglly cApalalall AW cduaddll cdielaaY)) Lopadll
A0 Sgmer il il g (SBI penall by Ml L (Sig= 0.000< 0.05) 0.05 (siue xic
Lliay) (@ghanay) codall) ) Gieedll Gl 2eS (0 0.05) ANA (ggine vie dflas] ANa 5
Ayeadll Lgal) Tagladl) eDaad A0l Ll 3 (ualsilly calal
Blga (gAY gdgall il o Gagedll) BN Gugel) clgd Juadi b el Auhs -3[2/11
ABLY A AL (AN apd) e Gl (N e (DleY) (e lial) Jualgl)
tdaand) dashg
:ABLY AA) DAL B Gagedl) gl Juadi b Ggdl Auhs
G Bgliie sy (b)) Gagadll Clgal o dupeadl) dsal) Jashall oDlae dib 3ol bl Cavay
tilse e Gopill 4y %58.2 Lawyy Jo¥) slialls 5 SN adsall e Gagedll b Cus (ABWN S,
ol e Guoill hials (%548 Loty S9N 2yl e Gisedl) S %56.7 Loy elanl) dealll
ey (%50.6 (mdyl) dus) copl) e DleY) PA o Grsadl) e Slaad) dlel Jiy Yy «%52.7 duny
Gasuill ((%55.8) 355N adgall yio Bigedll tdacain clalat¥) b lplall eas 36558 Dlee (S5
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SN 2l e Gsaill ((%52.6) Ciledl e Gl (%53.7) elan¥) dualsill gdlse e
il e SeY) DA e Gl ge Gheball jeae A8 Slee Ll w5 i B ((%50.5)
e Grandl) 1 VIS Ciels 28 a8 ageil) CelY Ghalall Juil) A8 lae Dl Gageadag (%54.7)
(%57.1) Colgd) e Gisntl) ((%54.8) 355N pigad) e 3isudll ((%57.1) elain¥) dualsill adlse
Blaads ey (%53.6) oVl e SleY) DA e Gl (%57.1) Se AN 0l e Gagudl
(%57.5) 55N aigall o Gaguill 1 VIS Ciola 38 Byl 3ageil] @lpaY odall djeadl) A58 Slac
Aglel 2 cps 3 (%55) gelaa¥l dealsill adlse e gl ((%56.3) o SN) andl e (gl
iVl e Ple¥l DA e Gagailly ((%50) @l e Gigaall o ghilall Ljpad) 350 Sl
S9SN adsall yie Gagadl) 1 VS Cels 2 lphll Lo A58 Dlee Dol (agaiag (%52.5)
0o Goonil) ((%56.3) (S9SN 2l e 3iseil ((%62) oliin¥) Jealsill adlga e 3suil ((%66.2)
(%50.7) Cilgd) e Gasuiilly ((%52.1) i) e DY) Pla

ALY ASHal) Gy A peaal) sal) Taghadll eDlaad (a8l uguil) clgal Jaiadi lalas) (6) a8y Jsanl)

e W | e s | el | dollialhe | e sl | -
iy Cilgd | e ad | elan¥l [ S sl iy %.

Ll | bl [ &l | ohsall [ dpual) [ sl | dwall | bl | duall |l ) )

453 | 43 |52.6| 50 | 50.5 | 48 | 53.7| 51 | 55.8 | 53 | chulll e

53.6 | 45 [57.1( 48 | 57.1 | 48 |57.1| 48 | 548 | 46 | cpsuia |

475 38 | 50 | 40 [ 563 45 | 55 | 44 | 575 | 46 [ cpvanma| T

5.1 37 |50.7) 36 | 563 | 40 | 62 | 44 | 66.2 | 47 | bl tews

547 52 |47.4| 45 | 495 | 47 [ 463 | 44 | 442 | 42 | ol e

46.4 | 39 |42.9| 36 | 429 | 36 | 429 36 | 452 | 38 | cpultga

52.5| 42 | 50 | 40 | 43.8 | 35 | 45 | 36 | 42.5 | 34 | ol ispad K

479 | 34 [493] 35 | 437 | 31 | 38 | 27 | 33.8 | 24 | bt

Gl Cela 2B Ghalall 3658 G (a8l agell Clgal aa Jalaill dubadl oL Slaa¥) dlasl) a6l —

s e Gaondl) ¢(Oheball il A5 ads bl ) %58.2 Ay (9 AN plgall e Gagedl) 1 I
Ay g AN ) e asedl) (Ohphall eas 358 ads Lladl) %56.7 dawiy e laa¥) Jualsill
A5 pads AbadV) %52.7 dwy Cilgd) ye Gagudll o(Ohalall jeae 3555 (s Lleadl) %54.8
(%50.6 (a=d )l A copl) e SleY) DA e Gooutll e eDlaall dulel iy Yy o ohadall L jeadl)
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sl i auhal ANOVA sl =it gy M Jsaall 83l cllall iy Alasy) dulaall S —
dflas) ANa @b Lgiea SR) a2 Y asl i)l isetl) o) Dlaad) Dl o ALY A4S,
G adall il i ¢ e e by ¢ oadyl) Gagaill ool aaend (Sig> 0.05) 0.05 (st i
Gooil) sl Yot 3 (0 0.05) AV (g5ine i Ailean] AN @3 3558 225 ¥ 4l (V) e3all)
e Gosedll (i) e PleY) oo ln¥) dealsill ailge ¢ 35 SN adsall (Cilgll e aguill) byl

ALY A8 CAL (g ST

eyl ogull gl Jamin e AL 3,40 Cdlal A 4l ANOVA laal gt (7) a) Jsasd

Ligindl) Cla) ) o gia Lall alay Ol Galaoye .
. F ai.a - : el (Baguall fgal
Sig. Jala O Jala | o Jala O i i
0.4750.835| 0.244 | 0.204 | 326 3 179678 | 0.612 | g 5SN) adsall je (Gagudll
0.742 | 0.415| 0.248 | 0.103 | 326 3 | 80.725 | 0.308 =) dualgill aloa
0.798 | 0.338 | 0.250 | 0.084 | 326 3 | 81.471 | 0.253 9 AN 2l e Gagudll
0.800 | 0.335| 0.252 | 0.084 | 326 3 | 82.002 | 0.252 algll e Bagad)
0.672 | 0.516 | 0.252 | 0.130 | 326 3 | 82.098 | 0.390 copyl e Sley)

tan) dugp CBUAL oaByl) Gagedl] Cilgdl Juali b Gg il Al
Asgl) oy Biglie ity (abyl) Bsadl) Clgdl o Lpeadl) dsal) Taghadll odee iy (@bl Cue
L) Jealsl) adlse e Gugudl) 4y %58.2 Ay Jo¥) plaaly (5 SN sl ye sedll A Caa
i Vs «%52.7 sty Citlgl) e Gageidl) 1y (%54.8 dawy 3 SN all e Gagudll 5 %56.7 Ay
Sl (ggius Aoy ((%50.6 (@bl A copN) e DY) DA e Gusadll Lo oDlaall duled
Jealsill adlga ye usailly ((%50.5) So NI adsall ye gl Juaiy Gl b usead)
o)) e Guodll ((%51.9) 5N all e el soe Lnled) aas s 3 (%50) e laay]
o Cppadll ye oDlaad) Clal Gagaiss ¢(%59.3) coiN) e DY) DA e Gisuills (%56)
dualgill adlge e Gl (%72.8) 9N adgall e @l 1 VI Cels 2 Byl Gagudl)
oo Grsilly ((%67.5) SN 2l e isedll ((%69.3) calgd e Gisedl ((%69.3) e laay)
(%65.8) i) ye Pyl Pla
5g)) s B padll digall laghadll Slaad )l Gaguiill Clpal Jaadiy ilalaV (8) o8 Jsaal)

81 d

i ) Cilgd | eS| elaay) RN 4

" “ * el |

st | et | e | s | s | s [z | | wan | sl =Y
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40.7) 88 | 44 | 95 [48.1] 104 | 50 [ 108 ] 50.5 | 109 |amasd pme|
658 75 [693] 79 [675] 77 [693] 79 | 728 | 83 | e | T
593|128 | 56 | 121 [ 519 112 | 50 [ 108 495 | 107 | sl gme

42| 39 |307] 35 | 325 | 37 |307] 35 | 272 | 31 | e |

el ol lgdl CBlaal sad Aupeadll dsall dashal) Slee @lalad) o GBEAY) L Sag

i) laall Tawgll (e S plasinl eyl Chaasll glul Gality Gaald) Wl Gus cagissn DAL

t—test for

Dl i " las) ) Byl (ol i) @l Cbadly (RS del

1A Joandl LS ikl cuelag Equality of Means
Lsel) s dpeadll dugall agladll Slaad a8l Gagull gl Jacadiy Cilalas¥) (9) o) Jsaal)

AV (g5t e las) Slasl) Caall Gagudill g
- ; Jsanll dga -
Sig. (2-Tailed) | Lall oy [ ol Ghat) | sl sl - : el
0.000 3.995 0.50114 1.4954 Gsial) gpae | adsall e Gagudl)
Lilas) J1a (328) 0.44692 1.2719 | Lypae ye Lowis BETE-OY
0.001 3.413 0.50116 1.5000 Lniall (San Jualsill s
Lilas) Jha (328) 0.46329 1.3070 | Lipne y duia = lanY)
0.001 3.416 0.50082 1.5185 Losinll Guae | 2l e gl
Lilas) J1a (328) 0.47028 1.3246 | dyme ye dpin 9 RSN
0.000 4.500 0.49752 1.5602 Liall (gpan o o
. Al pe @agean
Lilas) Jla (328) 0.46329 1.3070 | Lpce e duuin =
0.000 4.443 0.49249 1.5926 Liall (gpan S
Libas) Jla (328) 0.47651 1.3421 | Lpme e dguin >
0.000 11.246 0.17889 1.5333 Liall (gpan
) oD alal) Jawsgial)
Libas) Jla (328) 0.15536 1.3105 | Lpme e douin

4l slall agil) Koy ol BBAY) st Jgaa (e
e ol sl gas Lpeadl digall bgladll Slee Slalas) b dflias] ANS @) QBB g —
&lse ((3.995) s adsall 1 e Gaguill (pilfise (el " ladl Aad ikl s cAasel) BDlab
o) e PDleYly (4.500) cile (3.416) oSN andl ((3.413) elaayl Jalsl
ol sl AN (s peadd) eDlaad) mllial  Slasy) Coagll adly (o CliEaY) @l cielag (4.443)
-(Sig= 0.000< 0.05) 0.05 dsilas] AV (g5in dic digina il lgarang
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sl gai Lpeadll dugall Taghall oSlee Glalady sladl lawgiall & ddlas) ANS @y QBER) aag —

328 da clayy (11.246) oiliie (il "' LA dad Cialy Cus cdagell DAL )l Gagudl)
AN (grise die Digine Aagilly Cpupanll edaad) mllal Slan) Coagll adly o lBEAY] @l Cielag
.(Sig= 0.000< 0.05) 0.05 iilas]

God sy s by 4l il (il ding (S gjaldl) Gl conell (il (b (o Lo sgua
(ilgll e Gagill) Bl Gigill ol Juiai A (0 0.05) AV (gsine vie Adlias) AN i)
AL (SN wall e Gagadll i) e Dley) (elan¥) Jualsill adlse ¢ g SN adsal
cJaandl doga

duanl) Augag (ALY A4 CUAL Aupaal) dysal) Jaghil) eSlaad A 00l dal) b 3 g 8 du-4/2/11

;8L Aa) Cal Lujwaall Aygall laghil) edlaal Aaal) Laghl) B Gl Al @

dagil) & 3o il 4yl ANOVA lidl il 3855 ) Jgandls 53)ls) cuililad) (385 SlasV) Jidasll il —

Lilas) AND @) Lgiee A dag 4 48U A8 GG Ljeadl) Lgall hashall oDlel A<l
Al dasal) dielaaYl) Sl A0 da@ll @lgdl aaeal (Sig= 0.000< 0.05) 0.05 (ssiase 2ic
LGl Juenll mllal CADEAY) el Ciglag o(Auadaglly (dsglalal)

die Aflas) AN @l digies SR 3gas o U Jsaally 5250 Ul iy SlasVl ddatl) il
Lpadl dsall Jashall Dlead A0l dedll oladl Laugiadl 3 (Sig= 0.000< 0.05) 0.05 (s5ise
Ciaily 3.8330 lus Laussies (Granll denl mllal CDEAY) b ielay (ABLI A0 Dl
cgradl 531 0.44050 (gHlae Cihatly 3.7318 s Javsiar lie 0.44276 (5)luns

3 (g5 dsas g Al dand) Gl g (JsY) eall) ) (eadl Gl G i b e B
WAL Ljpaall dgall Jashall Dlaal A0 daill 8 (< 0.05) AV (ga die dilas] AV

LAkl A<,
tekanll 3500 dagdl) e AL A4Syl s i Aul)al ANOVA sl =it (10) a8y Jsand)

Lginall Gl laugie | dpall cilays Ol e ya .
"S " F i o " d;\a " o uu tdsenll 350l Al g
0.000 | 55.784 | 0.247 | 13.790 | 326 3 80.590 | 41.371 dac Loy daxl)
0.000 | 53.203 | 0.350 | 18.601 | 326 3 | 113.974 | 55.802 dnad i) dal)
0.000 | 48.256 | 0.315 | 15.215| 326 3 |1102.786 | 45.645 Al aal)
0.000 | 35.306 | 0.313 | 11.041 | 326 3 | 101.946 | 33.123 Jushalal) 4ol
0.000 | 100.307 | 0.122 | 12.285| 326 3 39.925 | 36.854 Juala ol dasdl)
0.000 | 171.197 | 0.077 | 13.221 | 326 3 25.175 | 39.662 Ayl el b
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tdsand) Augh CUAL A paal) dggadl Jaghdl) eSland ASjaal) daddl) B (3080 Auls
Gl ol Cun (Jaanll diga CDUAL dpeadll Lisal) Laghall Slead A0l dadll 8 3o 8 Al (Say
@) ClaiVly (LSl dejill (ulial) (luall Lasgl) o J€ aladinls Slanyl Ciasl Cslal gadasy
LS il celag t-test for Equality of Means (piliiua cpinal "' jlaal ) Alay b (codall jubies)

: Jall Jgaall

Joanll Gt CDEAL djemnall Zugall shaall oDland ASnall daill o Ggpal) (1) oy Jsaadl

AN (i e las) Shas¥l Cacasl Yy A0 daidll gl
4
Sig. (2-Tailed) | djall clayy | (glaadl Cabai¥) | Sluall Jasssl e tJaanll
0.309 1.018 0.60570 3.8139 Liall gpae
; Zoe Laa Y dall
Libas) Jh e (328) 0.61470 3.7421 Ljpas ye duia
0.809 0.242 0.71525 3.8272 il Gpae
) duad i) daal)
Lilasl Jla e (328) 0.72719 3.8070 | dijae ye A
0.281 1.080 0.66956 3.8032 Liall gpae
) Al dasll
Lilasl Jla e (328) 0.67521 3.7193 | djae ye A
0.029 2.197 0.62411 3.8704 Liall gpae
; Ludlalal) dasill
Lilas) JIa (328) 0.66095 3.7083 Lypae y dpuia
0.033 2.142 0.48035 3.8399 dauinll (Gpae
; Lol gl) dasdll
Lilas) Jla (328) 0.48070 3.7208 | dijas e duis
0.049 1.977 0.44276 3.8330 Liall gpae
Lilas) Jla (328) 0.44050 3.7318 | dija ye duia

il ) el duilalal) el (g3 o (3ol Gl ity Jnead) dugs DAL

A il Jea gl (S o) CADIERY) Julad Jsaa e
Cun ebianll Lot Crny Apeadll usall Joghadl) Sland Ayl dadll 3 Afloa) ANS 3 Gb 25 —
aladl Javigially ¢(2.142) duidagll dally ¢(2.197) dahlall dell cpliine el "' Hlid) ded caaly
Slanll mllal Slasyl Chasll gdly o DY) @l Gielag (1.977) dsenll A0l Leill piial
-(Sig< 0.05) 0.05 dilas] A2 (s5ine die digina milii lgasang buall Tangll AV Y G pecaal
35 oy s T 4l doadl (il g () oadl) bl asal) Gl (b e Lo syun B —
Apad) Gigall shall Dled A0l deg@ll 3 (0 0.05) AV (ggine vie Aflas] ANS @l 3y 8
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thibas) (gl sl gl -3/11

(3all) eyl Bapeall ) 21 o (< 0.05) AV (sie vie Adlias] AN o3 Lalg)) ang
Apead) Lgal) Laghall oDleal 35500l dasilly (Jualsilly calatl) cdaliia¥) « apainY)

(il bl reeall Gl 2B (0 0.05) AN (sie e Adlas) ANS 53 b s
A yeadll Ll hghadl) ¢Dlead A0l Ll 3 (Jualsilly calatl) cLaliial) ¢ 3lanny)

Gaseill ) (a8 Bsail) ool Juadti b (0 0.05) ANV (s5ine die ddlas) ANS 3 Gy b aag Y
wall e Gl i) e Pl elan¥) Jalsill adlse o g AN adgd) gl e
AL Ayl CAl (3 SN

e Gaouil ) (b)) rgntl) lgdl Juiaiti 8 (< 0.05) AV (ggine die dilian] ANS QI3 (395 2ags
(oSN 2l e Gagutl) eVl pe (Ple¥) ¢ el dualgll adlse ¢ g 5N adsall cilgl)
csenll uga DAL

Lsall Jaghall Dleal A0l da@ll 4 (a< 0.05) AVA (giue die ddlas] AN @) Ggh g
AU A5 DAL A yeadll

Lsal) Lashall dleal A5 daill (0 0.05) AN (ssie die ddlas) ANS I3 (Bgj 2agi
caphgll dadlly dphalel) dag@ll (223 je Goodll cllh jeliig Jraall digp AL D jadll

Al il Addla .12

(Gl (iall) B Bronill At sled) cy Adlas) NS 0 dals)) asage Auball mibn ol
) Cund Lo po Aaiill o34 (305 dpaal) Ligall Jaghadll (Dlaal 3500l dasilly (Jualsilly cabeill cLaliin)
Ryan, 2014; Taiminen& Karjaluoto, 2015; Teresa, 2016; Atshaya& Rungta, «luly
1Sl aed (B bl Gagedl) )53 Gaseads (2009 (BDlal) 2008 ¢galially Sl il (2016)
PA rag Wil saivall uills ani Sdiee Ay Gaca dasd dady @lgaly Jilsy e Jaeall AS50al) dail
i Lo say el Iy Joanll dadiall lentl auis A5lals 39 AN (ggimall 55 adets AS LA Jagas
Ay Aghagadl) ALl Jla) Dudly Llaal) Adlally miiall ae 38l Sujats Al Laill Cpuad 45\
(2016 caens) dulys 33y el xe Al jgkiiy Jun &3 Adle

G (dalsily calanll (BliaV] ¢ 3hana¥) ciall) )l Gageill At alalY) 535 digiee pilll c<f m
(Nicholas et lgax ll ciluhall =8 aa daill oda (305 dpaall Ligall Jaghill ¢Dlaal 4S04l dasdl
al., 2002; Chong& Ma, 2010; Wymbs, 2011; Chan& Guillet, 2011; Stokes& Blake,
0y 2017 ¢ alaally caSall) @l iy 20115 Ali et al., 2012; Ghiselli& Ma, 2015)
ceDlanll Bales o5 AS,00l) Aadl) Alslen Junt 8 palon oadyl) 3isutl) o (553 S (2018
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A5l dadlly (Jealsilly caletll (aliia¥)) eyl Gasnill Aawsdyl) slel) C Aojpsall 2D il ]
(Jlaad) 2007 elan]) Leasd ) laball 505 ao daiill o3 (3855 cAopadll Lisall Jaghil) e
e il ailyiiag sl (asedll e Joa (Mei Lin, 2011) dulyss (2015 ciessSs

Al Gluags .13
el dpadll dugall ashadll e dlalally ABLN GG @Y Gluagill oo dais b lad Saldl and)

tagall lleass L)Yy aad) gaall o~ laill LD (e (3885 bl Bje (Mo Joeanll A giie Al ads

Gl dols bl 35 tlgigacan Dlaall Qiay (g18 Joo Al by S Ghly) Gald) s
gV plaa¥) zatiall (Pl duals i ¢ g 7SN laisa s Llaasd g il lgDlacy 4580 o
apae Ly Slaall uind ) zabl) 2l cclarally landall e amall Jpanll Jgud ) 4030 A5 7SI
SAadl) Lgh)geas doladll Lgaadley Sl cdille dadls cld 4dle) Jlg U] clgd L) 8

Gsina bl @y ofy daill daeal) @bl Sueal G Gina GIGEN @bl bl Galdl caly
Ll e Ll selidl jas bl chal dew Guld B Lol cilealy e g5
oseen Gl degiia culld Buhe Clasles o (ggind ik (Aaedll ikl PDIA (e Llang e
e daladll AalSaly cdaadll Glaplaill jie A8l Glabiay Glatie ool Gl S ggtiey S
LBadate Calaly gulail)

Al dpageadd) Glava 130N Culsalls Alall DA e eDlaally LliiaVh IS0 @l Enlll pasy
LW e saayY) Jisad A1 gy cpariiuall GLY) Clue g ceDleall il

o dealgll Slaall Koy alaill 858l Sl i : P (e laill GISEN Ghly) olaa) Gl il =
e eDhaall pe lialaall gl clanall sda At o eDlaal) delid Llels @lslly cligae 5 DA
Slanl) elaly Lyl daly (puldinal DSlaal) (o degiiall Cilasbed)l gan cdegiiall duddyll clgdl Dla
L3l e Sleall 5alall JadYl 350y (o lasheall pen ceDleall pe Jialsill Claidial g cagdhY
cdosal) dilually ilesdll lase b Gaedlialls 5lke gy Jundl) dardll i led (Dle) (dunsal)

cBlelil Llaia) duasal) el Lalall Ll e edlee ao dualsill Gl @l Enlll 4ng
clhl) s Zoaal) Lpals lglerd e Hludindld elenll e Bpilaall YL csbaall JKAIL gDlee
Cipaill Laadiall Gladeall 22l anall llod Jon clagbed) Euaat el dug i<l Alsy b))
Aogall Lglersy

Al oya (he Lgd Ll Agudl) eyl Lty \galgal e Jaliad) 8y pumy 201 Syl il il iy
dualsill adlss s Gagutll o(Ohahll Jull 4558) 9SSV adgall e Giguil) i) g G
(bl dspeadl) AS50) Calell e Gusadll ((Ohaball ae AS55) (g KNI 2l oo Laia)

[40]



Gasell 1lsd) e LeDlae g ey Ao (16 ol (a8 (Basel) By ISHAN Cly) Gl dngy
o Goondll 1p0300 Gupeaall ji2 Slaally ¢ oolan¥) dualsill allsa g Gaguilly ¢ 39 S adsall je
(i) e Pl DA e Gasailly (el dualsil adlse ye Gasadl ¢ g SN adgall

Lot 353 5] alaia) B9 s Caalid) iy caaall IR pia sl 3 (gh5 00 iila ASH0al) deidl) jlicly
Gils Ge (bl dghalal) Al (duad sl ddoelaaVl) dadll dly) Gligie (@liddl g okl
Lalia¥) ¢ @hanal) Luhall s3)sl (el Grsndl) slah alaial¥) 55 pm (WISl Ly dlhe) WeDlas
(Sl ¢l

daall agaa .14
asadll dag o duplly ale <8 Alall @ld @luhall 5x 4l Jalsall Zuball 3ga Gaald) aay

Al Gsld e dupall alaie) (93] Ll e dpeall A0l daill o ol Lals o (o)) (Brguily dilaal

Obalall S5 calalall G50 (Cibuall) sDlenll g Uad e Ayl Ui il (Jaldll jeasl) sl disgeal

Lallall dopad) ohplall Jall (ohalall i) aame Gl$E She o @blaia) jlabl duall Jas

AhsY) ¢ olad) aabal) saane sobas o duball gl Ul jead sl o(hadall Laiy oglyalall

Bl 3 eDlaall (e Gl puent 2wy o(Adpll AsSial) ASually ¢yl eclyeall (AR Cluhal cAsalal

2019 alad siisn Smg sl (s

:Aldiiee digadt clajide .15
A0 e gaiagal) 8 Mfane Ganll Adlal) Aushyll il g

.w}m sl Y1 e o))l gl F o

c e gl Ji Ao Dlaall Al gaall DR A Jalas w

re il Gl Al @l e 5isall Jalsall  ®

ceDlaall GlBle 812y a8l Baguill Cp ABaD)  Jaeall S0 daill Jasss

2 .16

Al sl Y]

A gy il Saeall 1y a1 Ao (gl (2012) L dana cxaal -

O apaCay) . elead (gl ((2004) caene ol Jles (oupdly foan)l e Gl gy —
caealall

Dl A€y L pmg ) lasly Jdailly (bl bl gusadl Gpan .(2007) . -
caealall

slly all alid) a1 . Guseadl] pabsa -(2006) 05035 3gana ¢ anall —

s caglly sald Bhgll 1o g ALY/ Gupeadl L(2008) o5 uATs gy ¢ Akl —

[41]


https://ar.wikipedia.org/wiki/%D9%85%D8%B5%D8%B1_%D9%84%D9%84%D8%B7%D9%8A%D8%B1%D8%A7%D9%86
https://ar.wikipedia.org/wiki/%D8%A7%D9%84%D9%86%D9%8A%D9%84_%D9%84%D9%84%D8%B7%D9%8A%D8%B1%D8%A7%D9%86
https://ar.wikipedia.org/wiki/%D8%A7%D9%84%D9%85%D8%B5%D8%B1%D9%8A%D8%A9_%D8%A7%D9%84%D8%B9%D8%A7%D9%84%D9%85%D9%8A%D8%A9_%D9%84%D9%84%D8%B7%D9%8A%D8%B1%D8%A7%D9%86
https://ar.wikipedia.org/wiki/%D8%A7%D9%84%D9%85%D8%B5%D8%B1%D9%8A%D8%A9_%D8%A7%D9%84%D8%B9%D8%A7%D9%84%D9%85%D9%8A%D8%A9_%D9%84%D9%84%D8%B7%D9%8A%D8%B1%D8%A7%D9%86
https://ar.wikipedia.org/wiki/%D8%A7%D9%84%D9%85%D8%B5%D8%B1%D9%8A%D8%A9_%D8%A7%D9%84%D8%B9%D8%A7%D9%84%D9%85%D9%8A%D8%A9_%D9%84%D9%84%D8%B7%D9%8A%D8%B1%D8%A7%D9%86
https://ar.wikipedia.org/wiki/%D8%A7%D9%84%D9%85%D8%B5%D8%B1%D9%8A%D8%A9_%D8%A7%D9%84%D8%B9%D8%A7%D9%84%D9%85%D9%8A%D8%A9_%D9%84%D9%84%D8%B7%D9%8A%D8%B1%D8%A7%D9%86
https://ar.wikipedia.org/wiki/%D9%86%D8%B3%D9%85%D8%A7_%D9%84%D9%84%D8%B7%D9%8A%D8%B1%D8%A7%D9%86

tOVY) il Jide —dlalSial) Ldipedl) cylaiy) .(2009) . S deal ¢gually faman ¢ Sl
asills ol (o)l

A caiglly sl dalell g Jla 10 L Y (fugeadl .(2009) iy ¢ BDlal

Bygeaiall daals V) LIS e laia¥) Gulidlly sbasy) (3l (2007) . 2ens (53¢4 ¢ paliaidll

Ak all JlacV) s i) - oA (gupeadl .(2010) - span By

A cayglly el Al ls s 0¥ S (el L(2012) 05805 el ¢ yale

Ada il s oV L Lol G A dhiss aialda .(2009) -ci50aTs Sle R e

sl il Glle i3l L paiaal L JEdg Jlee ¥ alle fupeil) I CisS (2014) Lo (g8
a5l

dppal) igad) : Ll

slo didae Alase Auhy skl A0kl 4V Jueall 35040 La@ll A" L(2016) Jlea sland caaal
25 -1 (o o2 30 o < cdualead) dyladl Epanl) dlas " Uganall Citlgell ISy lac
Uy Lol dpaddl clealal) 3 olae¥ls 53sall 5l Qliged (2012) woea)l) 2o ol Gul
Adgiall drala cplail) IS« dyjladlf bl Spds GUT dlaa " iaadas Ll 1 LaanlSY) clalal) clS))sy
83-9 jaa 24 meclg

A0 el Clanae s leall Glalail Canagt (2012) Laeal Ao o aldl ae ¢
U Aae " yan A Jsenall gl daxd Dlae Ao dgiula Auls sziall kel Yol Lg@ley Jaanll
54 -9 (o = 24 7 4)3 & il Clufalf faua
et aifall s CGolaall dudlal) 5yally 39 KNI b peadl) Gasedll L (2007) . SLE «uelas)
oY) coles (LAl daals . wals/
P Balans Gaiat (8 0535 (el Gagnill’ L(2017) Lt dana () ¢ galanlly tChug o il (aSal)
Lalady) aplell (gill das "3l 8 dlna)l VL) S 5L e due oL Ledaiu) 4y
233 =189 La a - 14 ze 3 & Akl
Gl dils e sl Qalgall’ L(2018) Laeal mlla (ible (olsaally tamas bl (il
oa U 18 e <127 ¢ cduaillly LlE dae " Glee dire 2 Ay Al rcu i) AGE e Gagedd)
422 -383
A el Al gl eldl Gt B g SN Gagedll et (2015) L0p Al Alae (Jlasd)
bl « lpadlly Lullal] daa il dilas)

[42]



oo Alke Auhy i) A e Appal) ohalall IS5 pdlse aui (2013) L dhaas A (S,
a2 dAaanal dasls Liloglesd cilafall Lyl daalf A&l Lgall Lghal) adse e 5
.149 -125
8,535 dag pbof "3l By ilisasgal) Aanblis e sl g Bl prsus T L(2014) caSs By a
31 o pa - bl drals (Fiadie 2
10l $Vy uped (8 Aad) Bypeally jead) cAerdl) sase AS)ad) Aall 53 L (2014) LALIS (335 e
Lyl aplell Lwatldl) dlaa alpl) ddadlae 3 dlelall dylaal) AdaY) Cojliadd) & Lduls A
16 5o 2 & < dutlaziy)y
Grdaill daeal) dad e 55all Jalgall = 5iia 3903 (2009) < 2ane (rap ¢ Jlacs S0mn e (Ol
sl (e dnals (Glall LS Glailly BN Lalel) daal] " pan 5 Ghalal) S Dlee o
Gl e Aal Adlue Ay tgsll pe A an B Byl Gugudl) aalia’ L(2018) A< ol
abai®y) aglall LS (gl —zlalsl dina ST daals ¢ fpisy Dy ) 8 Q) Calgd) laleia
- )L aall asle s djlall
Gusdll Y el gagedl) gl T (2019) zliw alls cgsally taml) alia desl (lagd
DY) LAY aslally S8V AU el T daals ¢ puale Al "0 8 Dlal) gl
el Gedlal) Slae oYy e A ad) dadll ' L(2013) 5ie canial)l dey fanad Culla casall ae
o ua 37 zo b g Ayladl clufull dpaad) daadl 'Gpad) Glalall Db e dgaks dul)
.406

Gladliind on AL (2017) - sY) 2o il (isuny fasane dena cCihalll 2 ¢
Lale)) daal) " pan B Gkl 358 S o Gulall tdaeall 304 dagilly GBLED 23aia Gagusl
798 =762 a a8 g b g duddlly dyladll cilafll
Gkl 135 SN eYlly A G AR (8 A )0 Al Jasus? L(2017) Logena deme ccihalll e
124 =75 (o a2 ¢ cusallly Hlatl dlae ' g 7SN Gousl) pdlse o
Glatiad oMaall oy & Ayl Lol 1 (2010) G aing ¢ gela caend) (0gale (g Se
6 gl g Jued) Gl A Li§) dae i)Y Slaalall Al e dilae s ddglal) 5]
Sac o Gulaily el dad o Lol liashinl) Y # e 7354 (2008) 22ene Greyi ¢ las
Sl LS ¢ uads (e Anals Gpcdio g 35280 Ly S pall seme ISHE
Alae )l Akl oYl ujen (3 daeall U8 e AS)aal) daiilly sasall S L(2013) casa i

244 =205 a = 31 ¢ «delaia¥ly duilwdy) Epall da gldal] (usdl) drals

[43]



Ao o Laibue 2y 1090l pe Al pghaig Juniti A a)l) Gagull Laaal' L(2016) . sn0n o) cdena —
om om 2T ¢ cuileaiy) pslelly Gsdad) e Guluse JED ol el VLA Aesge (AL e

326 =311

ooy padl Lsall baghall Slee o gadailly dadll GlSine (uld " (2005) .aeal M58 5l (hee —

121 =63 (a = 27 g ol g el dasla pylatll A0S (Lyladll Epadf dlas oYl e Laysls
il gy g
Albert, G. and Peter, M. (2008). Customer Value from a Customer Perspective: A
Comprehensive Review. \Working Papers on Risk Management and Insurance, N. 52.
Art Weinstein, S. (2012). Superior Customer Value: Strategies for Winning and
Retaining Customers, 3™ Ed, CRC Press Taylor& Francis Group, New York.
Cristian, M; Elena, E. and Camelia, V. (2008). Digital Marketing— an Opportunity for
the Modern Business Communication. Analele University Din Oradea, 984.
Duggal, K. (2015). Uncovering the Best Practices in Digital Marketing.
Francois, S; Renaud, V. and Gregoire, M. (2012). The Digital Marketing. Eyerolls.
Paris.
Keller, K; Aperia, T. and Georgson, M. (2008). Strategic Brand Management, a
European Perspective, Pearson Education.
Kotler, P. and Armstrong, G. (2010). Principles of Marketing 13" edition Pearson,
Prentice— Hall Inc., Upper Saddle River New Jersey.
; Armstrong, G. and Opresnik, M. (2017). Marketing an Introduction.
Boston: Pearson.
and Keller, K. (2012). Marketing Management. 14™ Ed. Pearson
Education. New Jersey. USA.
Ryan, D. (2014). Understanding Digital Marketing: Marketing Strategies for
Engaging the Digital Generation. Kogan page Publishers.
Stokes, R. and Blake, S. (2011). E-Marketing the Essential Guide to Online
Marketing. South Africa Quirk e—Marketing.
Teresa, P; Martinez, X. and Rolan, M. (2016). Understanding Digital Marketing

Basics and Actions. Springer International Publishing, Switzerland.

[44]



aial) Egad) ey,
Agarwal, P. and Shukla, V. (2013). “E-marketing Excellence: Planning& Optimizing
Digital Marketing”. International Journal of Marketing& Technology, No. 3, Vol. §.
P. 130.
Alarcin, E. and Ugdaci, M. (2015). “Examining the Perceived Value of Health Care
Consumers According to the Gender Roles”, proceeding of 7 Annual American
Business Research Conference 23-24 July 2015, Sheraton LaGuardia East Hotel,
New York, USA.
Ali, A; Omar, N; Daud, N. and Mohamed, I. (2012). “Adoption& Performance of Click&
Mortar Retailers: Malaysia Evidence”. Advances in Natural& Applied Sciences, No.
6, Vol. 8. Pp. 1591- 1609.
Alshibly, H. (2015). “Customer Perceived Value in Social Commerce: An Exploration of
Its Antecedents and Consequences”. Journal of Management Research, No. 1, Vol.
7. Pp. 17— 37.
Andreas, B. and Simon, J. (2007). “Maintaining Customer Relationships in high
Credence Services”. Journal of Services Marketing, No. 4, Vol. 21. Pp. 253— 262.
Asgarpour, R; Hamid, A. and Sulaiman, Z. (2015). “A review on Customer Perceived
Value and its Main Components”. Journal of Business and Social Science Review,
No. 2, Vol. 1. Pp. 632- 640.
Atshaya, S. and Sristy, R. (2016). “Digital Marketing VS Internet Marketing: A Detailed
Study”. [International Journal of Novel Research in Marketing Management&
Economics, No. 1, Vol. 3. Pp. 29— 33.
Aulia, S; Sukati, I. and Sulaiman, Z. (2016). “A Review: Customer Perceived Value
and its Dimension”. Asian Journal of Social Science and Management Studies, No.
3, Vol. 2. Pp. 150- 162.
Aydin, S. and Ozer, G. (2005).” The Analysis of Antecedents of Customer Loyalty in
the Turkish Mobile Telecommunication Market”. European Journal of Marketing, No.
7/8, Vol. 39. Pp. 910- 925.
Blois, K. (2004). “Analyzing Exchanges Through the Use of Value Equations”. Journal

of Business and Industrial Marketing, No. 4, Vol. 19.

[45]



Bridson, K. and Evans, J. (2004). “The Secret to a Fashion Advantage is Brand
Orientation”. International Journal of Retail& Distribution Management, No. 32, Vol.
8. Pp. 403-411.

Chahal, H. and Bala, M. (2012). “Significant Components of Services Brand Equity in
Health Care Sector”. International Journal of Heath Care, No. 4, Vol. 25. Pp.343-
362.

Chan, N. and Guillet, B. (2011). “Investigation of Social Media Marketing: How does
the Hotel Industry in Hong Kong perform in Marketing on Social Media Websites?”
Journal of Travel& Tourism Marketing, No. 28, Vol. 4. Pp. 345—- 368.

Chircu, A. and Mahajan, V. (2006). “Managing Electronic Commerce Transaction
Costs for Customer Value”. Decision Support System, No. 42, Vol. 2. Pp. 898- 914.
Chong, W; Shafaghi, M; Woollaston, C. and Lui, V. (2010). “B2B e-Marketplace: an
e—Marketing Framework for B2B Commerce”. Marketing Intelligence& Planning, No.
28, Vol. 3. Pp. 310- 329.

Donovan, A. (2013). “The Strategic Importance of Customer Value®. Atlantic
Marketing Journal, No. 1, Vol. 2. P. 67.

Dovaliene, A; Masiulyte, A. and Piligrimiene, Z. (2015). “The Relations between
Customer Engagement, Perceived Value and Satisfaction: The Case of Mobile
Applications”. Social and Behavioral Science, No. 213. Pp. 659- 664.

Eggert, A. and Ulaga, W. (2002). “Customer Perceived Value: A Substitute for
Satisfaction in Business Markets?” Journal of Business and Industrial Marketing,
No. 17. Pp. 107- 118.

Ehsani, Z. and Hashim, N. (2015). “Effect of Customer Perceived Value on Customer
Relationship Management Performance”, International Journal of Science Commerce
and Humanities, No. 1, Vol. 3. Pp. 140- 146.

Fusun, C. and Tugce, E. (2015). “The Effect of Digital Marketing Communication Tools
in the Creation Brand Awareness by Housing Companies”. Megaron, No. 2, Vol. 10.
Ghiselli, R. and Ma, J. (2015). “Restaurant Social Media Usage in China: A Study of
Industry Practices& Consumer Preferences”. Worldwide Hospitality& Tourism

Themes, No. 7, Vol. 3. Pp. 251- 265.

[46]



Giesbert, L. and Steiner, S. (2015). “Client Perceptions of the Value of Micro
Insurance: Advance from Southern Ghana”. Journal of International Development,
No. 27, Vol. 1. Pp. 15— 35.

Gilmore, A; Gallagher, D. and Henry, S. (2007). “E-Marketing& SMEs: Operational
Lessons for the Future”. European Business Review, No. 19, Vol. 3. Pp. 234— 247.
Gupta, P. (2012). “A Study of new Technology Innovation in Digital Marketing and its
Awareness and Usage Level in Organization at Delhi—-NCR” VIEWPOINT, No. 1, Vol. 3
Hasan, A. and Teo. P. (2014). “Effect of Perceived Value and Trust on Customer
Loyalty towards Foreign Banks in— Sabah, Malaysia”. Global Journal of Emerging
Trends in E- Business, Marketing. Pp. 2311- 3170.

Hosseini, M. and Moezzi, H. (2015). “Exploring Impact of Marketing Mix on Brand
Equity in Insurance Industry Case Study: Asia Insurance Firm Iran”. Journal of Asian
Scientific Research, No. 1, Vol. 5. Pp. 38— 45.

Huang, C. and Tai, A. (2003). “A Cross— Cultural Comparison of Customer Value
Perceptions for Products: Consumer Aspects in East Asia”, No. 4, Vol. 10.
Ivanauskiene, N; Auruskeviciene, V; Skudiene, V. and Nedzinskas, S. (2012).
“Customer Perceptions of Value: Case of Retail Banking”. Organizations and Markets
in Emerging Economies, No. 3, Vol. 1. Pp. 75— 88.

Jain, A. and Ganesh, J. (2007). “Harnessing the Power of Web 2.0 in Online Retail”.
Retrieved from: http://www.infosys.com/ industries/ retail/ white papers/ Documents/
harnessing—power.pdf, August 23, 2013.

Jalang’o, B. (2015). “Effect of Digital Advertising on the Performance of Commercial
Banks in Kenya”. Research for master’s degree, University of Nairobi Kenya.

Jiatao, H. and Depeng, Z. (2008). “Customer Value and Brand Loyalty: Multi—
Dimensional Empirical Test”. [International Seminar on Future Information
Technology and Management Engineering. Pp. 102—- 106.

Kanagel, N. (2012). “Conceptualization of Perceived Value Pricing in Strategic
Marketing”. Journal of Management and Marketing Research, Vol. 12. Pp. 1- 17.
Kannan, P; Hongshuang, S. and Alice, L. (2016). “Digital Marketing: A Framework,

Review and Research Agenda”. International Journal of Research in Marketing.

[47]


http://www.infosys.com/

Katsikeas, C; Samiee, S. and Theodosiou, M. (2006). “Strategic Fit and Performance
Consequences of International Marketing Standardization”. Strategic Management
Journal, Vol. 27. Pp. 867- 890.

Khan, M. and Jan, A. (2014). “Social Media and Social Media Marketing: A Literature
Review”. IOSR Journal of Business and Management, No. 11, Vol. 17. Pp. 3— 4.
Khraim, H; Al-Jabaly, S. and Khraim, A. (2014). “The Effect of Perceived Value and
Customer Satisfaction on Perceived Price Fairness of Airline Travelers in Jordan”.
Universal Journal of Management, No. 5, Vol. 2. Pp. 186—- 196.

Kian Chong, W; Shafaghi, M; Woollaston, C. and Lui, V. (2010). “B2B e-Marketplace:
an e-Marketing Framework for B2B Commerce”. Marketing Intelligence& Planning,
No. 28, Vol. 3. Pp. 310- 329.

Kong, S. (2008). “Customer Perceived Quality, Relationship Quality and Business
Loyalty: An Example of B2B Organization”. Master Thesis, Faculty of Business and
Accountancy, University of Malaya.

Mei, L. (2011). “Marketing Mix (7P) and Performance Assessment of Western Fast
Food Industry in Taiwan: An Application by Associating DEMATEL and ANP”. African
Journal of Business Management, No. 5, Vol. 26. Pp. 10634— 10644.

Mishra, A. (2015). “Consumption Value of Digital Devices: An Investigation through
Facebook Advertisement”. Scientific Research Publishing, Vol. 4. Pp. 51— 61.
Moosa, M. and Hassan, Z. (2000). “Customer Perceived Values Associated with
Automobile and Brand Loyalty”. /International Journal of Accounting, Business and
Management, No. 1, Vol. 1. Pp. 1- 16.

Muhammad, H; Tanko, G. and Yusuf, A. (2015).” Antecedents of E-Services, Quality,
Perceived Value and Moderating Effect of E-Satisfaction with E-Loyalty in Airline
Industries”. International Journal of Economic, Commerce and Management \/ol.
3. Pp. 898- 906.

Mwai, L; Muchemi, A. and Ndungu, C. (2015). “Analysis of Brand Loyalty in Cosmetics
Products: A case of Selected Salon in Nyeri Town”. Journal of Economics and

Sustainable Development No. 4, Vol. 6. Pp. 210- 218.

[48]



Ng’ang’, A. and Caroline. (2015). “Effectiveness of Digital Marketing Strategies on
Performance of Commercial Banks in Kenya’. Research for master’s degree,
University of Nairobi, Kenya.

Nicholas, J; Balinski, E. and Allen, P. (2002). “Value—- Based Marketing for Bottom-
Line Success: 5 Steps to Creating Customer Value”. American Marketing
Association, McGraw— Hill, USA. Pp. 35— 100.

Opiri, J. (2015). “The influence of Self-Image Congruity on Perceived Value and Brand
Loyalty Concerning Sportswear”, Master Thesis. Louisiana State University.

Parsons, A; Zeisser, M. and Waitman, R. (1998). “Organizing Today for the Digital
Marketing of Tomorrow”. Journal of Interactive Marketing, No. 12, Vol. 1. P. 35.
Pawar and Amruta. (2014). “Study of Effectiveness of Online Marketing on Integrated
Marketing Communication”. Master’s degree, D.Y. Patil University, Navi Mumbai,
India.

Perrea, T, Mamalis, S; Melfou, K; Papanagiotou, P. and Karystallis, A. (2015).
“‘Exploring the Moderating role of Consumer Ethnocentrism on Consumer Value
Perception to Words Own-Country Geographic Indication Foods”, Paper Prepared for
the 145" EAAAE Seminar, [Intellectual Property Rights for Geographical
Indications.

Rao, S; Srivatsala, V. and Suneetha, V. (2016). “Optimizing Technical Ecosystem of
Digital Marketing”. In Artificial Intelligence& Evolutionary Computations in
Engineering Systems. Springer India. Pp. 691- 703.

Retegh, E; Noyebzadeh, S; Denavi, D. and Tabatabaeian, M. (2015). “Review of the
Impact of Customer’s Perceived Value and Trust on Satisfaction”, Case Study: Cancer
Preventer Research, Isfahan University of Medical Sciences.

Saleem, A; Ghafar, A; Ibrahem, M. and Yousaf, M. (2015). “Product Perceived Quality
and Purchase Intention with Consumer Satisfaction”. Global Journal of Management
and Business Research, Vol. 15. Pp. 21— 28.

Simmons, G. (2007). “I-Branding: Developing the Internet as a Branding Tool".
Marketing Intelligence& Planning, No. 25, Vol. 6. Pp. 544- 562.

[49]



Smith, K. (2012). “Longitudinal Study of Digital Marketing Strategies Targeting
Millennia’s”. Journal of Consumer Marketing, No. 29, Vol. 2. Pp. 86— 92.

Subrata, CH; Dwayne, W. and Ken, G. (2008). “Understanding Service Quality and
Relationship Quality in IS Outsourcing: Client Orientation& Promotion Project
Management Effectiveness and the Task Technology Structure Fit’. Journal of
Computer Information System, No. 2, Vol. 48. Pp. 1- 150.

Taiminen, H. and Karjaluoto, H. (2015). “The Usage of Digital Marketing Channels in
SMEs”. Journal of Small Business& Enterprise Development, No. 22, Vol. 4. Pp.
633- 651.

Vinerean, S; Cetina, |; Dumitrescu, L. and Tichindelean, M. (2013). “The Effect of
Social Media Marketing on Online Consumer Behavior’. [International Journal of
Business and Management, No. §, Vol. 14. Pp. 67.

Wang, G; Wang, J; Xiaoqin, M. and Qiu, R. (2010). “The Effect of Standardization and
Customization on Service Satisfaction”. Journal of Service Science, \Vol. 2. Pp. 1- 23
Wirtz, B; Schilke, O. and Ullrich, S. (2010). “Strategic Department of Business Models:
Implications of the Web 2.0 for Creation Value on the Internet’. Long Range
Planning, No. 43, Vol. 2/3. Pp. 272- 290.

Wymbs, C. (2011). “Digital Marketing: The Time for a new Academic Major arrived”.
Journal of Marketing Education.

Yan, K; Wang, S. and Lin, Y. (2011). “Application of Data Mining for Enterprise Digital
Marketing Strategy Making. In Communication and Mobile Computing (CMC)", 3

International Conference. P. 510.

[50]



The Impact of Digital Marketing on the Perceived Value of the Customer

“‘An Applied Study on Egyptian Airlines Customers”

Dr. Mamdouh Abd El- Fattah Ahmed Mohamed
Lecturer of Business Administration

Faculty of Commerce- Kafr EI-Sheikh University
Arab Republic of Egypt

4456 Al Rehab St, Radwa, Yanbu Industrial City

Kingdom of Saudi Arabia, Zip Code 46452, Add No 9794
Tel: 00966545909884
E-Mail: dr.mmdouhyousef@gmail.com
Abstract:

The Aim of this Study is to highlight the Role of Digital Marketing in Influencing the
perceived Value of Egyptian Airlines Customers, and the extent of differing Opinions in the
Preference of Digital Marketing Tools and the perceived Value by the Company and the
identity of the Customer. The Researcher used the Descriptive Analytical Method and a
Sample of 384 Individuals was collected and analyzed by SPSS Program. The Study
reached the following Results: There is a Significant Correlation between the Key
Dimensions of Digital Marketing and the perceived Value of Customers, the Key
Dimensions of Digital Marketing have a Significant Impact on the perceived Value of
Customers, There are no Significant Differences in the Preference of Digital Marketing
Tools by Company, Whereas there are Differences by Customer Identity, There are
Significant Differences in the perceived Value of Egyptian Airlines customers by Company
and Differences in the Identity of the Customer through the Emotional and Functional
Value. The Study recommended: Attention to the Dimensions of Digital Marketing (Attract,
Engage, Retain, Learn, and Relate), Maintain their Digital Tools (Website, Social Media,
Email Marketing, Mobile marketing).

Key words: Digital Marketing, Perceived Value, Airlines.
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A Survey on a Topic:

The Impact of Digital Marketing on the Perceived Value of the Customer

An Applied Study on Egyptian Airlines Customers

-
Ohalall c 1S daee ) ) dgage daliiad)
Questionnaire addressed to Mr. Client Company: ................ To fly
D Foreigner iyas ye daia D Egyptian duuall gyas :Identity 4:5¢l)

Gugall Tashadll (hasd A0l Aol o bl Ggadl) S o Copill Ay agti bl Lo Sl Jaal
e lal) clgilly dlena) gl cuiYl) il dualsill Jilug aladinl ) e ol Giseill ads cAspadl
Giad g cSlaall 83ljs Aolaill Akl iy age Blasd odleall pe cValally cVLaW) skl (gAY
Ols L i wSSLla) b Canlil agating ¢ ) eleaiinl) elainl) Galiall sSialens Gslas 8 (g Lilh Lgdlaal Al
4 o(wlae) 3 o(Gilse ) 2 o(bla Gilsa ) 1 :J0) clapall aSbla) by Gand) alel 3 V) axdnd
AS) Al LY Ll (V) Adle gums LlaY) a5y (Lol (38l5a) 5 ¢(Gilse)

Good greeting

We are informed that We are conducting a Study to identify the Impact of Digital Marketing
on the perceived Value of an Egyptian Airlines Customer, Digital Marketing here refers to the
use of Digital Media (Internet, Mobile Channels, Interactive Channels) to develop Contacts and
Exchanges with Customers to retain them, promote Brand and increase Sales, In order to
achieve the Objectives of the Study, We trust in your sincere Cooperation to complete the
following Questionnaire, and the Researcher undertakes that your Answers will remain
Confidential and will be used only for Research Purposes, and take your Answers the Following
Scores: 1 (Totally Disagree), 2 (Disagree), 3 (Neutral), 4 (Agree), 5 (Totally Agree), and the

Answer is marked with a tick (\/) in front of the appropriate answer for you.
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Part 1: Your Airline and when Marketing its Digital Services are used:

4

3

2

1

Sl

Attract ciiad) :J5¥) anal)

leDlas 45,800y bl Jals gl

The Method of Data Exchange between the Company and its Customers !
35S Lgxige e \gilessd g sl )
Promoting its Services through its Website

Double advertising property zsajll (dley) dnals 3
Attractive laxally claudail) e Gandd) Jgus ) A3l A SV clsaY) s

Electronic Tools that facilitate the Search for Applications and Services
led LoVl asaeludy Dleall dad el s

Programs that attract Customers and help them to join

Highly attractive Advertising Windows ddle duils cald 4dle| Mg 6
Brand Reminder alaall laadlay 5S4l Luala 7

Engage sjaiuN) :g_'.L'ﬁ\ aaal)

Premium Electronic Content i g 58I (s5ine 8
Innovative Interactive Interfaces 5Siw dulelds Cilgals 9
Ts S0 2e il Gan cililee eha) Jes okt

The Application facilitates the Booking of Seats Electronically 10

Ladyll Claandaill Pl (e Llaag dpeands Llaig g e
Offers, Promotions and Gifts through Digital Applications i
Applications contain useful information suie Cilaglea o (ggind cilapk 12
Diverse Methods to  oal5d¥) allall & gstiay S Hogan BT destia cullud 3

create a large and diverse Audience in the Virtual World
Forums and Discussion Pages a.adll cilawdaill pe 4380l Ciladia g cibiaiie 14
Via Digital Applications

Badatie Calaly (galail) e Jaladll 41<a) 15

The Possibility of Dealing with the Application in multiple Languages

[54]




Retain Llyiay) : ESUl) an )

Direct and continuous Monitoring System iy yilie daslic aUas 16
Programs to achieve Customer Loyalty Sasll oY (sl zaly 17
Links to related Sites dla <3 adlsal dailg 18
High Privacy of Customer Data ¢Maall bl dallal) duin gadll 19
Download Information QUIckly dasyu §)seas cilagleall Jreas 20
Security Features for Users jjwasieall LY ¢l 21
Continuously Dynamic Content 3jciua §)sem) (g (S5ina 22
Interactive Tasks el algs 23
YV La! e 5aay) Jisad
Transfers Transactions over Communications 24
Learn alail) :aq))d) asl)
LA o lgne alsill Dlanll (K Alerll 555000 (Jilusg s
Direct Means of Learning that Customers can communicate with
Blogs and leadll sda 4)a% 46 e odlaal) 2o lid dide s clgily ciligae o6
Interactive Channels help Customers how to Experience these Services
Lyl algiall P e eleal) ae cilialaa -
Conversations with Customers through Digital Channels
Oldinall Slanll e degiiall Cilaglaall gan -
Gather diverse Information about potential Customers
aehY Slaall elay dajill daly -
Provide an Opportunity for Customers to express their Opinions
Dlaall g Jualsill cilaiial am 2
Keep track of your Customer Communication Pages
LouSall Al e eDlanll 5ilal) JladY) 250 (o Cilagleal) pan 3
Gather Information from Direct feedback to Customers Via feedback
Onsdlially 43)lae ¥y JuzadY) Aerdl) 5dg e 2

The Motto of Providing better and faster Service compared to Competitors

Relate Jualgill : ualdl] aall
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Links to Its Core Business 4 sl lelleeY Ll 33
Csllaall JSa gDlee e lial i
Respond to the Interactions of Its Customers as required 34
llerd e Hludindll lgDlae pa Bpilie VLl 35
Direct Contacts with Its Customers to inquire about their Services
Customized Service il Cuua daal) duals 36
saanll Lgleas Jsa cilaslaall Cuans il dg 00 Al Ol
Send an email to update Information about Its new Services 37
lleads Canpaill diaiadia Glabia
Specialized Pages to introduce Its Services 38
Hlel @ daadl) Jslin ang leae Jalai () ohalall A58 of 2 AL giad)
Part 2: Your Airline and after handling the Service understands It:
4131211 8)lual) N
The Social Related Valueic Liay) dadl) :JgY) aall
Provides a Sense of Intimacy YL (ulual) jig 39
Interested in My Personal Interest iuaa il sinkas g 40
Cylaally )8y elaal) e dedial) Bygeall po lgilers & 3iE
Consistent in Its Services with the Image provided by Friends, 41
Relatives and Acquaintances
aalaeYls 3l G lo (sines Lardll g
The Service provides a high level of Reliability 42
ially glasdl joa (e 2ang WDlalas A dBala 4
Honest in Its dealings and away from the Pictures of Deception and fraud
The Personal Related Value duaiill daidl) :g.ﬂ.‘d\ )
As )l ol Gliada¥ g Ll 53a3 Gy Cilesana (slad e o jilisall caitiia
Travelers are grouped on a group basis to enhance Interconnectivity | 44
and reassurance during the Journey
IR PP EHR RV PP RV INPRER PREQRY-. 45

Provides Support Services that support the Self-Assurance of the traveler
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Provides Support sLall & 45alg 4dlaaly 2,8l Cilafina §)ad sails ciladd jigh

Services that promote Individual Beliefs, Goals and Principles in Life 46
The Financial Related Value ddlall dadl) : &Il say)
Provide reasonable and acceptable Prices 4 ssially lganall ey ai | 47
Provides Suitable Quotes duslia Hlaud (g o35 48
Lodkall Al (giane po cansliti ladd lad o 49
Prices of Services are commensurate with the Level of Service provided
Lgd gsdnall jaudl dlasall adliall (B4 50
The Benefits received outweigh the Price paid
The Emotional Related Value dahlal) dadl) : gl o)
Understand Customer Needs ¢lasll cilaliia) agdis 51
It puts the Interests of the (plalelly lgd Cilalaia) dadie A& Jieall mllias pois 5
Customer at the forefront of Its Interests and its Employees
Provides Personal Care for each 4dg s Cuusy Jiee (S duand 3l Llall i
Customer according to their Circumstances >3
Interested in Spreading el ae Jaladll 8 d8laally dajall 75,0l Ao lil 235 54
the spirit of Fun and Friendship in Dealing with the Customer
The Functional Related Value 4:adigl dadl) : ualdl) sall)

Tangibles dugalall Caifgal)

The Flight and Its Support 4slaall 281k Lgd Bailusal) laaddly dls ) a0

Services are provided with the Accuracy required 35

Adheres to take—off and juid (93 jaall LS dagaglly & EY) delgan o3l 56
Landing Times as well as Booking without Change

Slanl) chltinl e 2l Ao pon o 31 57

Committed to Quickly respond to Customers' Inquiries

Reliability 4.alisy)

Keep promises on Time saxsall aelgall 8 250 5ll cldsll

58

) akas 8 elad) olaeily 5

Accuracy and lack of Errors in Payment Systems

59
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Care to solve Customer Problems el c)<ie s e (aall 60

Assurance ;Y)

Provide a Sense of Safety in Dealing Jalxill & (LYL il g 61
Keening on ddluzall sy colelall (e adiall BN umg ) e (ayas
Literature and good Manners provided by Staff and Hospitality Staff

Ensures the Confidentiality of Customer Information

62

63

Responsiveness ailaiuy|

pgieddg edlaal) Baclual pilall dlaxiudl Culalall ados

Paid Employees are always ready to help and serve Customers o4
(9ISl Sl e (sl 3l Al b s

Immediate response Policy applies to Inquiries and Complaints
Jlaa¥) sy ilS Laga sDlaal) cilaliia¥ Uysh uaiod ”

Immediately respond to Customer Needs no matter how busy

S i) oLl (V) Adle gy asthaally clglumin Qainall adyl) Gosutl) oy ol b Lads 1IN giad)
uﬂ.u.n\.\l

Part 3: Below is a List of Potential Digital Marketing Tools you prefer, and a tick (\/) is required

for your Response.

O [no| vy |O |[ves| au Mobile Marketing Cislgll e (gasusll | .1

(J | no| v yes : Social Media _clia¥! Jaalsill adlga | .2
pr = &

O |no| v |O |yes| a | Email Marketing issSN1 ai,ll ye 3ssel | .3

O [no| v |O |yes| s Website g iSN adgdll | .4
px ) =

O |no| v |O |[yes| au Online Advertising ) e DeY | .5
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