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Corporate Social Responsibility Communications on Social Media
A Meta-Analysis Study

Abstract

The issue aims to monitor, analyze, and evaluate research trends addressed by the studies
concerned with corporate social responsibility communications through social networks
with the aim to provide an in-depth analytical vision of research trends. The study adopts
qualitative meta-analysis. The sample size of the study was 62 studies, Key results
showed that most studies agreed that social responsibility communications through social
networks used Broadcasting Strategy, Reactive Interaction Strategy was used to a lesser
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extent, and the Engagement Strategy was rarely used despite it is the best strategy for
establishing balanced relations and two-way communication with stakeholders. Many
studies indicated weak customer interaction with CSR publications, which reflects
skepticism about CSR communications. This conforms with other studies indicating that
the main challenge in social responsibility communications is weak credibility of social
responsibility messages, as the public may perceive them as promotion for the company,
especially if repeated. Factors increasing effectiveness and public interaction of social
responsibility messages are allocation of specialized pages for social responsibility
messages, association with the organization’s core business, use of the emotional
message, use of multimedia. Studies showed that despite the negative impact of the
Corona pandemic, it provided a marketing opportunity for companies to present
themselves as partner in response to the crisis.

Keywords: Corporate Social Responsibility, CSR, Social media, Meta-Analysis Studies.
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