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Advertising Appeals and its Relationship to Brand Identity

A Comparative Analytical Study of Yemeni and Jordanian
Mobile Operators' Ads on their (Face book) Pages

1. Dr. Omar Abreen.

Assistant Professor, Department of Public Relations and
Advertising,

Faculty of Mass Communication, Sana'a and Yarmouk
Universities.

2. Dr. Ghalib Shatnawi.

Assistant Professor, Department of Public Relations and
Advertising,

Faculty of Mass Communication, Yarmouk University.
Abstract:

This descriptive and comparative study, which used
the survey methodology, aimed to analyze the
advertisements of mobile operators according to the
Yemeni nationality (Yemen Mobile & MTN) and Jordanian
(Umniah & Orange), and according to the local brand
(Yemen Mobile & Umniah) and international (MTN &
Orange), on the other hand, to see the differences
between them, in terms of appeals used in their ads.

After analyzing (220) advertisements published during
the months of July and August 2018, in the official pages
of the four companies on the (face book), the study found,
there were statistically significant differences between
mobile operators when compared between them according
to their nationality (Yemeni - Jordanian), In terms of the
type of logical appeals, the identity of the language, the
identity of the uniform, and no differences between them in
terms of the type of advertising strategy, the type of
emotional appeals, used in the ads of mobile operators.
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In contrast, the results of the study also showed that
there were statistically significant differences between
mobile operators when comparing them according to their
brand identity (local - international), in terms of the type of
logical appeals, emotional appeals, language identity,
uniform identity, and no differences between them in terms

of the type of advertising strategy, used in mobile
advertising.
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Laldle ) 8 dendiuall dail V) & 65 Cam (e ¢ (A5l
Alaall) Al CYLaY) IS 8 n dilas) AV QI 35 8 g 2
elidle) A deadiual dahial CYLWY) & 55 Cua (e ¢ (Al sl
Alaall) Al GYLaY) S yE n dglas) AV QI 358 am 3
Llidle) A deadiual Lahlad) GV LAWY £ 5 Cun e ¢ (A5l

322 e Gl aaadl — Ne Y g Aalad) clBal) ¢ gad dsalal) Alaall



(Facehook]H! b b o A g Al 4060 L) 0l o 6 fha b A Al Ak g Bl ) LAY
Adaall) A VLAY S8 Gp Ailas) YD @b G308 2y 4
e b deaioaad) Aalll 4 g Cua e ¢ (A5l
Alaall) Al GYLaY) IS yE Gp dilas) AV QI 58 a5
el (S aaddiual (5l A Cua (e ¢ (A5l
s DY) cVlauy) .
le sgie A& Jadiiy ¢ Ao ) Allu,ll B ol ja sa Ly Aaial) (i yes
uu‘)lbgf\ad\ J}«.A;J\L@J@Aﬁg&ﬂ\@\}ﬂ\)?.\ﬂ\ ¢
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