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Factors associated with the Twitter marketing content
industry and its role in enhancing the brand loyalty of
organizations

(Applied study on the Saudi service sectors)
Abstract

With the development of social media, most brands aim to earn
customers by creating an interactive communication relationship
with them that leads to brand loyalty, as social media marketing
has attracted the attention of many marketers using various factors
related to marketing content.

Therefore, the current study aimed to know the role of the factors
associated with the marketing content industry, which is shared
by each of the Saudi service sectors (finance - communications -
food) via the Twitter platform and their role in enhancing
customer loyalty to the brand, by applying the survey approach by
distributing an electronic questionnaire to Saudi service sector
customers via Twitter platform. The study relied on the theory of
correlation. The study revealed many results, most notably:
Customers' interest in the marketing content of the Saudi service
sectors via Twitter for its contribution to providing them with
many information about the services and products provided. The
study also indicated the importance of the factors related to the
marketing content in enhancing the awareness and loyalty of
customers to the brand of the service sectors.

Keywords: marketing content, Twitter, brand, service sectors.
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