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daazall a g 32l sl

dala cilial il Ll 13l Y GusGeneralized Method of Moments (GMM)
@l parially dalall JSLaall ey 43l ) ALYl i Hall Jae @l il Jlaia¥) o il
.(Rachdi, 2011) <l _iall (35 all aa Jaladll sy 4l

Gl priall Liasll Slilas¥) (V) &) Jgaa

HHI TSR SIZE ROA POWER MBA_F CFA_F
0.959636 9.047089 1119.778 0.010278 37.26060 42.29997 22.66672 o gia
0.975154 5.311667 340.2145 0.006951 39.58821 45.93217 6.364980 sy
0.998724 36.68667 46507.63 0.061787 100.0000 100.0000 100.0020 S Laid
0.816474 0.117220 23.90921 5.93E-05 1.000000 2.824356 0.996022 (Gua dad

0.044393 8.154829 4800.830 0.009213 18.16366 18.88877 33.73117 Slaal) Ciady)

-1.726833 1.346118 8.696112 1.914815 0.321831 -0.252212 1.503495 )il

4.577069 4.050730 80.04850 8.089659 4.146894 2.267929 3.374075 ealat)

123.7283 71.68945 53551.08 348.2317 14.84629 6.784012 78.81147 Jarque- Bera

0.000000 0.000000 0.000000 0.000000 0.000597 0.033641 0.000000 Probability
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Al Al &l picial Tl Y)Y 48 ghusa (¥)ad ) Jgan

POWER MBA CFA ROA TSR SIZE HHI
POWER 1
MBA 0.0802 1
CFA 0.0592 0.354979 1
ROA -0.1030 -0.059045 | 0.057704 | 1
TSR 0.3059 0.053462 0.151073 | -0.09689 1
SIZE -0.1001 -0.130833 -0.0645 -0.069498 -0.025326 1
HHI 0.0050 0.035036 -0.08087 | -0.183132 0.021279 -0.072244 1

Notes: Correlations with an absolute value greater than.(21 are significant at p <.05.

8Bl Adagus gl ol il g A1l il 5 g 8l Laal) il () B ) Jsandl padlys
wﬁbﬁcﬁuﬂ\ u:u.aﬁu\ Wa]dX2JLf.'\$\ GA}‘ G.JLA.'IM Cana 5 Gl s c.}ﬁa‘;} (a8 gidl)
(8 A A )l e Ll Ll ) 3 ga g aae daaa S5 (AR) TWE) Gl s Ll il ae

(GMM) danzall a5 321l (o shal dmgia dae e S 3 Lae i)

Al el (M) dsY) zasadll (& 5aladl V1 23 sa) Cha 68 @l a8 () SAL el
Aom 1) e L) T 53 3 gl 5500 868 (4 ol gl (5 e o A gusl il 080 a5 il
Aad il s ((ROA) Jsmall o lal) Jane (8 Aliaia jpeail) Ja¥) (8 &l At
& sl Alsiiall dm Sl ae Gilagl SIS a5 ¢(p <.05) 4 sine (s 5ie oo b B =001
die by ¢ B = 069%af il Cun(TSRYAaslusdl) 2l s len) b Alicia Jyshall JaY)
(Homburg et al.,2015; Feng et al., 4wl )2 ae daiill o8 (385 5 (p <.05)4 50 (5 siuna
&Leeflang 2009) (Verhoef 4wl ge )i 3 2015; Moorman &Rust 1999)
eisasd 8 aalui s @l il il elaV) ae dai i ASH (3 puiil) 35130 B 58 Of il s28 i g
Al G paiall ¢ gua ‘_g EAY) (Webster,\' c00) & gull &l ‘EALA]\ 1y

Grsaill 5,00 348y A8l e (M2)A 23 saill il a5 yuls JsY) G dll dpally -
sl A iy il (8 Gagadll 58 (e JS O () LS 2a s ) Ay sl il
o Caaly (TSR)shall JaVl (it e il g Ja shall a8 5 sudly A sall J gl
G ndls Agasall J pea¥) (e BaEELY) 35080 danilly s <05 (5 e (5 siee i I3 B = 038
6 sine 6 siae 2ie @35 B=032. il (ROA)D s o 2ilall L Alidia jpaill JaYI
solal 858 Of IS ()5 Granger A JLEA) ¢l ja) a8 Aldisal) Ll (g 83l p<,05
oSl a5 il (5 glane o Aty gutl) Gl Ha8l) e 5 (8 Candi (33 goul)
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M1: Marketing M2: Marketing M3: Marketing
Department Power and Firm Department Power and Department Power, Marketing
Performance Marketing Capabilities Capabilities& Firm Performance
A
LR MBA SR MBA A
AROA¢.1) ATSR(¢41-~3) AROA;4+4) TSR(+1-3)
Direct Effect :MDP 0.00)** 0.069%* 0.038%* 0.032%* 0.026%* 0.023%*
Andirect Effect:
LR MBA- Building 0.02)** -0.009
capabilities
SR MBA-Leveraging
-0.018+* 0.012%**
Capabilities
ﬂontrols:
0.747%%* -16.345%** 0.754% %% -20.649%**
ROA(t-1)
‘?TSR(t-]) 0.803%** 0.827%%*
: HHI -0.007 11.311%%* 63.354%* 3.402 -0.002 -1.510%**
A firm size -4.13E-13 4.92E-11 -1.75E-07 -2.05E-10 -3.23E-13 9.56E-11
Specification tests
Wald chi-square (df) 2347.396(4) *** | 4836.758(5) *** 4528.146(3) 1305.026 253(5) = 489(6) ***
AR (2) test -1.9166 0.18525 -0.478067 0.371165 -1.09314 -0.08525
AR (2) p-value 0.0553 0.9012 0.6511 0.7105 0.174 1.31326
Hansen J p-value 0.62432 0.34650 0.376397 0.4880 0.3096 0.22098
Hansen C p-value 0.942177 0.129846 0.6899 0.2987 0.5098 0.789653

**p <.05. ***p p<.01

Tuli et al., J 5 J sl sl A 5 ) i GLiSiul @l il s p<. 054 sine (5 siana e i3
303 o collall 038 pra i dale ddiay s Granger < LA ae il 24 il 65355 (2010)
ol aeyy (Al eY) il (5 gl e b paiall Ay guaill <l a8l o a5 4y g8l) (3 gustl
dal¥l 3 Jsall e 5] il iy (Jyshall Jal¥) 3 Jsall el &l 8 ragidy JsY)
(Feng et al., 2015) 4usl )3 ae daill 028 (3835 5 ¢ ypucidll
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& giall o laly A8 gaall) <) a8 d3de -

Goml dga sall J pua¥) ol il 538 G ) (1) 8 ) 8 (M3) il 3 sl il oy
(TSR) dashll Ja¥l & daabud) 2o  Maa) o (g sine Ll L 05 &l Jashall Ja) 3
dad caly Gun (ROA) sl daY) 4 Jpa¥) e il Lo s il Ll oS Ly
Gl ) & S ¢ U i ) ) iy UL 5 (P<L05 4 sinae (5 s i Al 5 B =021
OS5 Al A Y 1k (2B) SN 3l by s (2A) dsine Ao 25a paad 1553 JY)
e S sal dam 366 iy Feng et al, (2015) 4ul )2 ae dagiill o3 (4 jlatiy Al
(Wiles et al., 2012; Dutta et al., 2005; Cacciolatti &lee 2016) JS 4wl 2

Al L S ) JaY) A (5 gnalls g gal) Jgeal) (e B3l il 58 (la (g AT Aali g
ve liy B =012 dad Gl Cun Jishll Ja¥) L paaluall Do Mea) Lo s
Eua (ROA) _pall Ja¥) Al o ol (5 sine ilild (S L P<.01 & sine (5 s
A SIEN i jall iy oy ML P<.05 & sina (5 glse e lldy B =- 018 4ad iy
Bl $Y 1k (3B) (A 3l (i ) s cbas (S5 1 A8 Y Tk (3A) J5Y) ) (imd
(Feng et alj 2015)2...»\).3 4l C._ILLA}S 9% c.qfx;:u.d\ XYY u'a)l.zﬁ} 4\:;.1\;:\\ Osa (J

BT 8 (3 gl A gall Al a3 e 5508l Lgpad ()5S (3 saalls dgas sl
glal bl Jyshall Ja¥) Ao (5 gl dga sall J g el Ao 5 08l Lot oY) 5l duaail)
e day e Jaladig (5 5 aale

S gial) o131 9 (51 geutll) 5 503) B g8 (pa ABaLl Ay geall) f AR Jauw g

@A) s s gl 8 & Feng et al., (2015); Baron & Kenny (1988)daxe as Elusil
Jaisall & alaiall o1l 5 (5 gusill 35100 5 8 L 535 8 438 guctll 0l Hadl) Cadass 513 a0l ) iy

& L ddaada A
1YL il i Ay gul) <ol sl o (A gutll ol Nl i) Leiay (3 el 303 868 O -
‘~’ !.. “ ~!.~~.~ S\

e 23V die Cheal 06 dabiiall Ldtaal) oY) e gl 5l 58 jaball ) G
Ay goatl) clyadl) als lae )

ol 8 ) QLIS (M2) (M3)eadsad gl G (V) b)) Jsia guiasy pai L s sumn i
vie dlldg Jashall g sl Cpla¥) (8 3 gulls dga pal) Jgeal) (o S ok i B (3 sl
sl eP<.05 B =038 P<.05¢ B =032 sine (5 siuse 5 <halna

Jsea¥) G B3] ity sl Jad) (8 3 sudly Bem gl gl oy 0l 58 00 S &)

(ROA(t + Jsinsall 3 J5ua¥) o 3ilally 50l Legi€al juaill JaY) 8 (3 sually Fgn 5l

b .5l JeP<.05 ¢B =-.018 P<.05 ¢ =.0214 i (5 siusa s S alas 2ic &lld 51))

2 e aals il LSy ol Jyshall Ja1 (8 5 sualls g sall J ¥ oLy <l 38 (i 8 )
S YAYY -
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G sudl g sall J ea) (e BaliLY) ) a8 e Uniiaal Lai TSR(t + 1 ~ 3 )Askifiosal) daalisall
4 sina (5 sy Jalae die @lld 5 bl daalsall 2l se  laaly 5aiil) 3 juadll JaI 4
P<.01 8 =.021

ozl ROA(t+ 1) Jitasall (8 J saa¥) o 2ilall e 3y suiil) 350003580 yilaall il S -
Jalas ie el 5 (3 gulls dgan sall Jsua¥) 0l a8l Jyshall 5 jpall (ula¥) Glanal) 8 32T Lonie
3l se Jaal o Gaguall 30 358 bl Ll OIS WSP<.05 B =.0264 sine (5 sl s
B =0.23 & sina 5 sina s Jalaa die @l Lin g Lisina por(t + 1 ~ 3)habiiall daalisdl)
Ay gutl) a8 IR (e Glaa) 5 ) el 3l AT & e s @l 5 P< 05
Y alsha g5yl

)l Chal IS (M3) i) 23 gaill 8 A guacl] ) a8l Jagus g5 e i il (o JaaD 8
Dpall cplal) & ST A gine SOl CilS i (M2) (S8 23 sail) 3 paluall Ll
Sl Ao B =038 B =032kl

Lo 55 IS (e datlosall il se Jlaa) e 5 guiill 55100358 535 o) e A8l il 380 g
o Ml s (P<.05 ¢f =0.23 A sina (5 siua y Jalaa dic) Un sa G gina (IS Ay guatl) <l l)
a3 Aagiill 238 5 Feng et al., (2015)3) )2 e Aagiill o2a (38 55 5 (H4) Il (a il J 58
0o Jashll gaal) 8 dlited) Laaloall 23l s laa) 333 8 G5 suslll 5 ,513) 3 58 datlose A<l
& el e agalaial 38 iy elld STM Taakaiall Lladl 3 )0Y1 5058 o lan¥) la ils Joa
Gl g pla anlis 3 ke dunt in) il iy MAS) e agiaelue s dyshll (sal

(il I Ao A

b A (e pail) o) b sl Glo el o gysaill 500 58 5l Blaiy Lad g
B =.026 Lsina s siuny Jalae dic) dua ey Ay gine ADal) S 28 Ay guil) & Hasl)
Feng et al., 4ul )0 ae il oda (a jlafi g (HS) pueddl (adll J5 o JUll 5 (P<.05
sl 8 dadaiall Ay o Wil 5 4 8 gl 50 G ) i) 028 535 (2015)
Aabaiall (5 sie o 5 jaate Ay g ol 538 Bl 8L il DA (e ald (S8l
oA ey VY daed lada y ai S Gy sull 510l B8 iaie oladl (2) By JSN a s Tyl
dae il sl Hlae Ao Gysull 3503 358 <l ) Jawsiall 8 4l JSEN yudy g g 6 5y
W Aagll Al bl jall ac i A Y1 5yl 8 Galaa) 8 Ty sl S o) 5 A lal)
; Verfoefe & leeflang (2009); Ganeson ¢ JS Sl jal sy ey JCUI LguSay
GlsnY) (8 o) g (LAY 13gd Jaiaall el ()5S 385 (2015) Feng et al., (2005)
o Wl Ll Ll bl Hall 8 LS (Alladdl S el 5 LaLASG) J 90) dadial) 5l (aaa) dasll)
JS (b G gmitl) — Aadaiall JA1 Badxie il sise b al g (Bl o 4id oy (5 gusil) o seda
3B g Gy smiil) 513} Ao 1S ¢ Dl ae Jaal 5l 22y ol Cumy —Marketing everywhereciSe
.(Ganesan et al, 2005) (& sl Sall ) Slatil 138 day
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Marketing Department Power Growth over
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4 paddl Jlee ) day Jals @ gil) Ul & Gy saill 513 358 Gl Al (e 3R 5 Ly
Lpanl 3aly 3 Laadls a8y ¢dyia ) ) i 3o IR Gy seaill 31 58 (8 Ol yurill dua ) aaiit
Lpaal 22l 5y pul) 55100 5 8 Of ) Caaa o LS ¢ LEAY) B 58 IS (5 guil) 5 ,13) 5 8
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Marketing accountability 4 gudll eluall a4y 5 pia
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31 (338 JA1 G gaaal) Jiia Glana sad a2l (g joaal) 4 55 Apaal ) Aaiil) 028
Gasnill 313 (Liae O (e 2SN B ) 5 gty 03 yaall Y el eacail) elans] oty LaS ¢l il Llal)
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DA e bl IS8 o gl ool e @yl 30 3580 oy i) G s -
Sashll JaV) (& 3 omalls dga sall J ) il a8 oy 3 il (5 gina o (5581 il a8
Dashl pald IS8 Cpine 0 gl (05S O (it I ¢ uadll JaY) B Leia B2l
Gsmdls A sall J ) (g 820N 5 Ll S gill 5508 3 3
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Oapall e ety a1 GE Jashal) (aall (8 agn) dilse Maa) dad 83l ) a sady Ul
Gsin abatl Lo Jighally saalll sadll e JS (8 Gsully Bga gl Jpal) 3 L]
sl i Ll (pa oSU 5 48 gl ) 8L jatisal) da 1) Apadl ae el 8 (e lisall

Zlah daadl AuY) oda 20 (S S

technique ~ Marketing analytics (gl 3Llat 4085 aladiul ddall (e 0 5SH 38
dad (e cila il s oA (G A8 apdand Jimay 3 ) sall Ganadd @l )l ) ol JS
Ll 351030 s S alaia W) Qe 58 5 Gy snaill il yiuY) Cuiladl Judadl 2 apa
Llaall ghpanal oy iy Ml deall 3 ALarll agi) )38y gkt (4 gusall oy 15080
Go Y AT ey clgd Jabadall 48 gl 5 seall 5 Al Alal) i) )y Ley 45 gustl
L @lld 5 Lia Slafinl) e ailadl g Ailall il e (3 susill Cilialns 5 ) ya) Jay 55 ul
G sml) 31 Jry Laa 33801 Bleal) 5 (3 gull Jadadd (5 AN eaY) (i g cain )
¥ e Baas oy <l () Janall e (Gucy La 138 5 lad 585 (e 5 ay Uil 5 43l sse S
Marketing finance interface Ja saill 5 (83 guiill (s £lS31Y)

ALiEtinal) il al) g 3 g8Y

3y dalaiall Jaly Ads ol Gl HlaY) o e Baeadll 3510) 348 3 jilxe e Caalll pad)
i Jeliill aay (anall Laguzansy 4 5lia g 5 ,aY) il 0¥ 5 8 5 ylae 2l e ()5S
danb e (3805 tadde il bl Jlaal L5 ¢l 73 sad (padi alainly ella
(& e bl e ) sall JiY) Ganadill (e dakaial) Sai il g 500 JS
Glelia o Au) ol i ol ja) 2iadl e (5S a8 g ASill deliall e Caad) patd
Go e e W By pallad; delia JS aiall us (g Al daluy dpend
L 5l 5 (3 gl 3130 3.8 520 s (S ymall aS) ) e g 58 Calan) Caagy elld 5 cleliall
Cilalaiall Gl Al doay ) e

2l e 5Sy 8 5 ABE da geadl) I3 (L) 3 (3 ) aal e Gl pal
858 Ao AN LAY (ulSail (sae a5 s SV (3l sasl] ae 5 )lie sl 3 6
Jashall s yuall Cpla¥) 8 Aliial) Zua I &5 (e g Ay gaatll ol a5 (3 gutl) 3 )
ce)2Y1 5 (5o guil) 5)13) 558 Gy ABMRD) 8 T g 0aieS Ay paal) ) ol e Cand) el

o) Y ¢ Al Ao 5 ) puia Glla 5 oo o) S 38 il A o o (GELSEYT il s 51T
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Marketing Capabilities as a Mediating Variable in the
Relationship Between Marketing Department Power and
Banks Performance Quantitative Approach

Dr. Mohamed Mahmoud Ibrahim

Abstract:

Marketing departments have been subjected to increasing pressure to prove their
economic viability, especially after financial crises and environmental
pandemics. It is no longer possible to depend on the traditional assumptions that
the marketing activities and efforts will be mechanically transformed into the best
financial results. What further exacerbates this challenge is that marketing may
use attitudinal (brand awareness) or behavioral (brand loyalty), or financial
measures (sales revenue), and it is worth noting that these metrics are not closely
related to each other, as one of them may be seen when measuring marketing
initiatives as successful, while another measure may interpret these initiatives as
a waste of resources. The issue of the power of the marketing department and
marketing capabilities in the context of their impact on the organization’s
performance has received widespread interest and controversy among both
researchers and practitioners, The study presented an experimental view of the
power of the marketing department through the marketing capabilities through a
time series spanning more than six years for a sample of banks listed on the
Egyptian Stock Exchange using a model that corresponds to the marketing
capabilities in the context of tracking the relationship between inputs and outputs.
The results indicated that the power of the marketing department takes significant
importance in forecasting the performance of banks in the short and long terms,
directly or indirectly, through marketing capabilities, as long-term capabilities
could predict returns on future assets in the short term only. As for short-term
capabilities, they could predict total returns for shareholders in the long term and
negatively with the return on assets in the short term.
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