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Brand experience as a mediating variable in the relationship
between Sensory marketing and Intention to revisit

( Applying to customers of fast-food restaurants with brands in Egypt)
Dr. Reham Mohsen Al Sayed and Dr. Raghda Mohsen Al Sayed

Abstract:

The aim of this study is to measure the impact of Sensory Marketing
dimensions (sight, hearing, smell, taste and touch) on Intention to Revisit
when Brand Experience is mediator. It has been relying on a survey list
Single 341-strong in the preliminary data collection necessary for testing
hypotheses for research on Frequent Customers to fast-food restaurants
(under study) in Cairo city during the study period
The study found a positive moral effect of the Sensory Marketing
dimensions (sight, hearing, smell, taste and touch) on Intention to Revisit,
It also found a positive moral impact of the Sensory Marketing
dimensions sight, hearing, smell, taste and touch) on Brand Experience,
and also found a positive moral effect of Brand Experience on Intention to
Revisit, and the results showed that the moral effect of the Sensory
Marketing dimensions (sight, hearing, smell, taste and touch) on the
Intention to Revisit when the Brand Experience is mediator, and The
results also indicate that there is the moral effect of the demographic
characteristics of (gender, age, education level, monthly income level) on
the relationship between the dimensions of Sensory Marketing and Brand
Experience and Intention to Revisit.

Keywords: Sensory Marketing, Brand Experience, Intention to Revisit,
Visual Marketing, Auditory Marketing, Olfactory Marketing, Gustative
Marketing, Tactile Marketing.
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