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The Role of Sensory Marketing Dimensions in Motivating
Impulse Buying of Exclusive Products During Corona Crisis:
Applied to Major Egyptian Retail Stores Customers

Dr. Marwa Saad Mohamed El-Shanawany

Abstract:

This research has endeavored to test the presumed causal
relationships between sensory marketing dimensions and impulse buying
of exclusive products for Egyptian major retail stores, applied to a
sample of 400 customers. The results showed a positive significant effect
of all dimensions of sensory marketing on suggestive impulse buying,
also it showed a positive significant effect of only four dimensions of
sensory marketing on pure impulse buying, which are; gustative, visual,
auditory, and olfactory marketing, respectively, while tactile marketing
has a positive effect on pure impulse buying, but it is not significant, as
well as there is a positive significant effect of four dimensions of sensory
marketing on planned impulse buying, which are; gustative, visual,
auditory, and tactile marketing, respectively, while olfactory marketing
has a positive effect on the planned buying, but it is not significant, and
finally there is a significant effect of only three dimensions of sensory
marketing on the reminder impulse buying, which are respectively
gustative, visual, & auditory while there is a positive effect for both of
olfactory & tactile marketing on reminder impulse buying, but it is not
significant at the level of 0.05.

Key words: Sensory marketing, sensory stimuli, buying behavior,
impulse buying behavior, & exclusive products.
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