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The Mediating Role of Brand Prestige in the Relationship between
Vloggers attributes, brand advocacy and purchase intention: An
applied study on customers of social networking sites
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Abstract

Recently, general people posting vlogs on newly shopped fashion
and cosmetics items are gaining popularity, and Customer opinions have
also increased through vlogs, which has an impact in attracting new
customers. This research aimed to investigate the effect of fashion
vloggers’ attributes on purchase intention and brand advocacy when
mediating brand prestige, Data were collected from (365) customers of
social networking sites Specifically, it was limited to YouTube,
Facebook and Instagram using online survey path analysis technique is
employed to test the research hypotheses using Warp PLS.6.

The research results showed that there are positive significant
effects of fashion vloggers’ attributes (attractiveness, expertise,
trustworthiness) on brand prestige, purchase intention and brand
advocacy. Also, there is a positive significant effect of Brand Prestige on
purchase intention and brand advocacy. Moreover, the findings showed
that brand Prestige mediated the relationship between the fashion
vloggers’ attributes and purchase intention and brand advocacy. Finally,
depending on the findings of the research, a set of recommendations was
proposed that clarify the need to understand vlogging as a form of
marketing mix that fashion stores can use.

Keywords: Vloggers, Attractiveness, Expertise, Trustworthiness, Brand
Prestige, Purchase Intention, brand advocacy.
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