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Branding as a Tool to Control the Quality of Life of Housing
Patterns in Egypt

Abstract

The paper aims to formulate the general concept of city branding and its relation to
quality of life indicators of different housing types, their implementation strategies,
and some evaluation models for their impact on improving housing patterns socially,
economically, environmentally and physically, to contribute to enhancing quality of
life and the image of the city. The paper attempts to monitor the relationship
between housing patterns in Egypt and their economic and cultural determinants,
which is reflected on the architectural and urban character of each category and the
features of urban branding, which vary differently among housing categories. This is
a competitive advantage that makes the place unique through its physical and
intangible features, taking into consideration the needs of users and their
connection to the place to distinguish it from other places. In addition to implications
on the concept of quality of life, which has recently witnessed an increased interest
in its indicators and evaluation methods by international organizations such as the
United Nations Human Development Index, and those interested in the field such as
the Ontario Social Development Council. In addition, the paper aims at reaching an
applied scientific model based on an analysis for experiences and literature on the
relationship between the process of city branding and city identity and image, and
quality of life indicators of housing patterns within the continuous transformations
of the urban, economic and technological aspects of residents and the society as a
dynamic system. Finally, the paper outlines a set of recommendations for the
implementation and development of this relationship.

Key words: City Branding - Quality of life indicators - Housing patterns - Housing
categories in Egypt.



