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Summary:

This study aimed at identifying the impact of marketing deception
practices on consumer attitudes in retail stores in Cairo in relation to the
four marketing mix elements (supply, pricing, promotion, distribution)
and their impact on consumer trends for retail leaders in Cairo. The study
was based on the deductive approach, the inductive approach to the study
of marketing deception and its impact on consumer trends. The
guestionnaire was used as a study tool. A questionnaire was prepared
covering all the variables of the study. The sample was randomly
selected. (55 males - 55 females) 100 questionnaires were retrieved with
90.9% of the total sample size. The questionnaire was valid for analysis
(54 males - 51 females). The new statistical methods in the analysis were
based on the SPSS program. The following results were obtained:
Marketing deception (supply, pricing, promotion, distribution) is not
affected and does not vary by type and age. With a strong adverse
correlation between the variable marketing deception (promotion) and the
variable age, meaning that the older the person the lower the degree of
deception of the store through promotion Marketing deception (supply,
promotion, distribution) is not affected by the educational qualification.
There is a moderate positive correlation between the variable of
marketing deception and the variable of the educational qualification,
meaning that the higher the qualification of the individual, the greater the

degree of deception from the store in pricung., There is a significant

adverse correlation between the marketing deception variable (pricing -
promotion - distribution) and the variable trends in Cairo city, meaning
that the more the marketing deception (pricing - promotion - distribution)
, There is a significant positive correlation between the variable of
marketing deception (supply) and consumer loyalty variable in Cairo,
meaning that the more the marketing deception practices (the supply) the
less the consumer loyalty of the shop.
, Consumer loyalty is not influenced by marketing fraud practices through
distribution.
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Symmetric Measures
Value Asymp. Std. Approx. TP Approx. Sig.

Error®

Ordinal by Ordinal Gamma -.319- .205 -1.512- .131

N of Valid Cases 45

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Error®
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N of Valid Cases 45

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Error®
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N of Valid Cases 45

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Value Asymp. Std. Approx. T° Approx. Sig.
Error®

Ordinal by Ordinal Gamma -.067- .219 -.304~ .761

N of Valid Cases 45

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Value Asymp. Std. Approx. T° Approx. Sig.
Error®
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N of Valid Cases 45

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Error®
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N of Valid Cases 40

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value

Asymp. Std.
Error®

Approx. T°

Approx. Sig.

Ordinal by Ordinal
N of Valid Cases

Gamma

-.721
4o

131

4.060

-.000

a. Not assuming the null hypothesis.

b. Using the asymptotic standard error assuming the null hypothesis.
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Value Asymp. Std. Approx. T°

Error®
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-.457
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Ordinal by Ordinal Gamma .190 2.255 0

N of Valid Cases

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value Asymp. Std. Approx. TP Approx. Sig.
Error®

Ordinal by Ordinal Gamma -.046- .298 -.153- .878

N of Valid Cases 4o

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value Asymp. Std. Approx. TP Approx. Sig.
Error®

Ordinal by Ordinal Gamma .373 .176 -2.049- .040
N of Valid Cases 40

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value Asymp. Std. Approx. T° Approx. Sig.

Error®

Ordinal by Ordinal Gamma -.109- 217 -.496- .620

N of Valid Cases 4o

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures
Value Asymp. Std. Approx. TP Approx. Sig.

Error®

Ordinal by Ordinal Gamma -.363- 179 -1.933- .0

N of Valid Cases 4o

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures
Value Asymp. Std. Approx. T° Approx. Sig.
Error®

Ordinal by Ordinal Gamma -.252~ .185 -1.333- .183

N of Valid Cases 45

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value Asymp. Std. Approx. T? Approx. Sig.

Error®

Ordinal by Ordinal Gamma -.438~- .192 -2.184- .029
N of Valid Cases 45

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value Asymp. Std. Approx. T° Approx. Sig.
Error®

Ordinal by Ordinal Gamma -.391- .179 -2.091- .037
N of Valid Cases 45

a. Not assuming the null hypothesis.

b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value Asymp. Std. Approx. T° Approx. Sig.
Error®

Ordinal by Ordinal Gamma -.348- .163 -2.083- .037
N of Valid Cases 45

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.

g1l e (o Alasie dule dygine ABle 3ay ) el Lila Gulie dad of Laal

Cljlae <yl LS 4l ey 50 B Ay GuSlgidl cilaladl e (ahsil) iy sul

adal) olad bl pSliunall olal Aaga <aala)) LS (aysil) Ay guitl) g1l

hagadll £l clpiie ( Adlas) Ao @) ADle g Aualdl) Ladl o=
SHE) e Ysl) piiag (sl (gl ) ()

AR



Aday SO o8l psitiag (Gapd) Rigudll £1aAd pdie Cp ABad) YV-Y-o

: ,alal

e () isetl) glaadl e Gn 4Bl Aul Ga 4Bl 4l e

alatinly Gllds Lagiy dysine aBle 25ms Al il <jedal 3ya Al Aiaey (lgin) e Vsl
:% o A giea (6 ghua
ALY Aiaay S sl il (Camdl) Augedll g1 e G 4ABal) duld :( VY- ) Jota

Symmetric Measures

Value

Asymp. Std.
Error®

Approx. TP

Approx. Sig.

Ordinal by Ordinal
N of Valid Cases

Gamma

-386
4o

182

-1.981-

.048

a. Not assuming the null hypothesis.

b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value

Asymp. Std.
Error®

Approx. T°

Approx. Sig.

Ordinal by Ordinal
N of Valid Cases

Gamma

.386
4o

182

-1.981-

048

a. Not assuming the null hypothesis.

b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value Asymp. Std. Approx. TP Approx. Sig.
Error®

Ordinal by Ordinal Gamma L6149 Ye -1.981- .0va
N of Valid Cases 4o

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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Symmetric Measures

Value Asymp. Std. Approx. T° Approx. Sig.
Error®

Ordinal by Ordinal Gamma AN 182 -1.981- RAN
N of Valid Cases 4o

a. Not assuming the null hypothesis.
b. Using the asymptotic standard error assuming the null hypothesis.
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