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Abstract The Impact of The Covid-19 Pandemic on 

Spending Priorities within the Egyptian Family: Field Study in 

The City of Greater Cairo

The study seeks to monitor the impact of the economic risks and 

challenges imposed by the COVID-19 pandemic on the changing 

spending priorities Within the Egyptian family. The study also 

attempts to identify the role of disparities between social classes in 

reordering spending priorities within the Egyptian family during the 

COVID-19 pandemic. The Study is based on the descriptive method, 

the comparative approach, the sample social survey method, and the 

way to approach the case as general methods for study. The tools used 

to approach this case study, namely, the questionnaire form, interview 

guide and observation guide were applied on a sample of 300 

breadwinners living in the capital city of Egypt, Cairo. 

 The Study Found: the economic risks and challenges 

associated with the Covied-19 pandemic played a crucial role in 

changing the spending priorities of the three segments of society, 

consumer spending decreased. Spending priorities before the COVID-

19 pandemic and after the pandemic, during the period of coexistence 

with the pandemic, low spending during the pandemic is a Situational 

behavior that Goes away With the causes, represented by: low income, 

presence of the fatal virus, high prices, low working hours, infections 

with the COVID-19. The Study Suggests: the need to diversify 

sources of income, the need to take up employment in the private 

sector, and investment in small and medium-sized enterprises as well 

as the importance of sustaining the individual and family economy 

towards saving, and then investment. 

Keywords: Spending Priorities. Family. COVID-19 Pandemic.
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