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E-marketing of University Services at Harvard University and 
the Possibility to Benefit from it in Egypt 

Abstract: 

E-marketing of university services is the kick-start phase for 
increasing the university’s productive capacity,innovating modern 
and diverse methods of promoting its activities and services,and 
obtaining additional sources of funding. The current paper aims to 
identify Harvard University’s experience in the field of e-marketing of 
university services, in order to benefit from it in the e-marketing of 
university services in Egyptian universities, by analyzing the 
experience, monitoring the most significant efforts and attempts for 
e-marketing of university services in Egyptian universities. Hence, a 
group of findings were reached, including (e-marketing is not limited 
to responding to the requirements and desires of the beneficiaries, 
but also requires the potentialto achieve interaction with them and 
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e-marketing does not replace traditional marketing, but rather adds 
the application of marketing activities via online channels). 
Moreover, e-marketing has become a necessity for success and 
even distinguishes today's institutions, including universities, and it 
has become imperative to include this marketing model in the 
activities and operations of universities. Furthermore, this papers 
reached a range of recommendations, namely; activating the e-
marketing of university services in Egyptian universities, most 
notably of which is updating the Egyptian universities' websites; so 
that it includes the data required by the target groups, designing 
virtual libraries that include a large number of modern books, which 
makes it easier for the researcher to obtain scientific references at 
any time, creating digital evidence with research titles and abstracts 
that have been adopted in colleges and research centers and 
publishing them on the website of each university for easy 
exchange and marketing of them, as well as preparing a marketing 
strategy for marketing university's services and products online, 
identifying  the training needs of university staff in the field of e-
marketing for university services and training them on such subject. 

Key words: E-marketing-University Services-Harvard University  
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