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Abstract

This research discusses the possible differences in the use of dramatic
plots, whether by using the Freytag model and the story series model, in
television ads to convey the idea of advertising, through the study and
analysis of two models of advertisements representing both types of
dramatic models, which were shown in the month of Ramadan 2019.
This is through analyzing the elements of advertising drama - plot,
characters and narration - and the results show the high performance of
the ads that used those plots.

Key words: Dramatic plots, Freytag model, Story series model,
Advertising Idea, Plot, Characters, Narration
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Sample Structure

» Sample Size: 200

» Cender: 51% Females, 49% Males

* Socio-economic Class: 209 AR, 38% C1, 43% C2
* Age Group: 55% 24-35 YO, 45% 36-45 YO

» Location: Cairo Only
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