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Research summary

As a result of the digital resolution taking place in the world .Digital marketing is spreading and
becoming a threat to traditional sales of commercial goods. And many major international
trading companies have tended to use the latest advanced commercial technologies to keep place
with development and maintain competitiveness, This has led to a new relationship between it and
the shopper, as it has created a mutual effect between internal architecture and digital marketing
techniques, starting from the shopper after and passing through technical services for sales and
purchases to the design process itself that was affected by modern technologies such as
nanotechnology and smart materials and advanced raw materials, became the architecture
designer possesses advanced tools and implementation techniques constantly changing, We find
that the merger between the tools of the designer and the shopping methods has become broader
and more intertwined, both of which affect the other, as virtual reality and augmented reality
technologies have created another revolution in the field of interior architecture design, and the
birth of new terms for virtual design tools, which have created a special formative language and
narration. It allowed the designer to break free from the limitations of traditional ideas to suit the

ideas of the new world, which is concerned with future digital interaction.

Research problem :

Challenges facing the interior architecture designer for commercial projects in light of the

development of the concept of digital marketing linked to technological progress.

The goal of the research:

Shed light on the modern trends of digital marketing thought and the extent of the mutual

influence between it and the design of interior architecture for commercial projects.

Key words:
The Digital revolution — interior architecture design — digital design — virtual reality.
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