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Abstract
Based on the increasing interest of tourist hotels in technological
technologies, and the prominent interest of customers in advanced
technologies, this study came to identify the impact of hidden
marketing on customer loyalty in light of marketing ethics. This
study aimed to study and test the relationship between the
dimensions of hidden marketing and each of customer loyalty and
marketing ethics - a study and test the relationship between the
dimensions of marketing ethics and customer loyalty - a mediation
test for changing marketing ethics as a mediating variable in the
relationship between hidden marketing as an independent variable
and customer loyalty as a dependent variable from the point of view
of Clients of tourist hotels in Matrouh. The study found a positive
and significant correlation between hidden marketing with its
dimensions (viral marketing - marketing deception - branding -
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celebrity marketing) and customer loyalty with its dimensions
(behavioral loyalty - directional loyalty - cognitive loyalty). Each
dimension of marketing ethics, represented in (customer service -
social responsibility - consumer protection) - the existence of a
positive moral relationship between the dimensions of marketing
ethics, represented in (customer service - social responsibility -
consumer protection) and customer loyalty - the presence of a
significant effect relationship Marketing ethics as an aggregate in the
direct relationship between hidden marketing as an independent
variable and customer loyalty as a dependent variable.

Keywords: Stealth Marketing, Viral Marketing, Celebrity
Marketing, Marketing Deception, Customer Loyalty, Behavioral
Loyalty, Directional Loyalty, Marketing Ethics, Social
Responsibility, Consumer Protection.
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