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Abstract :

The current research aims to find out the extent of a moral
correlation and influence between the dimensions of social media
celebrities represented in (Celebrities Credibility - Celebrities
Attractiveness - Celebrities Experience) and the purchase
intention women's products through Facebook and YouTube
applications from the viewpoint of the study sample. The
community of this research is represented in all customers of
women product companies through Facebook - YouTube
applications, and the sample size that the researcher used in this
study amounted to 385 individuals. In compiling the field study
data from its primary sources, the researcher relied on a survey
list directed to the research sample, which will be divided into
two main parts: the first reluates to the dimensions of social
media celebrities and the second to the purchase structure of
products, and the list relied on the five-dimensional Likert scale
to measure each of the sub-dimensions Of the study variables.
The results of the study resulted in a strong positive significant
correlation between the independent variable (social media
celebrities) and the dependent variable (purchase intention),
where the value of the correlation coefficient reached (0.721),
which is a statistically significant value at a significant level
(0.01). There was also a statistically significant effect of the
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social media celebrities' dimensions (celebrity credibility,
celebrity attractiveness, celebrity experience) on the dependent
variable (purchase intention). ”Where there is a significant effect
of the dimensions (Celebrities Credibility, Celebrities
Attractiveness) and the dimension (celebrity experience) has
been excluded. As there is no significant effect on the dependent
variable (purchase intention).
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