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Abstract:

The researcher attempts to merge Target cost with Kaizen
and value based pricing to strengthen the Customer Perceived
Value, determining the customers’ needs and requirements,
attempting to reduce the cost to reach a target cost that meets the
Customer’s expectations and represents a real value that
guarantees a unique performance of the product in marketplace.
Results of the study showed that through complementing cost
target with Kaizen target cost could be accomplished, thus
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determining a competitive price that satisfies the customer, meets
his needs and reinforces the customer’s perceived value which in
turn increases the product’s sale, and the organization’s
performance and enhances strategic performance. Also, merging
techniques and accounting and management theories and styles
supports the development of both of them which is reflected in
the practical performance. The study recommends heading
towards more studies in the field of maximizing customer’s
value.
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