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The impact of Advertising on Sustainable
Consumer Behavior

Dr. Eman Ismail Anwar
Lecturer in Economics & Public finance Department
Faculty of law- Helwan University

Abstract

Advertising plays an important role in our daily life. It mainly
determines the image and way of life and it has an impact on our
thinking as well as on the attitude towards ourselves and the world
around us.

Advertising is impersonal communication of information about
products, services, or ideas through the various methods, and it is
usually paid by identified sponsors.

Advertising contributes to wider economic development
through its ability to sustain competitiveness. Advertising provide
consumers with information on products and services, and it also
helps to increase their choice of goods and services.

Sustainable advertising helps in spreading information and
knowledge to the consumers especially who are unaware of
sustainable products. it helps Consumers to have a positive attitude
towards purchasing sustainable products.

Key words: Meaning of Advertising, consumer behavior,

Determinants of consumption, sustainable consumer behavior,
sustainable Advertising, Globalization of consumption
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(29D Features, Sustainability Concepts, Sustainable Consumption,
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114 Report of the World Commission on Environment and Development: Our
Common Future, Brundtland 1987, p 16

Humanity has the ability to make development sustainable to ensure that it
meets the needs of the present without compromising the ability of future
generations to meet their own needs,

oo b Laasdl Loty dlgind) Aleal Lgansil) saaidl adY) foole sanid) eyl 1)
Aua YooY 1349

(1% What is Sustainable Consumption and Production?
https://www.oneplanetnetwork.org/about/what-Sustainable-Consumption-
Production
(17 john sabapath,"sustainable consumption & production”, university of
Cambridge, 2007, p 7
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(**'y CDP,"Ensure sustainable consumption and production patterns”, available
on: https://www.cdp.net/

122) United Nations, AGENDA 21, United Nations Conference on Environment
& Development Rio de Janerio, Brazil, 3 to 14 June 1992, p18
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(***)  Tangguh  Okta  Wibowo,"GREEN = MARKETING  AND
REPRESENTATION OF THE OTHER?”, Profetik Jurnal Komunikasi 10(2):5,
2017

(***) Sandra Eklund & others,"The Impact of Sustainable Advertising and its
Relationship to Consumer Brand Loyalty”, 2020.
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(37 see: -What is Sustainable Consumption and Production?

https://www.oneplanetnetwork.org/about/what-Sustainable-Consumption-
Production&
-https://www.un.org/sustainabledevelopment/ar/sustainable-consumption-
production/&

-Des Gasper & others,"The Framing of Sustainable Consumption and
Production in SDG 12",Global Policy Volume 10. Supplement 1. January 2019.
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