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Abstract

Facebook (FB) has become a powerful tool for analyzing the social behavior of users when they
interact online with others in their established network. By using FB, users can publish their personal
content, share their own emotions related to their own personal life events and provide their social
support using different FB functions provided by its platform. The current study conducted to
investigate how do people use the FB functions: “reactions”, “comment” and “share” to socially
support people who share various valence (positive, negative) and emotional intensity (high positive,
low positive, high negative, low negative) posts in response to their life events. This was achieved by
presenting a questionnaire to 477 Egyptian students to reveal their preferable FB functions (i.e.,
reactions, comment and share) when they intend to provide their social support to the person who
shares various emotional posts on his timeline (i.e., getting married or engaged, academic or work
achievement, death of close family member, major personal illness or injury). The current study
findings revealed that the social support on FB influenced by emotional valence of shared posts, as
negative posts received more social support compared with shared positive posts. Moreover, the higher
positive and negative posts received more social support compared with both low positive and
negative posts respectively. Finally, participants preferred using “comment” function compared with
“reactions” and “share” functions when they intend to support people who share their emotional posts
in response to their major life events.
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Introduction

A friend of the current work’s author posted on his Facebook (FB) timeline about the loss of his father.
The post was in a black colored image with text overlaid on it. The text revealed some grief sorrow
words and he ended this post by showing information about the date and the time of his father’s
funeral. After a while, i have checked the post and found that many people who are in his social
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network were engaged and provided different kinds of support, some of them shared this post on their
timeline, others left some comments enclosed with sorrow words and provided their help, while others
just hit the button of reaction (e.g., lightweight like, sad, surprise). If we consider this emotional post
as a stimulus that expresses particular feeling toward a certain life event, we will observe that the way
people choose to provide their support are vary. Observing these different sorts of support behaviors
on FB made me realize how important the topic of social support behavior on social media is to the
field of social psychology.

Emotions are central to any interpersonal communication in that another person’s show of emotion
usually triggers a certain behavior from us. In that sense, individuals have an essential need to share
their feelings in response to a certain life event, in one direction, and to receive feedback from the
number of people or possible support providers in their environment, in the other direction (Rime,
2009). Many studies have demonstrated that receiving social support from others gives meaning to
individuals’ lives by motivating them to give in return, to feel obligated, and to be attached to their
social ties (Rook, 1990). In accord to attachment theory, it is in our nature, as newborns, to use
emotions to communicate and to create social bonds with our primary caretaker (Planlap, Fitness &
Fehr, 2006). These social bonds are enhanced through a behavior known as social sharing of emotions
because the social support we receive from individuals who are in our social network (e.g. friends,
neighbors and family) increases our sense of closeness and improve our level of fulfillment of our own
interpersonal relationships (Cohen & Wills, 1985; Diener et al., 1999; Williams, Ware & Donald,
1981). Sharing victories and success amplifies joy (Langston, 1994) and showing frustrations can help
us cope (Pennebaker & Chung, 2007).

Social sharing of emotions and social support

The prior works have mostly defined the offline social sharing of emotion as verbal expression in a
shared language of an emotion or a feeling —usually after the emotional episode— to others by the
person who experienced it (Zech, Rimé, & Nils, 2004; Rimé, 2009). Available literature of offline
interpersonal communication seems to support that social sharing of emotion by individual may trigger
strong feelings in the recipient, and recipients often respond with behavior showing some sort of
supportiveness such as empathy (Christophe & Rime, 1997). With regard to the association between
emotion and social sharing, existing research claims that there are a set of parameters that influence
the social sharing of emotion from the perspective of the person who shares the emotions with
recipient such as latency defined as the period of time that people take to start expressing their feeling
after the emotional episode they experienced, recurrence defined as the number of time talking about
the same emotional episode, target or to whom did person express his feeling— it might be support if
the recipient is in close relationship with him or awkwardness if the person is in distant relationship
with him, type of emotion the person shares which reflects that emotional episode (e.g., sad, happy,
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worry) (Rimé, 2009; Singh-Manoux & Finkenauer, 2001). On the other hand, social support can be
broadly defined as the experience of being valued, respected, cared about, sympathized and loved by
individuals who are present in one’s social network (Gurung, 2006). It occurs through an interactive
process and can be related to altruism— a sense of obligation, and the perception of reciprocity
(Schwarzer & Leppin, 1991). The social support could be characterized by the source, which
determines from whom individual receives the support, and the type of behavior support provider can
take. Social support seems to come from different sources in which individual is affiliated with such as
family, friends or any other social groups. With regard to the social support behaviors, a growing body
of literature has stated that the most frequently social support actions fall into three categories:
emotional, informational, and instrumental support or assistance (House & Kahn, 1985). Emotional
support (e.g., give encouragement) refers to demonstrations of love, caring, esteem and sympathy.
Informational assistance is providing some sort of facts or advice; this type of support can also include
the feedback about the person’s interpretation of any given situation and guidance regarding possible
courses of action (Cohen & McKay, 1984). Instrumental support (e.g., assist with a problem) is
offering or supplying behavioral or material assistance with practical tasks. Although these actions are
varied, we argue that they may indicate how strength the social support is for both the person who
provides the support and the person who receives it. Thus, providing emotional support by showing
love and care may reflect lower level of social support compared with providing informational
assistance by providing guidance and advice, and this last may reflect lower level of support compared
with instrumental support by offering material assistance which enclosed the previous two actions (Lin
& Westcott, 1991).

Social support refers to the experience being valued, respected, cared about, and loved by others who
are present in one’s life (Gurung, 2006).

As per the aforementioned literature of social sharing and social support relationship, we conclude that
it is almost always complex two-ways processes, with people who share their emotion verbally
through the face-to-face channel and receiving one or more social support actions in return from the
people who are encircled in their social network. As results, the investigation of this relationships
requires a conceptual framework that includes activities of the social sharing recipient (i.e. the one
who shares his feelings about emotional episode) and the social support provider (i.e. the one who
provide social support action(s))—although these two common terms are misleading since social
sharing and social support relationship is usually a mutual interactive process. We use these two terms
in the current work for analytic purposes only. In the current work we assume that participants are the
ones who provide one of various support actions (providers) for those who enclosed in their social
network and share their emotions (recipients) with them. Moreover, most of previous work on social
support and social sharing of emotions have been limited to face-to-face or offline communication
(Rimé, 2009), and most of the conclusions reached by this work were based on examining the overall
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offline social support received from one or multiple sources, and the type of support behavior received
by these sources (Winemiller et al., 1993), and often did not investigate the relationship between
valence and emotion intensity of shared emotion in response to life event with the type of received
social support behavior.

With pervasive adoption of online Social Networking Sites (SNSs), people are increasingly sharing
their emotions in response to their life events with large and diverse groups, including tweets on
Twitter and status updates as well as posts on others’ timelines on (FB) channels. As result, a growing
body of research is investigating the emotional expression, sharing and supportive responses on these
sites, and other computer-mediated communication (Bazarova et al., 2015). Research in the area of
online social support has demonstrated that perceived support in SNSs or in any online communities
has been found to be liked to improve self-efficacy and well-being (Fox & Jones, 2009; Munson et al.,
2010).

Given that social interactions increasingly take place online, the impact of online social support on
individual’s well-being and the influence of valence and emotional intensity on social support is still
not widely understood, the present work examines the influence of valence and emotional intensity of
shared posts on the type of social support behavior, an important question is what is the influence of
valence and emotional intensity of share post on the online social support behavior?

Social Networking Sites (SNSs)

SNSs have become powerful and influential tools for communication (Guerrero-Solé, 2018) and they
have radically changed the way people interact and communicate. Since their inception, they have
attracted millions of users all over the world and many of whom have integrated these sites into their
daily practices. SNSs are virtual communities that enable users to connect and interact with others on a
particular subject and share information, resources, knowledge and experiences (Chung, Nam & Koo,
2016; Murray & Waller, 2007). SNSs allow users not only meet their needs for communication but
also other needs such as entertainment, socialization, liking and being liked by others (Bilgin & Tas,
2018). SNSs allow users to share, post, and discuss interests with similarly interested users regardless
of the time and the distance constraints (Jansen et al., 2009), eventually expanding users’ social circles
and increasing the frequency of interpersonal contacts (Luo & Zhong, 2015). Through SNSs, people
can create a public or semi-public profile, publish their own content, establish permanent connections
with other users with whom they share a connection, spread others’ content, or express their attitudes
toward messages using the like-type functions provided by the platforms. This interactive behavior is
traceable (Peng et al., 2016). Therefore, scholars can analyze not only people’s activity online but also
users’ in-network behavior in terms of spreading content and establishing discussions with other users
by mentioning and replying (Boyd, Golder, & Lotan, 2010). What makes social network sites unique
is not that they allow individuals to meet strangers, but rather that they enable users to articulate and
make visible their social networks. Motivations for sharing on SNSs are diverse (Bazarova et al.,
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2015); one possible motivation that has so far received limited consideration is that SNSs are good
tools for interpersonal emotion regulation, allowing people to reach both broad and targeted audiences
depending on their needs around a particular emotional experience. SNSs are increasingly attracting
the attention of academic and industry researchers. Scholars from disparate fields have examined
SNSs in order to understand the practices, implications, culture, and meaning of the sites, as well as
users' engagement with them (Haythornthwaite, 2005). Among all these sites, FB has become the most
relevant sites to social scientists.

Facebook as a leading social media platform

Since its creation in February 2004, FB has become a spectacular success by creating a massive new
domain in which millions of social interactions are played out every day. Park, Kee & Valenzuela
(2009) stated four reasons for using Facebook: socializing, entertainment, self-status seeking, and
information seeking. Park & Lee (2014) found that entertainment, relationship maintenance, self-
expression, and communication are main reasons for using FB. Park et al., (2014) also states that
entertainment motivation is the greatest. Nadkarni & Hofmann in (2012) proposed that FB use derived
from to two basic social needs: (1) the need to belong and

2) the need for self-presentation.

In the area of online social support, early studies investigated the ways in which supportive
communication evolved in online environments, particularly in comparison with face-to-face contexts
(Baym, 1998). In 2016, Burke & Develin revealed that FB users provide social support actions similar
to those in offline communication as hearing about a friend’s troubles on FB causes friends to reply
with more emotional and supportive online behaviors. In accord with posts with positive feelings, their
findings revealed that positive posts receive more likes, and their comments have more positive
language. In addition, their findings demonstrated that people share greater amount of both positive
and negative emotions when their friends’ networks are smaller and denser. However, this work has
tended to focus on the emotion valence of shared posts but neglected the influence of emotional
intensity on online social support. Inconsistently with the previous work, Yu & John-Baptiste (2016)
showed that most their participants choose to interact with friends or family members in real world to
disclose their emotions but not to use SNSs, especially when negative emotions were concerned. They
found that participants also reported little benefit to express negative emotions on SNSs in comparison
to speaking to friends or family members. Moreover, people also posted significantly more positive
than negative information on SNSs. Other previous works investigated that FB use was positively
associated with nonmaterial forms of social support such as provision of information, advice, and
companionship (Sessions, 2012). Bazarova et al., (2015) investigate how social media properties
influences how people share emotions in FB, and their satisfaction after doing so. They demonstrated
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that people’s overall satisfaction after sharing emotions in network visible channels is strongly tied to
their reply satisfaction. DeAndrea et al., (2012) suggested that social media can be designed and used
to enhance individuals’ perception of available social support and support networks. Other scholars in
the field of social psychology tried to investigate the role of FB use in obtaining social support. In
(2104), Kim examined the supportive interactions on FB to understand the role of social media use in
obtaining social support and promoting psychological well-being. The study argued a direct
relationship between FB use and social support reception. The study results revealed that FB use was
the strongest predictor of social support reception, even stronger than the number of strong ties,
although its link to life satisfaction was not significant.

To sum up, available empirical studies abundantly investigate the fact that when people experience a
FB’s post whatever the valence of emotion involved from a person in their online social network, what
are the types of their online social support behavior they provide. In addition, the previous work in this
area leaves several open questions. One of them, how target people (social support providers) respond
to valence emotional posts on FB? Does online social sharing behavior for different emotional valence
elicits different forms of online social support behavior? Does the emotional intensity of posts elicit
different forms of online social support behavior? We argue that “reactions” button on the FB is
similar to emotional support in face-to-face communication as it demonstrates love, caring and
sympathy, we argue that giving any sort of reactions about the shared emotion post indicates low level
of online social support as one click is enough for any kind of reactions. The “comment” button on FB
needs additional action by writing text showing advice, emotional support or provide information, we
argue that comment on FB is similar to informational support in face-to-face communication which
indicates a higher level of online social support behavior than reactions. Finally, “share” button on FB
indicates higher level than “comment” because when commenting on any given post, the post appears
on one’s timeline. On the other hand, sharing a post, the post not only appears on one’s timeline but
also goes to one’s profile page. This indicates a higher level of online social support behavior. We
argue that sharing a post whatever the emotion involved in is similar to instrumental social support
which is offering a kind of behavioral or material assistant to the one who shares his emotion. These
arguments are based on the literature that investigate the psychological differences between
“reactions”, “comment” and ‘“share” on FB (Kim & Yang, 2017). Therefore, the purpose of current
study is two-fold. First, this study determines how FB users provide social support when they
experienced positive and negative emotional posts in response with major life events. Second, the
study investigates the influence of emotional intensity (high positive, low positive, high negative, low
negative) of shared posts in response of major life events on the received social support. The current
research questions took the following form: What is the form and the level of online social support
behavior (e.g. reactions, comment and share) provided by users when they experience different kind of
shared emotion posts (positive, negative) about their life events? The current study’s question led to
ask another question that take the following form: are these online support behaviors change according
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to the emotional intensity of shared emotion posts (high positive, low positive, high negative, low
negative) by people on their social network?

Hypothesis have been formulated in the study:

Hypothesis 1: online social support behaviors on FB influenced by the valence shared posts
(positive, negative) in response to major life events.

Hypothesis 2: social support behaviors on FB influenced by emotional intensity of shared posts
(high positive, low positive, high negative, low negative) in response to major life events.

The current study is significant because the methodology and findings provide a framework on future
work in online social support behavior adding to a new and emerging field in social psychology.

Method

Participants

An initial sample of 477 graduate and undergraduate students (across 4 years) in the faculty of
business administration, economic and political sciences at the British University in Egypt (BUE)
started an anonymous questionnaire. Participants were recruited via school campus announcement to
participate volunteering. All participants were Internet users and they were active Facebook users for
at least three years. No incentives or compensation for participants was provided. The participants’
mean age 20.22 years (SD = 1.68) ranged from (18 to 25), 344 males (72.12 %) with mean age 20.22
(SD = 1.68) and 133 females (27.88%) with mean age 20.21 (SD = 1.35). The demographic features
for the current work’s sample is shown in Table. 1.

Table. 1 Demographic features of sample (N = 477)

Demographic features

1% Year 2" Year 3" Year 4" Year Graduate
(N =199) (N=91) (N =141) (N =25) (N=21)
N % N % N % N % N %
Gender
- Male 122 6131 79 86.81 112 79.43 14 56.00 17 80.95
- Female 77 3869 12 1319 29 20.57 11 44.00 4 19.05
Occupation
- Student 199 100 91 100 141 100 25 100 21 100
- Employee 0 0 0 0 0 0 0 0 18 85.71
- Unemployed 199 100 91 100 141 100 25 100 3 14.29
Marital Status
- Married 0 0 0 0 0 0 0 0 9  42.86
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- Unmarried 199 100 91 100 141 100 25 100 12 57.14
- Divorced 0 0 0 0 0 0 0 0 0 0
Active FB user (years)

-(3to5) 49 2462 56 6154 87 61.70 10 40.00 3 14.29
- (510 10) 114 5729 30 3297 45 31.91 8 32.00 5 23.81
- (>10) 36 18.09 5 5.49 9 6.38 7 23.00 13 61.90
Design

Materials

We assume that recipients are the people who share the emotional post on FB with the participants
who are provide social support actions to them. As there are many life events recipients want to share
his/her positive and negative feeling with others in his/her online social network and given the
assumption that life events are not uniform in their emotional effects across people (Malhotra &
Mehta, 2008). We have designed a rating scale includes two categories of major positive life events
(getting married or engaged, academic or work achievement) and two categories of major negative
life-events (death of close family member, major personal illness or injury). Each category comprises
of 4 proposed post items. The total number of post items are 16. The main aim of rating scale is to
evaluate which positive and negative category of life event rated as high positive or high negative, and
which category rated as low positive or low negative. For each post item in each category, participant
should rate it as it makes him feel happy or unhappy. For each negative life event items, participant
should rate each post item based on valence scale as it makes him feel unhappy by using 3-point rating
scale [1 = low, 3 = moderate, 5 = high. The same rating scale applied for positive post items as each
participant should rate each item as it makes him feel happy using 3-points scale [1 = low, 3 =
moderate, 5 = high]. We handed the list to 30 undergraduate business school students at the British
University in Egypt (BUE) in one session, all participants were in the second year with 17 males
(57%) and 13 females (43%). Their ages ranged from 17 to 18 years (M = 17.30, SD = 0.65). The
rating scale for each item presented in Table. 2. The rating comparison results of positive life events
indicate that “getting married or engaged” was positively higher (M = 3.83, SD = 1.35) than “academic
or work achievement” (M = 2.66, SD = 1.31), t(29) = 3.96, p < 0.01. The rating comparison results of
negative life events indicate that “death of close family member” is negatively higher (M = 4.67, SD =
0.68) than “major personal illness or injury” (M = 2.70, SD = 1.44), t(29) = 6.61, p < 0.01. Based on
the previous results, we assume in the current work’s questionnaire that each recipient shares 8 public
positive [high positive, low positive] post items and 8 public negative [high negative, low negative]
post items on his timeline. participants were incorporated within each kind of online social support
actions on FB (reactions, comment and share). Thus, each individual item in the current work’s scale
referred to one recipient shares his emotion in response to one of his life events, and our participant
should indicate one kind of online social supportive actions (reactions, comment, share).
Consequently, the questionnaire includes 16 post items that cover two emotional valenced (positive,
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negative) about 4 life events categories (getting married or engaged, academic or work achievement,
death of close family member, major personal illness or injury). We used 5-point scale [1 = Never, 2 =
Seldom, 3 = Sometimes, 4 = Often, 5 = Almost always] for each online support actions (reactions,
comment, share) to indicate how frequently the participant interact with each post item. Since all
participants were Arabic/English bilinguals, the scale was presented in two languages, and the
participant was free to respond with whatever language he would prefer.

Table. 2 Mean (SD) for valence and Mean (SD) for arousal for all items used in the current study’s
questionnaire (N = 30)

Mean Valence
Category items (SD)
1- Getting married or engaged

el U g ) i 3.91 (1.31)
- “My wedding will be next week”

R EE| [ POEN [ 135 SEQICHEN WO LIPS T X[ VRN 3.89 (1.37)
-“Thanks god, my engagement will be next Friday”

Masldl) Guaeddl Cudl & S S e a g e JSI 3.74 (1.34)
-“All of you are invited, my wedding will take place at my home next Thursday”

ela )l s 4y 8 - 3.77 (1.37)

-“My engagement will be next Saturday”

2- Academic or work achievement

NG 2.66 (1.43)
- “I’ve been graduated”

" SHseal sl Jadll AW s p Jsi"- 2.68 (1.02)
- “The first day at my work, pray for me”

RREI P JUI: 3 [ RV L 2.59 (1.35)
- “I’ve been promoted in my company”

"Ll 8 g e nde Cuy IS L - 2.71 (145)

- “Say Congratulations! I’ve just became a project manager”

3- Death of close family member

" el gall g ) dea ) ) B 5 4.91 (0.68)
- “My beloved father passed away”

S edall 33 it 5 3lad) 83 AT dl dea ) s 4.11 (0.78)
- “My brother passed away; the funeral will be held after Alduhor’s prayer”

S ela Y a g a5 sl AR al ) Aas ) ) i 3 4.95 (0.67)
- “My mother passed away today; the funeral will be held this Wednesday”

Sl s g 8l s aSal Vg 0 3l Jly 4.70 (0.57)

- “It is with our deepest sorrow that we inform you of the death of our beloved wife”
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4- Major personal illness or injury

Al ) deaadl an) a Jesa eleal oS sa it 2.90 (1.51)
- “Pray for me, I am having my surgery next Friday”

"l sy A el Bola e 65 JS el aeal)” 2.60 (1.49)
- “Thanks god, for everything, I had a car accident yesterday, my leg was broken”

"y 3 Alee lae (Jud oL Lo g &l 8" 2.70 (1.40)
- “Thanks god, my appendix has been removed”

" il (e z A A" 2.59 (1.35)

- “Just left the hospital right now”

Procedure

We announced via school campus to participate volunteering in our study. We designed 5 sessions in
14 days long according to the available free times in students’ schedules. In each session, participants
received a sheet contains all 16 items. Instructions were started by giving appreciation for participating
in the current study, then we introduced the main aim of the study. Participants were asked through our
designed questionnaire to read each post item carefully, then he/she will find three possible FB
functions (reactions, comment, share). Participants were asked to response to each FB function by
selecting one option in 5-point scale from “Never”, it means that “I am not frequently using this
function” to “Almost always”, it means “I frequently use this function”.

Results

Mean online social support actions on FB (reactions, comment, share) were calculated for the shared
four types of valenced posts (high positive, low positive, high negative, low negative) about four
different life events. The effect of emotion valence degree and online social sharing actions was
analyzed using 4 (emotion valence degree) X 3 (online social sharing actions) within-participants
ANOVA:s. Significant effects were investigated using T-test. Where sphericity was violated as p <
0.05 and Greenhouse-Geisser > 0.75. Significant effects were investigated using T-test. The means and
standard deviation of online social support actions on FB are given in Table 3. Hence, we calculated
the average between the high positive and low positive to get the mean of positive posts, and we
calculated the average between the high negative and low negative to get the mean of negative posts.

Table 3. Means (SD) of social support actions on FB for positive and negative posts

Reactions Comment Share Total

Total Positive 2.75 (0.68) 2.79 (0.71) 1.77 (0.46) 2.44 (0.78)
Total Negative 1.75 (0.47) 3.77 (0.66) 2.21 (0.68) 2.58 (1.06)
Separate valence

High Positive 2.50 (1.12) 3.55 (1.12) 2.06 (0.80) 2.70 (1.20)

Low Positive 3.01(0.82) 2.03(0.83) 1.48 (0.50) 2.17 (0.97)

High Negative 1.73(0.81) 4.16 (0.84) 2.90 (1.38) 2.93 (1.44)

Low Negative 1.49 (0.50) 3.65(1.12) 1.96 (0.83) 2.36 (1.26)
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The ANOVA conducted on how participants provide their online social support on FB revealed that
there is a significant interaction between the emotion valence of posts (high positive, low positive,
high negative, low negative) and the online support actions (reactions, comment, share), F(3, 2) =
373.97, p < 0.01. The result indicates that the online actions taken by participants to provide their
social support through FB was affected by the valence and emotional intensity of posts shared by
recipients when they experienced different kind of life events. The plot for the interaction between the
online social support FB functions and emotional intensity of shared posts by recipients presented in
Figure 1.
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Emotion Valence for Different 4 Life Events
Figure 1. Interaction plot for valence emotional intensity and FB functions

The main effect of emotion valence for different kind of life events was significant F(3, 476) = 194.91
, p < 0.01, such that the high negative posts (death of close family member) (M = 2.93, SD = 1.44)
received more social support on FB than the high positive post (getting marriage or engaged) (M =
2.70, SD = 1.20) and it received more social support than the low negative post (major personal illness
or injury) (M = 2.36, SD = 1.26), and received more social support than the low positive post
(academic or word achievement) (M = 2.17, SD = 0.97) independent of the social support actions
provided by participants on FB. The ANOVA results reveled that the main effect of social support
actions on FB provided by participant was significant independent of emotion valence degree (high
positive, low positive, high negative, low negative) shared by recipient about the four life events, such
that participant preferred using comment (M = 3.35, SD = 1.27) more than reactions (M = 2.18, SD =
1.04) and that last is more preferable than using share (M = 2.10, SD = 1.06) when they provide their
support to their recipient.
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Discussion

the main aim of the current study is to investigate the influence of emotions shared about different life
event posts with different emotional valence (high positive, low positive, high negative, low negative)
on the social supportive behaviors on FB. This was achieved by presenting a questionnaire to 477
students contains 16 different emotional valenced posts about 4 different major life events (getting
married or engaged, academic or work achievement, death of close family member, major personal
illness or injury).

Our first hypothesis was that online social support behaviors on FB influenced by the valence of
emotional posts (positive, negative) that were shared by people on their FB’s social network. We
expected participants responded differently by providing different level of social support using
different FB functions (reactions, comment, share) when they experienced positive and negative posts.
The current work results validated our hypothesis, by showing that total negative posts where their
content were about (death of close family member, major personal illness or injury) received more
online social support compared with total positive posts where their content were about (getting
marriage or engaged, academic or word achievement) independent of the FB functions (reactions,
comment, share) that participants preferred to use. Consistent with the assumption of sharing theory
applied on the face-to-face communication, as hearing about person’s trouble causes others to provide
different kinds of social support (Rimé, 2009), the results of the current study revealed that online
social support on FB provided the same opportunity for social support as face-to-face communication
does when participants experienced negative posts from ones who were in their FB’s social network
(Indian & Grieve, 2013; Kim, 2014). Given that FB as one of social media platforms allows
individuals to stay connected to a wider range of online social network, FB can be a strongest
predictor of social support reception.

The findings provoke an interesting inquiry about the influence of emotion valence for the shared post
on the amount of support participants would provide. The findings suggested that the total negative
posts received more social support on FB from participants compared with total positive posts. We can
think that participants pay more attention to negative life events’ posts (death of close family member,
major personal illness or injury) more than positive ones (getting marriage or engaged, academic or
word achievement). We can interpret the influence of negative shared posts from the perspective of
negativity bias, as it suggested that humans tend to put more emphasis on negative content than on
positive content in their feelings, judgments, and information-processing tasks (Lang et al., 2007
Rozin & Royzman, 2001). In other words, negative information tends to elicit stronger and quicker
emotional, cognitive, and behavioral responses than neutral or positive information (Baumeister et al.,
2001). Several explanations have been proposed to explain negativity bias when it comes to social
support exchange outside of FB (e.g., face-to-face communication). One of these explanations focus
on the perceptual salience (see Skowronski & Carlston, 1989 for a review); negative content attracts
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more attention from people than positive content and, as a result, it is more likely to be selected (see
Fiske, 1980 for a review). In addition, we think that participants provided more social support when
they experienced negative posts on their FB’s timeline as the negative posts elicit the sense of altruism
more than positive post or hearing good news about people. The altruism is the sense of obligation and
the perception of reciprocity (Schwarzer & Leppin, 1991). This explanation can be reinforced by
previous findings when it comes to social support exchange on face-to-face communication, as the
altruistic motivation is hypothesized to result from the empathy that is elicited when recipient person is
perceived to be in need or in trouble, rather than when this person is perceived to be in good condition
(Batson et al., 2011).

Emotional valence of shared emotional posts on FB is not the only factor that needs to be taken into
account, but emotional intensity of theses posts also may influence the level of social support provided
by participants who experienced these posts on their FB’s timeline, even if there has been little
research on this aspect. Regarding the emotional intensity, our second hypothesis was that social
support behaviors on FB influenced by emotional intensity of shared posts (high positive, low positive,
high negative, low negative) about life events. We expected participants responded differently by
providing different level of social support using different FB functions (reactions, comment, share)
when they experienced high positive, low positive, high negative and low negative posts. The current
findings validated our second hypothesis, by showing that high positive posts about (getting married or
engaged) received more support compared with low positive posts about (academic or work
achievement) independent of the FB functions (reactions, comment, share) that participants preferred
to use. Similarly, the current findings show that high negative posts about (death of close family
member) received more support compared with low negative posts about (major personal illness or
injury) independent of the FB functions (reactions, comment, share) that participants preferred to use.
We can think that participants pay more attention to higher emotional intensity posts compared with
lower emotional intensity posts. We can interpret the findings theoretically by the urgency effect.
Urgency appears to influence behavior (Brehm, 1999). We think that some urges, like those associates
with major life event such as death of close family members can be strong as to be irresistible and
elicit to stronger behavior responses from those who provide social support. Others, such as “academic
or work achievement” can be less urgent to elicit stronger behavioral responses (Baumeister et al.,
2001). We think that whatever the intensity of shared emotion by people, whether high or low,
participants prioritize them into urgent and non-urgent, and this influence amount of their social
support urges one who provide the social support to them in particular way. Our data analysis shows
that participants preferred to use the comment more compared with reactions and share in FB to
support people who share high positive, high negative and low negative posts (getting married or
engaged, death of close family member, major personal illness or injury), and they preferred to use
more reactions compared with comment and share when they experienced low positive posts
(academic or work achievement). As have been mentioned before: the reaction button is a tool where
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the users can show that they like, enjoy or support the posted content. Also, comments have very much
the same function as reactions, though with comments a user can use words to express more of his or
her feelings, both positive and negative, this adds more support level more than reactions. We think
that participant preferred to use the comment to support people who share their emotions on FB to
keep in touch with them in case if those people need help. This explanation can be reinforced by
previous work findings of Spottswood & Wohn (2019), their study surveyed 260 Facebook users to
investigate how people are using “reaction” buttons to respond to others’ posts about negative topics
such as traumatic life situations and interpersonal crises. Results suggest that users do not perceive the
reaction buttons as adequate tools to help them interact with people who share these highly emotional
posts.

Conclusion

the current study suggests that valence and emotional intensity of shared posts in response to major
life events influence the social support behavior for people on Facebook. In terms of emotional
valence, the results of the current study suggest that the negative posts that people share in response to
two of their life events (death of close family members, major personal illness and injury) received
more social support compared with positive posts that people share in response to two of their life
events (getting married or engaged, academic or work achievement). On the other hand, the results of
current study suggest that the emotional intensity of posts influences the social support behavior for
people on Facebook, as the shared high valenced positive posts in response to (getting married or
engaged) received more social support compared with the shared low valenced positive posts in
response to (academic or work achievement), and the shared high valenced negative posts in response
to (death of close family members) received more social support compared with the shared low
valenced negative posts in response to (major personal illness or injury). Moreover, the current study
results suggest that participants prefer using the “comment” functions compared with “reaction” and
“share” functions when they tend to provide their social supports when they experienced (high
positive, high negative, low negative) posts on Facebook. Further research could continue to examine
more variables that may influence the social support behavior in Facebook such as the social ties
between people on their offline and online social network.
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