Aypaun ( Aanian ) AN Auale Al
honglll 3yl C1g A Bpo Lo ny

1495 obe i — o giet 819 Guiuplid | Guiunad 1
(Te7F gale ) Goniadty puolddt adatt  [EIEEE

-

(2536-9504) : Jtot @B it ]
(2735-5233) 1 o ;0¥ e @l !



isle] 5l (Lol AT o sl ala L m BYb] e Y
gl Ll & e lge o ST e B S b Sl 2
rnblian il S L 252 e i Sl s L
s it Wlpe ole Hpamll s Ll e byt
S NI A B N

All rights reserved. This Periodical is protected by copyright. No
part of it may be reproduced, stored in a retrieval system, or transmitted
in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without written permission from The Middle

East Research Center.

A | s bl g Jaw 941 (9 o) o gomd S o il et ! 9 hilonia ) T Bger g i i Alad) 213 3148 515¥10

Yot/ Yerr s daagdl) giligly sl glay) b8,
(Issn :2536 - 9504) : 39t @i

(Online Issn :2735 - 5233) oo cu¥ Gle @ud 2t



Law ¥ (o plid) &g Al

" é 5 " s " .

(=1 LN
ung 1\ @il Dol wa
S all A8 jall EL0 o 5letine Alxe

'E]_J%j% o il A2 ali Sl e Almti a8 e
= www.mercj.journals.ekb.eg
Ok 5el® po 4581581 . (ARCT ) A y11 CHMGEIUNY 9 palt BLESHH 0 Subacine -
caw ot Clarivate Sl 38
o ol dcolall O Yomalt A b1 Akl W (ARCIS ) s 5l Ao (0 5ukacina -
cAdlalt plal we a5t AL Jalaag
o oo inghiglljh | ) 4 n
'Q’ DARALMANDUNAH | - Aaglaili 313 2840 (oo Leld Alde ¥ pidd -

gpadiGlagLatl aclp B slgytl

Te00 gabe - G ommudt 9 (pualn )t Aiall

L ¢l ytual

VAVE ale Cawwld - 5 oma 5B 0 Al Aty

Ain Shams University Press




(3tatine Alxe) Jaw oW1 (8 o & gouy Ale
(Lgw 13dke e L) AaSons drale 40 y9a
AL G Ol yld g T 9N (3 it S goey 3S 10 1A jliay

3518% (uloma (el
310 ALEA / 5giS Al 3L
Aedt Aeadl g acionl! § o) Amalant! (e 5 AL

Sotal Qi
el - S 435180 udexe (puel 59
S Cptal . .
S e 2 (e
et g 5 55 ot g 8 250 [ 59uS AT AN

Yo oW1 (3 2l Srgomy 38y sacte

Aralalt St Sl g (puedy Ll 9 Lgd
AL G| Slaa 5

ki) B g (e y S yloa

v (R 9 g Dy

2 ‘ A D
> Gd 3 >9  dhelda) La ol i
R G B >y alels, o ondosiel) Loyl Y e .
ALty Leda A5 g sy dai (o el (e Analn) (alauas Al Lidea . 3.1
a5 ot ! (e - e (s Al ) Jg—aia Byt a0
AN Qe AN B g ety el e pult (pume- e (e Fnale) A wtldie doses ..
G el B>y B DI ANl (s aNdaels) (e Bkl e dn g
S (1 {JES (PRUPE S (PRE-LIH [WW-b (e - Sl Aaalan) @b Jlatt e dasi.ald
93-2'3‘(‘-9-\3‘3-\-"3 :(ﬂ-M;;gcang.) )Uﬁ.ﬂ:‘z\.ﬁ)&w.é.i
: ! (uae - Ll ey SSall ol Zopad 1S1) @wwm.;;m
A9t da a9 @-:3;-\3 (G pal -5 S5 Analer) (it A1) g Aazma L.

Al y Y LA

L (5aY1- e Amalan) Al ool dlitals yole .a.i
DLEN Jalg. a1 @AM @paual '

(a3~ VA Asels) ik 5gSAN e ALLG oL

) G i DD 90 1) Gladl Gl Sl ) G
merc.pub@asu.edu.eg x,.z.:msb\:.; 9 XIKIN N oy

1t o0t Jlwg o
11566 1. (5 <At al) e &g 3560 <3 >BLEN - Apuwlal) - 5 9alt) A3 € 5L - puwads (e Anele
(+2)01098805129 : (bLuudit 9/ Jals g0 Alaxti a8 ge) (+202) 24854139 : (wuSLa (+202) 24662703 : & 523
www.mercj.journals.ekb.eg :g mall 4 atl Zlo Lle At pdge IS o Sy ™I Juu 5
22T Gl 5o Al 0 Sl S Sl OT 9




taw s¥1 (3 541 &gy OAD

i §e B hh ) i (a5 -

1At e lt L3D g A puat! Ao yLESL Y gl -

it - e S ety - Q1Y IS - 7 )L e ety Mhatt 91 Ao Db @il e @ 1 .

a5yl daoks - Galadi fa¥ AUS iec

a5 0l Aaoks - )OI AUS iiee

s~ 5 L5 el - G Lball Ay (W1 Ol yl) DS tae
it - 5 0EH Aasly - Ll Al - puoalallg Cuckat gL 3kl
- e ) Ot yulll At pualt dosmal gl

- guads (1 dasly - A galalt Ldalf Syt dlS

e yuads (pe Analy - Gl 35t AlS dec

s - uads (16 daaly - o llally el gt I ALS S8 g
GAIB 311 58 - A palt AIN AdS - 5 yliandlg oy DLk
s 2 3¥ daels

BL ALD 1 Al Aoladl Limlhl giac g

(L Anelan - ha ¥ ALS

e - ol ¥ pulotly CLD 20 K] 5309
- ks Dnals - GuuH Y1 AlS e

s~ 5231 Anaks - 5 uaitly g pall 21 248

s 323 daala - 5 LM S AOLAN Oiluk yutt AdS

s - (g daals - ¥ AL

e G quads (pe Analy guly Ll

s At dasl - A.0lui¥t Ao Ladn W1 p glalt dodS iac
- guads (ne daaly - Ay W AUS

s - sy gl ulowad o a8 36 0o 8 g Claglal! 3S o ey
s - guali (pe daaly - 1AL

Slsl Aol - Auclelin ¥ deud i AdS

ENVW (W JUpVES EWRSTTIVIE TORPS (EWE TP IIVE S (PRNES T
- guads (ne daaly - Ay U1 AUS

uaas - blh Ay - W1 AdS - oy B ouud s

e - Ohaludi g e daels - Balidll do Luudh AS

JEETTYY.A (JIPEN PR

335 Gle dome Ly deai Lo
Jadd st . ali

ole @addl de dama Gleyt 2.
Ao M58 el Lol

sole desi Buod Jlas .ali
O ot e Gk a0

Hsie JalS Gl 2.

Sobat G ptlio LA

35e Olafie Bblet i Jale Al

A guwh quole LAl

PR L REUPEN (PO

0 i o Blag . 5.

PV IBUEYPE S W- TN
T - ROA (P At | LAl

5o dama o131 damxa L.
Aol ! deses .o

Aguadll dio deoxs oyl

29 uige desxa 3.1

el ool Agame dass Cimike - A1

AR dama Salaiae A
> shalt dudt (s .ol
@oie agdalll die Slede g0 -a. ]



O 9uid| 9 (unalt) dkal

¢ o omg o Y LB g A 9t g By yal) Ay LK) At -

3l jall- Juaghl dnel Cadlalt Sl @adt 9 . e
gl Al agna 5 e ple By - uclein Mgl A8 (a 1Y o (9 chatms @l tt 231 o
SN - jo daels FYPES (RPN B I
| ! - 1 SN sl g 3 50
Ayagadt-3gan Mt daals RIS [POVTPEN PR I
ey y 1§ g g oL nant alalf (¥
ol padf - 31y Aol - Sl Ay 1 AS LAl des Al e LaL0 o
Wasgaati- g 42 ol daels SHela mw Al e .50 o
il el gy &1 521 3 3530311l e i
G g8 - g dnaln SoSH Al e o .ol o
g~ g Al - L)l lly a8 sy Told guime a0 o
bopu-cd> dadl> (i ® Ciomg damma .01 o
Bl iy Dael - Bl S 695N Ello 3gema .1 o
o Prof. Dr. Albrecht Fuess Center for near and Middle Eastem Studies, University of Marburg, Germany
o Prof. Dr. Andrew J. Smyth  Southern Connecticut State University, USA
o Prof. Dr. Graham Loud University Of Leeds, UK
e Prof. Dr. Jeanne Dubino Appalachian State University, North Carolina, USA

o Prof. Dr. Thomas Asbridge Queen Mary University of London, UK
o Prof. Ulrike Freitag Institute of Islamic Studies, Belil Frie University, Germany



Ye-v

o.—Yo

AE—0)

VYE—AY

YAT=YY

Vo aall &iligiaa

Caand) oylgmic

$Aodn U alual) e

Eosall Al (AVYAY=VAYA) el Cpall Z3la 5y g )
................................ «dy - s gy aall
URse (e dana L]

R Gy JNA aigh) B BLARN ubead) jgal) — ¥
..................... (AYFAA =AY R [ & VA= 1Y)
A e e e dsena [Eal)

[aVEe=ver) daghy ol day DA e Gmall DL -
............................................. (pYTEr—I1veY
Oladls jaals el [23aL

rdoe LaiaY) clufyal) o

Bupd) cflay) Aga A Lelaia¥) Aleylly Al oY) —¢
............................... €Al Uy Julady §asiall
Al JT dene e 30 .

dadtey) alupall o

i aladl gl At B Adgdlil Gl e e
culaa J92 o Adilae duby dpwbud) AL

........................................... «eaAd) G gladl)
2ipall asaly) deal dglal /a0



YY.—YAV

YA—YYY

YYe—YAY

Yee—vy)

YAY-viy

Ve amll cilgiae ayli

igladl) el B Aglalad Llaadl) dades bl -1

................................... Gball B waal) eyl
b ol daladd) Laigdl cMladeall (apdll 5 -V

Le Ao Lilase Luhs b Lasial) a8l B ) sganll
838 glhd & claalally Guidacddl) cildldally Lkl (e
ay s e dena [Eal)

2038l cluhall e

cGlaiial) anaai 8 dadiall dibadliady Slaial) asamail) —A
e oSIh e (e ﬁ-e-i

il Jualsilly Guilailly gBleg Bpalaall Langlgaion) —9
............................. Algially anaall G (Sliall
Oy deaal anls 2l

1 4oalat®y) Gluhall @

Liallal) Loudlinh) cfpdipa 38y Wilaaaay dsliall dudlill — .
.............................. «Bdgall bl (34 qigis Ja»

it e ) fitald



jghld\ M\

Giladiall aranal & dagiall Adbad) il

Products Differentiation
And Its Strategies Used In Product Design

Cruna o Sl) A (e g .d.e.i
sl M\/M‘?"‘é

iy Aaly — Apaad) ¢y} 448
wameedh.muhsin@cofinearts.uobaghdad.edu.iq
O30

i

www.mercj.journals.ekb.eg







O ay SN 2 ey L daf Cilaiial) asanal (B Aailall Abailiialy Salaial) asaall

T oadlal)

Calall s3a aay 3 L (Colatia) et & deiall allndiliiads i) aeaill)
o s Y ylie Aaranal bl GlSGEN 48z A cailall (e
Ui @y ) 13 Aoy canadl (ol dlyY) e e g o Sl
S oSy ¢ laial) apeaill Lmdlind al) Jolaly cuadli Al Gl
(e bal) cilaiiall dpapanaill Cailsad) 3 bl (s

g Al (Arasanalll) clabilind) aaad Jdo Gl Caoa Jaadl
- Jplaial) apasail) il gloay) (3h9 Sialaiall A lial) ciladial) e 8

) Al ) Gl (el ccargll 1a ) Jseagl) Jal e
(Arasaaill) Gl in)) aal &y ISy (LgilulSatly cilaiiall 3l ae calalad
S Jlaall 138 8 52800 Dallal) UlS 50 Leagiti S (agadl) 4n o
llaglind Gabaind DA Ge LSaY) Sl 4585 ll) 5y Gadsaga
G ) Yeas plaid) l@laln 4 lRus ol Al 5 cdagial)
Hlgie ,SN Al culabiny|

Y by 3l L lgie ulS il Wl de giie Ciladilin) Solall
Gilexd wfi dmea o Ja sl ddibiaa Groudll callul s claliul
SV Aalall a5l sd JS aes i AY) Gl e byt s aad) 2 L
058 hplaidl Glaiidl aeal G el Sladhiuy) oy dAuli
) 2any e 5 panadd) oy leilens Wi cilainall daay 531 58 arensill
ASHIL Lgiay Ao siiall ailaiie b eibilanas leaadle (et PlA e Aagiodl)
Ge dme adine il e L) WS b Al sl cilaial
G aels YN A s aast Lperaaill Cila gl s Gl ¢paaiii)
Bhldiall Gilaiiall aeal Cuils
el apenaill il 5 ¢ plaial) apenail ddalidal) clalsl)

YAo Forty - eighth year - Vol. 75 May 2022




YOYY le— smaadly Gualdd) asmd) Oy AL Aol — Baug¥) (5,00 Gigay Alaa HRR
® °

Abstract

The current study deals with a subject that is considered one of the
emerging subjects, namely (Products Differentiation and its Strategies
Used in Product Design). This aspect is one of the aspects in which
companies pursue different design strategies, which may cause a kind
of confusion for designers. On this basis, the research problem
appeared, which was summarized by questioning (What is the strategy
of differentiated design? How can its fundamentals be included in the
design aspects of industrial products?)

The research objective included identifying (design) strategies that
contribute to promoting differentiated industrial products according to
differentiated design ideologies.

In order to reach this goal, the researcher reviewed recent literature
that dealt with product differentiation and its implications, as well as
presenting the most important (design) strategies in particular that are
pursued by leading global companies in this field such as the German
Mercedes-Benz and Tesla USA by reviewing their adopted strategies
and discussing the mechanisms. Apply them in their differentiated
products. To achieve the conclusions, which we mention:

For differentiation, various strategies are considered by companies,
including those related to production techniques or strategies related
to different marketing methods or even in terms of providing after-
sales services and other methods. With all these methods, the need
remains to study and strengthen design strategies in differentiated
products design, as the design is what gives the products their identity
and characteristics, and the designer is the one who defines the target
group by including their features and data in his various products,
including, of course, the differentiated products, whose basic idea is
based on targeting a community. Specified users. Therefore, design
strategies in particular are the most important and effective in
designing differentiated products aspect.

Keywords:Products Differentiation , Differentiation Strategy

Forty - eighth year - Vol. 75 May 2022 YA
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