¥-¥Y g ul Gl g ) ilui! 59

il | gupeld (el | (a9} G il a1 (§ ekl | 9V B | g | el | i S | 590

sl el o

duns - sl s
o g el A0 L) ol 1 DU 06 s 30

Glellas g gegen s
o il Al LA L 0158 S B8 s

vaadl!
el ol A 3 yaaly sl DoY) e Aol Tl el o Lo ) ind) gl ) e oyl 8 Al AR (S5 il
felaa) yall
cleal jall aall o Auati 8 daadl g salail) SleY) & dsiall Eleall 4 68 g3 sl L e oyl A jall i I Caagll aasy st
seleY) el g raadil Al Adea sl bl ol e Ll all 038 225 rpgaltg g gl
M) At 4 padd) cilaalally A60 GX}J\ 48 il claa) pall (e 8300 Y10 Led 8 Aalie dpree Ao (8 Aginal Al )l adine 20aT cially e
Miose (8l e g e Sty s Tl B8R 5 il (e S oy a1 i Al 5al) A€ i)yl LS o g himall DLl ol
Al e dsall clalall g S L) e g8yl ol (s Ge gl RGN e 3 ) gﬂa)i‘@:;.d\ o e 5 adinall e o (g
b Opanadidl 3L o Laats e ey )l A clial o ALY (e 7k DA e L) el pasid 51 a5 i) caitgaiy
(S bl 35 = on gl g = e sed) g i laf D0 0 5 e by sl oo ) e (e el e Hanaly Sl S
oL elag ) e & "l o gaundl el Jual il adl ga5 0l e L jall Lniall el e Ll )l die dldic] els ikt
Lo b ol Laxie salaadly pedl Ly o o Ay Tmal e glee 28] i L A g ) Lmaal) cDland) ) oo aalg )0l 5 S g gl
auiall &l JaN Al due ¢ jlial A g jalil) daall Bl g Jd e.sij ol to dibiaa) dniall Lol o ol duati o 2eliy
cosm g ) suall Jia ol éuh&nd&aﬂ Lealatin s ol o dniall COlaall Cipla s cargioall Hsganll o oy dniall o glaall aail
The role of the health campaigns presented by the regular and new media
on the health awareness for the teenagers
Problem: The problem of the study lies in identifying the answer to the following research question: What is the role of health campaigns
provided through traditional and new media in the development of the health awareness of adolescent girls?.
Objectives: The main objective of the study is to identify patterns of the role that health campaigns play in traditional and new media in
developing the health awareness of adolescent girls.
Type& Methodology: This study is a descriptive study that used the media survey method.
Community& Sample: The field study community is determined by an available intentional sample of 365 single adolescent girls in the first
and second divisions of various Egyptian universities who watch the health campaigns shown on a channel on the channel mbc Egypt and the
description of the Ministry of Health and the World Health Organization on Facebook.
Tools: Questionnaire Tool, and the measure of the development of health awareness is three different dimensions: (cognitive dimension,
emotional dimension, and behavioral dimension).
Results: The study sample relied on health campaigns on television and social networking sites (Facebook) "sometimes" in the first place and
"always" came in second place and then "rarely" in the third place, The most important roles of television health campaigns are that they "give me
confidence in my health information to a large extent while I am happy when I participate in an activity that helps develop awareness of different
health issues on Facebook, and The most important forms of wealth in television health campaigns the sample of the study chose the form and the
right place to provide health information based on the target audience and health campaigns on Facebook came attractive to use different forms of

presentation such as pictures and drawings.
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