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An Analytical Study of the Impact of Applying Principles of Work Ethics on 

Employees’ Satisfaction and Performance in the Egyptian Travel Agents 

Abstract 

Tourism industry has become the main driver of the economies of many countries in 

the developed and developing world alike. Although tourism activities have 

witnessed steady growth over the past three decades, making it a stand-alone industry 

in Egypt, the framework for the development of these activities and associated 

practices still needs to apply ethical principles and rules within the sector. The aim of 

this research is to measure the impact of the application of work ethics on the job 

satisfaction and performance of employees in the Egyptian travel agents, category A, 
As well as measuring the causal relationship between improved job satisfaction and 

performance in building a good image and reputation of the company. The research 

concluded that there are deficiencies in the application of certain ethics which may 

affect the satisfaction and performance of employees. It is recommended that travel 

agents should be urged to activate the application of ethics through a declared and 

accessible document to the employees. 

Keywords: Ethics, Travel Agents, Performance, Job Satisfaction, Egypt 
 

 


