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Abstract

TV advertising is instrumental in influencing audience behavior through different
types of broadcast and interactive media in order to create awareness of a good or
service and persuade customers to respond (Ekhlassi et al., 2012).

Hence, this study aimed to clarify the effect of wusing celebrity grooming through
television

advertising messages in developing environmental awareness towards the Egyptian
public in the consumer rationalization or reduction of water consumption, and to clarify
the extent of change and know the extent of the impact of the use of celebrities on the
behavior of the public and move from theoretical circle of knowledge To scientific
application. (Karim, 1996).The study was conducted through a presentation of the
theoretical literature that dealt with this subject from secondary data sources such as
books and periodicals completed in this field for the purpose of providing a theoretical
framework illustrating the impact of the use of celebrities in television advertising
messages on consumer behavior, as well as primary sources in the design of the
questionnaire as a tool to collect primary data Related to the study. The field research
was conducted on a sample of 384 individuals from the Egyptian people in the central
delta governorates according to the sample size tables at 95% confidence factor and 5%
error rate The data were analyzed using statistical packages program (SPSS).The wase
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concluded that there is appositive correlation between celebrity use and water use . The
coefficient of correlation ,349 and 10,6% wtich can be traced back to celebrity use .
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Source: Belch, G.F,: Belch, M.A ., Advertising and promotion an integrated marketing

Communications perspective, The McGraw, Hall companies, 2003.
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