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Abstract
Contemporary Trends of Design Thinking
In view of Innovation Philosophy

The research phenomenon:

Design-related activities are carried out through a set of concepts that govern the design
philosophy, including the concept of design theory. And other contemporary concepts. The
theory of design is the backbone that supports these practices. This theory has taken great
efforts of studies, research and applications to become one of the axioms on which the
teaching and practice of design based on the second millennium (twentieth century) sciences,
most notably the psychology of innovation.

The research problem:

With dawn of the third millennium and shift from science to philosophy as a reference, it is
found an ostensible contradiction between design theory, which came in view of domination
of science on all aspects of life in the 20th century and contemporary concepts of the 21st
century, "specially innovation related concepts” and Gradually shift starts from the
psychological sciences that related to human behavior to the philosophical aspects that lead
human thought, especially in the field of human innovation, instead of relying on the scientific
concepts of behavioral development, which requires time and effort and eventually achieve
some little progress Or improvements, to search in philosophical concepts to find faster and
more efficient means, and has helped in this shift in psychological sciences to address the
mental aspects of Cognitive Psychology, which matched with Design thinking than the
attention to design behavior then the so-called philosophy of innovation appeared (Dr. Murad
Wahba- Innovation philosophy, Third World House, 1998). Professor Dr

The research assumption:

The research assume that Innovation Philosophy is capable of transforming the future design
thought from a predetermined situation into a sufficiently hopeful situation to resolve this
contradiction or to meet the Contradiction.

The research Target:

Explain the basic concepts of Innovation Philosophy and extension of its effects to concepts
of contemporary design philosophy, especially with regard to design thought in the third
millennium.

Research Methodology:

The research is based on the Inductive Approach.

Key words:

Globalization — Virtual Market - Radical Thinking - Conceptual Design —Intuition -
Innovation Psychology - Innovation Philosophy.

550



e galdl) aaal) Osidl g 5 jland) dae

“< -

rdadla

e eliall aaadlly losee aeadlly areaill 550 35a3 U (il gl (e G gama Gl yall 238 3 J 0 Cogas
) e B el g eIyl Al I g la) daa S (e J ) Asali) aaliadl e RESI 8 e padll 4
Al ¢ g 8 aranall) Sl 5 juabeall ALY (g aaady Bl L Lald s jealaal apeaill 480l aalic
AN 281 A LY Bl 8 ) s Biadl e liall sl diuld analie g Ll )l 5 ¢ 1Y)

14l 92 g Cad) aalia

anlie N W Ul slaiel 5 Innovation Philosophy 1Y) 4wl apuluY) asliall e CalSl daad) Calaal (Giaal
Lo yall il gall 5 aaliall sl o gas QAN 20IY) A arenaill KA Bl Lo ali g jualeal) apaiaill i
(AW sl e Gl Al

) Y (3 gl g Al gal) 1Y

oyl aranall) 1Ll

oAl ) ) il s

Sl Sl g Guasd) el

£14Y) Adudd LN £ 1a) da ol s e J ol rluald

dlaal) alai g 4y sl stal) ;ludlua

Virtual Market 2! 58Y) 3l s Globalization 4al gl ;¥ sl

¢ bl Y gl el oS Al aeadll Jlae (A 3 il Zudlially Globalization aalsall | ki e
skl aeaill 0 Ya Conceptual design gosaill meail Lt 585l e a¥ 4l aay candlic
Ales plaiy (il B 815 e dald gl i Andlidl 58 S s el xidl Developmental design
Al e a2 4y Sal) AL

& A g aga sl i ) menal) Jlae 4l clelal) 71 jA) LlSeY A gall SUll5 o sede i @
Gl JA e bialle Ledisudi s o calladl (laly (e aly () 4 48Dl 5 Calat s maad s gaiial (e allal S ()
Y (i) 55 5 Know how giail) G sia ol pi ) zliag Al ailll 21 b ghad (e Yy Sy | ol i)
JEEY) A o allall (g ghe Je gladll () e galll g caS)g 5 GlaS) 3 Sigas A s (Al Licenses
)

“Virtual
YDavket

551



e i) sl Osidl g 5 jland) dae

Conceptual Design ¢ s<aill araail) ;L

ALl I amy s Adeal) e 2l el gl o capaill 5 e sbaally Tag Badme Ol glad i) sl g Adee o
el LAYl 5 da g shadll HISEY) ani dulee 5 Brain Storming el Caaslly

Alee ol 22y Lad puadd Al da g phaal) &) sl il (e diell puias oy palll gy dlec (LS o
Sally 3 Sl @lli aes 3 o sll Sl L) JA) b Ay ) i 3088 IS a0 L Ul apanaill s i ap@ill bl
uleal) 03] Aaiia g 2 JSEY) Cilaa

High-function digital LCD meter panel

Phug-in type charging
fopen the seat 10 pul out the charging cord)

SetGoals/ Assu;rrl‘ztluns C,?;‘"m
logue
Objectives Constraing
[e] 0 O
o [+] —

Option
" Screening
" Brainstor- Option
Realise " Evaluation r and
ming Selection
1 >
Information Independent
gathering Review

o8 138 L 5) %75 J Jual 53 5 pall mpanalll cilallaia JSI il 5 SY) Al aa (5 sl pranalll i @
IS G S o5 sed o) a1 L dunlly dipenl ey Lin (pap (0 JSE

Conceptual Design
75%

Radical Thinkinges,ail) (Al ) sl ;L
duadl 58 dus (Logic ihiall) ¢ adl Basidl ,Sailly (Intuition osaall) dball A el Jlasi) o
Jiae 3 gl skl Al 508l ac g casedall Apliisal) sasaall dpapaadl) il gl ) jiliall J saca sl
I 5l (e 5 pale Jsatll s Jiiall (3 il i aenaell JSE ulil) Gpad) ga eanl) Cilatid) prens
Sl el ) #las s sl el Juee (Intuition oeaall) sl Mol )l Sl LS 5l

552



e galdl) aaal) Osidl g 5 jland) dae

S il I zlisile Wil :Mairead Corrigan Jisi Jlaall 13 b daaill 5 3 jSisall S8V 5 bl
A ISV (A I3 Laia o " AL 5 By SEY) JISY) DA (e ol

We need radical thinking, creative
ideas, and imagination.

Radical — Mairead Corrigan —
Thinking for
Growth

Hilal) S8 g Intuition guasd) slay

A0 e 5 " elae O sal (sn INtuition ol W) el A (ssiae on JSEY) " cilS Js8 LS e
S adl e el il e Jsadl) Jie 4l Gus g Dl agiadl Jodl 48Y Galdll avas 8 3 O paaall
A JISEY) 8 3 L e 5] e iaa) ae sl 5 a0

“Thoughts
without
content are

od; . og. . o
\nalo%Dlglta '
conceptions,
blind.” l‘ A’ l )

Intuitions \ )

1AL 5 jile (33 gl Jaddl LusY) slal s eluas & glaiwy! Intellect.dikdl) (e 3 68 S et sa unll e

A LSSV el L g 4l e (o cdy i elile g

”(%ur intuition is
c% zézeg i@, Y0

) m”

P Good

alall sa Gl dagaiall dga gl o S8 dn 5 AREal) e alad daoad ALK G il @ o aaadl e e
O Ciatie gay (V) L easas e dflaidd) 4 las 4y aiia sy DU Al 4 ) guad)
ASall iy Lo i) GIA G eyl <l i) Gl pe il Lyl (4 aanal) aled a8 & Cus 0 pdal)
3 L Gl Lo JS5) Legh dluna s ol il deladlly Jad Ladd s 8 35 padd gl 40 daiay Lo oy

Ll JKal 8 Gl e ge Jtasal) 8 5S5 () s

553



e i) sl Osidl g 5 jland) dae

oSl e € S5 @l adiagy aall (o) palll gl 5 il daay (aldll duas adig (s pawdl e
laes 4y IS Aol adlills S Leadiue (3 saball 7 & el cagle 3l W a5 Lateral Thinking s
By U1 ) L sl Sl ady il A SLY) B gl Sal ) e

s sl 8 Aliie el sl aeyy (e 58 Intuition geasd) e slae ) I dlaidl <&l e Jsadll @
R I - YT Y PCRURERY U

‘4

Changing how you think from logic
to intuition, changes the course of
everything.

Innovation g!&¥ 4iutd Y Innovation Phycology £/a¥) 4 ol s (s Jsail) 1Ll
Philosophy

e Y Leil s s (e WIKES o 1Y) Ay plaiaY) Sle Innovation Philosophy glay! 4auls acisi e
LISV o S B8 lia el sa alana (B50Y 8 L o ) Jsmasl) )y ASES glaY) Al alaial)
) Lpany Leilalii ) 5 aliall (g el 4ie 75 5ad o) pall o olall aa gl aigs AMKEVE AKAA
dS Baa o A1 4a) ae J selad) aaa sl I Qi sy e JS Badrile ol gl a5 8Dl lli i A glaa
da 8 JieY) dall ) Jpasll g o Liaji Lgiallae &5 Baaie cilial i) auns aigi AIKGN Ll gk
G L Juad s Jlall e sl LD ANSEY) Lal aal s Ja Lgd ASEaNE Ly Alagaall (o plall o Aaliall clulSay)
L S 8 el laa s J selall g1

554



e galdl) aaal) Osidl g 5 jland) dae

Innovation Psychology g 'xY) 4 sl sSaw oo Yoy g1l ddee Gl o8 pranaill d6uls (S5 (355 00 @
el Jiae (A A glhaall Ao jludial) andlial) Giad s

daday e JSAN aaile 1) ¢JSEN (e i 8 Adhlall" caseaill Aalas e Fabio Pedrini Jsi Jaal) 1 8
(A JSAl 8 A Lam ga " il 5 A 5y s

sel el (3 saieall A a6 salll cbuaddl) gl liall 33U N A el ol plias @l ey o
(ISl il sal)

"ﬁw%

OSE e p€ U5 ol adiey o ade sl gpsalll gladl ke padl paadl day s e
Jahy sl o bl @Al a8 Geiall 2R @l e by L ga 5 Lateral Thinking sl
Sales sl s Gavieall ol LSl Lol pasdl aad) S ads Gl sa5s Dalsall s L) (§saiall
JS Al adlills S Leadiin 5 g Y) & guia 0o J ga Aotuddl) Y glodlly Liatiss g2l die elay) Sl ¢ oy

AU JSEYT (A Gl b ge 4 IS5 Y) Gl saall 5 el sall e T 4 e

|
‘{\n‘(, P W hQ{ o'

® g
e
‘ﬁ ? f e\ata_v?e 18

Q\;? 2 &M, ! =] some radical
o P R T s

) JEI" A aaa Q5 Lail g ISRl a3 e Jah Gl sial) menadll " 2" BL " 58 @

great design is not
just a solution, it is
the elimination
of the problem
- M. Cobanli
JSEl) b i ge e 5 dagiil) ) Jpeagl) Jin g DS Slagl ddaadley Taii alad) gdal) Lol ic) o
_L_?JL“J\

I

Observation Hypothesis Testing Communicate

\ 2 N/\N/

Prediction  Conclusion

555



e galdl) aaal) Osidl g 5 jland) dae

¢l Scientific Thinking salall ,S&ll e Jgaill ey gla¥) 2audd ) g lay) A gl S (0 J a3l @
Ualae Ao g 1a¥) doa o o adiad Cua Gallall jall Philosophic Thinking el <&l 1 el sally
Lap o) A Y (Oalss) 40l malny Clagie Ghiadl Jias (Creativity + Logic) Ghidl ae S5
s skt 3 yae Wailo g 535 il ¢ p el o o) S ol Jlie 8 gl e S el Sl IS8 candlial
Gall o S Al Cosgw g 1Y) da ol S DA (e Jalaill el 1) dgle 5 6@l apanaill diila g
oeaal) ge JSEY) Aldlas e acid G plaY) Ailh LU e alll iy Aadgal) Jl b Calall dadall sl
Gosall maaill M Jgaslly ) shill 13gy Glall sladll 35k & ¢la¥) dduls o <8 (Creativity + Intuition)
Ao o Lliall pa @kl 13¢] aaaall 4n 55 Al dlia gl g8 HISEY) pe Quaalld (il Slay 530 Concept
Jale cansal ) d Sal) ALl alaiy ol Ol il sall s Andlial) b e la¥) aenadll s (s )
I e gy () agsle il pmy (g0 plaall Jgaill Sl (g g il D Ja505 5 ) saarill mpanaiil] dlaall
WY g1 55,0 ) Qe g L 5adlinall 5 & 3dl) G & 5al) e s el 2 333 dia i) A6 sllac Y o
iy il all aais A e (SN sEl Wl G deal sl @y Sall Cilie s Say (e
Gllyy lea Sl g chaaill Gll jea BIAT Jlae Y1 Jlae 5 LS 5 Cilasalall 5 (s laall 5 e Baasiilly Jandl 5 A8l

Ll JSal 8 el e e colaadl uSail) gl IS (1

Thmkmﬂ ;Face promotes phx!osophxcal

digloque “and ! en uiry  we work  with h
schodls, umvers:tzes communities  dnd Whmkm
businesses  creatin space  for  people %SP““ !
to talk dn think together

Q\J}A&\Jﬁg\@&ﬁ)ﬂ\&w&ﬁhﬁ%h&%ﬁ)ﬁﬁ)*ﬁ%hﬁj&%\ﬁﬁwﬁﬂ\ °
il axd ody ) pealll el il 55 claliia) i Baas Gl gy ) shaill () L 5l S0 a8y Banas Al
AU S 8 Gl i e L o) S0 A g il gy shail) g g 0D s oy adatiass

rdlaal) alii g 4y i) dslal) sl
IS8 2 3 o ISV liall oY) 4duls J3A (e gl Gl dlaal) abig 4y Sal) AL il b e
plll Lo oY) 4l o 8 | (Base JSD o S8 2 Al saadls al ) s ez A 3B 43S L aa Y Al
Gl s Globalization dalsll & Jb (8 8 ju 2o laay Leblaad Ui Lo jliy clelul o 4l glay Loy

556



e aulil) dad)

eelaay) Jual gl Jilugs : :
: 59 Cala glaall 4 gal) 4<0A ”
oz sitall @l slaudl g o) sal! . hw%. 2l e S Jl s Virtual Market (o=l 58
s o SY) jeme b i Cun ol e s Ailaill Cul gl gadl) wlalia Jaia e

Sl gl 8 elld b ge o " ; 30 Sl
< e a1 el gall g g8 s o (Sadl ey i e alsa S Gl (3adal) .
2ol S i G B Ot

\Q/Lrjt\sujl;‘;@\iw Gl il ¢ 1Y) Jiitiad acall lalia Lea dleal) alaig 4y Sall 4L ()
Sl g 3 ) sall b g3 JDA (e Sl “ “ .. =
o oﬂ)j:“ LZ: ;: d?gaii;ﬂ uﬂ gl el Guki A jlad s pall Jaall 58 Market
DO \:: | r & Gleluy) e el g daall J gl g J gl dpalall 5 4 )
. Al g1y JSET (e b e 5 e il s <l Sy 5 SEY) A8y die Llal) delse ~.
Al JISEY) 8 @lid laim ge i,V 5 jlee 5 3y i) ﬁg‘(.@oiu:

Patent Intellectual
Rights Product Law
o« AREGZE Fa g =
cOPYRIGHT

ldea Ownership =—sge,

Protection Global S

Licensing Copy

el eIAYL e " kt
Yo il uadly dliall aagal) Lgia Bodatie jallae oSS e laY) (5 4a g 4 ySall ALl e
. 3 gy " el o
Al Qa8 el e )

-
>a< =

§ ——
a I

GAS’J\ u.u.m;ﬂ\ clilee 1IX
S " S gl iy Gy syl Gl 43 i B EQEA
- ) Iy 43‘)“‘5\ dealdddl g dolaall Ja
. 5 A N . . = 3 [ ]
2 Ly sl (e LiSI 4 e 585 (gl 5 dalial) :L scientific Sp i
Al Jleay) el . : : d . e

~ W

557



e i) sl Osidl g 5 jland) dae

o Qe 3aniall aaD Aag A 50 Aaliie 8 5 (55 WIPO) &y Sall 8L dpallall dalaiall causd 5 Aleal) (S
Ol A a5 Aaiall 1970 A Cownlis 1967 A 8 el S35 31 A0 A jdll ALl (5 58a) Alan Ja
5550 il s panl gAY el i Gl G, Jladl @y 3 Lale Jallai JS5 Laa byt 5 alaill

= = & 2
wieoe g P 7

W f
INTELLECTUAL a R
PROPERTY Saaltghisdl libarse

ORGANIZATION

dadAl)

b Lo £1AY) Abild ¢ gun B asenall) HSEl  jualaall clAlaY) asd Jal o Al (e

S0V A ) S S LBl e Y g Jiiisall ) il 8 gl Auls o) e

DA (e K5 138 5 Dae laY) Aleal) (U paiadd) e 5 s g la) Dlee b Jale ab) oo el Clalas) o
ddee ol ale 3 yinall Al il Cul ) s Attitudes aeadl g el S8 Glaladl (e DS Gu eiwall Jelidl)
Ly Sasudall e Je S Al g avenal)

Oe a3 Gl sgaally Salsall s shlall Leaal (e o101 dauli ¢ g 3 apanaill Sl Ao ) Jalse 4130 @
(6 Juzmall a3l 5 sl

gyl 8 il SVl Jia g g la) A o) Ko AN AdlY) 3 el S glay) dil sldic) e
Jics 5 ¢(Concept) areaill Ly jilie I gasadl duai Jll5 5 pate M0 LS8 Glaladl e aaieal)
daal Y Goud) Jb (8 Al b s dalgall Jla 8 apudl skl 233 Al gl (B palaall o3y
) el a8 65 Ladie 5 48 jaall ol Ay pa g

AL e elxieY) axe 5 Aulill g1V Jiindd acall Lalin Lags djleall alai g 4y ,Sall ASL (il B Jinis @
1Y) B 5 4 Sdl)

Aadiig dsa gl s ) sl Jlae (8 4 il clelal) g1 A) dSaY dalsall Ul 55 o sede i o
(2 BV (gl JMA (e Lalle el ui s Js calladl Olaly (e aly (5] (8 4dDA 5 Caidai g aand s aaiall (e el
gliaiul) s Jardle con g laily 408 cligin) 5 andlal ) glaind) s palad) 4nasd ol aaadll Cu)dis i o
S JKED 8 Gl e e 4ty

558



e aaldll aml) 98l g 5_landl Alaa

il I8 Al el Al jaall g addadll e JS o JaSl e aall M48 prall SLadl]" o geda (38T @
Adlea) 5 a8 gall g Jlall Gl 5 (0 S o el aliil) ayiaill SLaBY 2 )

S g 553 I damy g U 58laal) 5 6 58l o 5ol omy (s el 2 3330 i i) 26l e | @
Goads Alill ) ) aadi JA e (SN psaill Wil G Jeal sl @lldy LS8l Cailie s da g (e Y
Sy Gaaill Wil e B1A1 Jlee Y1 Jlae s Al LS 5 40apalSY) Gl sall me Gauiilly Janll 5 A3l
sebaall kall cullad JYA e @lld g laa

References

1- Jacues, Louis David.
Leo Strauss & political philosophy #2, March 31, 2005.
2- Kehined, Joda.
Radical Thinking for Growth, Business Process & Performance, April 2017.
3- Nicoli,
Serena. The Role of Intuitions in Philosophical Methodology, 2016.
4- Radical Thinking.
DARLING THEME BY RESTORED 316, 2017.
5- Steve, Jobs.
Intuition, 2017.
6- What is philosophy.
2018.
aalall adb il
Jslay -1
2007 ) b Al dpallall e gus gall 14y K3 ASLall dpallal) dodaiall
Zahloul, Al-Monazma.
AL-Elmia lelmelkia Al-Fekria, Al maosoa Al-Alamia Al-Magania, February 2007.
e Ay -2
1998 il alladl Hla re la) Al
Wahba, Morad.
Falsafat AL-Ebdaa: Dar Al-Aalam AL-Talet, 1998.

13 22adl Al o slall 5 () 53al) 5 5 jland) lae "iiall aranad & duleliill 5 (lSa 31" JOla dese 2l cdese -3
Mohamed, Haytham Mohamed Galal “el zamkan w el tfaolya fe tasmeem el Montag” Magalet
al Emara w al Fenoun w al Elom al Insania El adad 13

"Ane ) 8 KAl 8 Ay el YA oty A el o) )5 Le Sl 4t Ladla 2l (sl -4

17 2380 Al o lall 5 () 53ll 55 jland) e

El Dredi, Ebtehag Hafez “tanmyet el tafkeer ma waraa el maarefy b estkhdam el dalalat el
ramzya fe el fekra el eelanya” Magalet al Emara w al Fenoun w al Elom al Insania El adad 17

559



